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Rough Proots Students Told Advertising Is ‘Racket’ 


Wiley Display Company in Chicago, 
reports W. H. Aaron, Jr., but the re- 
port didn’t say whether he did or 
didn’t. 


a ee 


Now that so many mergers are in 
the air, Gladys, the beautiful recep- 
tionist, wonders why Country Gentle- 
man and Farmer’s Wife don’t get to- 
gether. 

vvy 


Another chance for co-operative 
effort is supplied by the fact that 
Brunswick-Balke bowling  enthusi- 
asts admit that they can always use 
a lucky strike. 


ie F 


“Three-Fingered Brown Returns 
to Cubs’ Park.” 

But the fans learned with regret 
that it is to be only as a radio an- 
nouncer. 


7, FF 


All of that big celebration of 
Studebaker’s’ eighty-fifth birthday 
shouldn’t be permitted to obscure 
the fact that the company is def- 
initely out of the horse-and-buggy 
days. 


>, ¥ F 


Professors who are lying awake 
nights worrying about the too pow- 
erfut effect of advertising on de- 
fenseless consumers don’t seem to 
realize that it is still necessary to 
send out the salesmen to pick up 
the business. 


— so 


Many a business man won't agree 
that prosperity is here until all the 
has to do to get the orders is to leave 
his transom open, 


7, VV F 


Although the usual report is that 
somebody is launching a campaign, 
ADVERTISING AGE overlooked the ob- 
vious in stating that the U. S. liquor 
industry is merely mapping one. 


+ V F¥ 


On the one hand, Food Industries 
asserts that the average man eats a 
ton of groceries a year, and on the 
other the medical profession still in- 
sists that most men dig their graves 
with their teeth. 


* = F 


As the result of the Robinson-Pat- 
man act, can companies refunded 
Millions to customers last year, an- 
nual reports show. It’s an ill bill 
that blows nobody good. 


, ew 


Jolene shoe advertising features 
‘he feet of Hollywood’s most beau- 
tiful stars. Here’s a chance for Greta 
‘op . ° 
Garbo to disprove those columnists’ 
Canards, 
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‘om the grandstand it looks as if 
nine old men have been playing 
pretty tight defensive game against 
' team of brash young new deal- 


s 3 9% 


Wright Patman has introduced a 


rg le more bills affecting retailing. 
“/e handsome Texan is evidently 
“anning another busy season on the 
‘autauqua circuit. 


Copy Cup. 


COPELAND BILL 
CHANCES THIS 
SESSION DIM 


Roosevelt Opposition to Re- 
vised Form Voiced 


Washington, D. C. Feb. 26.—With 
President Roosevelt as well as the 
Food and Drug Administration op- 
posed to the amended Copeland Bill, 
serious doubt arose today as to 
whether this or any similar measure 
will pass at this session of Congress. 
The situation is complicated by the 
Lea amendment to the pending F. 
T. C. bill in the House Committee 
on Interstate and Foreign Com- 
merce, granting the Commission ex- 
traordinary powers over food, drug 
and cosmetic advertising. 

President Roosevelt threw his 
bombshell at a press conference 
when, in response to a casual ques- 
tion, he replied that he thinks the 
Copeland Bill would weaken the 
present law. The President declined 
to elaborate on this statement, but 
it was learned from Senator Cope- 
land chat he referred to tie Builey 
seizures amendment. 


Copeland Still Hopes 


“This provision was omitted from 
my bill,” said the Senator, “but the 
Senate Commerce Committee  in- 
serted it. I am discussing the situa- 
tion with Senator Bailey and hope 
to find some language that will be 
more generally satisfactory. I be- 
lieve the situation will be adjusted.” 

As originally framed, the Cope- 
land Bill permitted multiple seizures 
whenever the Secretary of Agricul- 
ture had reason to believe that any 
product was dangerous to health or 
its label or advertising “in a ma- 
terial respect false, grossly mislead- 
ing or fraudulent.” 

However, Senator Bailey worked 
his will in the committee with the 
result that the bill as reported out 
confined multiple seizures to adul- 
terated foods, drugs, devices or cos- 
meties and to such misbranded com- 
modities as the Secretary of Agri- 
culture considers “imminently dan- 
gerous to health.” 


Bailey for Moderation 


Senator Bailey made a_ vigorous 
defense of the amendment, assert- 
ing that nothing is to be gained by 
harassing ‘industry with a multiplic- 
ity of condemnation proceedings. 

“Fairness requires that in the ex- 
ercise of so drastic and extraordi- 
nary a procedure as multiple seiz- 
ures,” he said, “a distinction be 
recognized between _ serious of- 
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ADDED SALES POWDER 


THE INTEREST AND HELP OF OUR 
STOCKHOLDERS IS APPRECIATED 


aS 
See ; acm 


As a stockholder, you are particularly interested in the sale and 
consumption of Bon Ami. Is it being used in your own home for 
all the things that it cleans so well? Do you say a good word for 
Bow Ami whenever you possibly can? 


“Hasn't 
Scratched S33SSSSSSes9 
Yer 


The following are some of the more important uses of Bon Am: 


Ewamet Sroves 

Wiwvows, Mmnons 
Wooowoak, Wats 
Nicest, Corres 


Barwruss 

Basins awo Tues 
Krrewtew Sines 
Kircuanw Urensus 


Bon Amt is packaged in the three handy forms shown below. The 
material in each is exactly the same. The difference in form is 
merely to make the product more convenient to use and to suit 
individual preferences. 


ALuminumM awp Brass 

Wrrrs Cawvas Suoss 

Avromosite Winoows 
ano Winosmigios 


The Powder—the fio- 
ext, safest cleanser for 
bathroom, kiteben and 
genera! household use. 


The Deloxe Package 
—a smartly styled 
black and gold pack- 
age to harmonize with 
the modera bathroom. 


The Cake — specially 
recommended for 
cleaning and polishing 
windows and mirrors. 


In line with the trend to “humanize” 

annual corporation statements and pro- 

mote the vast stockholder markets, this 

page was part of the current Bon Ami 
report. 


Color Adorns 
Corporations 
Annual Reports 


Chicago, Feb. 25—Though current 
annual reports of leading advertisers 
are alike in that nearly all of them 
transmit good news to stockholders, 
the resemblance ends there, a study 
of five issued this week indicates. 

Every president seems to have a 
different conception of what he 
should say and how he should Say it, 
but a general trend is evidenced 
toward making the reports more at- 
tractive and more understandable to 
the layman, 

Three of the five reports referred 
to reproduce their trade-marks in 
color on the covers. They are those 
of Quaker Oats Company, Bigelow- 
Sanford Carpet Company and Sun 
Oil Company. Two others apparently 
were issued in the belief that stock- 
holders would approve economy in 
this direction, as well as others, and 
relied exclusively on black ink. In 
this classification were the reports of 


GMAC Test New 
Installment Pay 
by Wire Plan 


New York, Feb. 26.—A new plan 
to facilitate instalment payments on 
automobiles is being tested today by 
General Motors Acceptance Corpora- 


tion among approximately 35,000 
customers in Brooklyn and Long 
Island. 


By means of an arrangement with 
Western Union, each of 46 telegraph 
offices in the designated area be- 
comes a payment office for GMAC ac- 
counts. An established charge of 
seven cents is made for each pay- 
ment, regardless of size. 

The payer is simply required to 
present his coupon book at any of 
the specified Western Union offices, 
some of which are always open and 
others 18 hours a day. Western 
Union provides the payer with a re- 
ceipt and transmits the payment to 
GMAC. 


Marks W. U.’s Debut 


The plan is an experiment for 
both GMAC and Western Union, 
which has entered the time payment 
field for the first time. Half of its 
customers don’t possess checking 
accounts, GMAC learned in formu- 
lating the plan, and instalment pay- 
ments require either aw pefsonal visit 
to a GMAC office or purchase of a 
money order. Customers may, of 
course, still make payments as they 
have done heretofore. 

Announcement of the plan to 
Brooklyn and Long Island custom- 
ers of GMAC pointed out that in- 
formation regarding contracts must 
still be secured from the finance 
company’s district offices, inasmuch 
as Western Union is neither pre- 
pared nor authorized to answer 
questions of this kind. 


FISHER BODY STARTS 


NEW DESIGN CONTEST 
Detroit, Feb. 26.—Fisher Body Cor- 
poration today announced a new 
original motor car design contest for 
students, complementing its long-es- 
tablished coach contest. 
Prizes total more than $80,000, the 


(Continued on Page 37) 


contests closing July 1. 


Last Minute News Flashes 


Tax on Business Turnover in New Alberta Plan 

Edmonton, Alta., Feb. 26.—Alberta’s new economic order, outlined in 
yesterday’s “speech from the throne,” will place a percentage levy on busi- 
ness turnover, spreading new purchasing power through interest-free loans 
and monthly dividends and establishment of provincial marketing boards 
through which export and import trade will pass, it was learned today. 


$400,000 Advertising Drive to Back Fort Worth Fiesta 


Fort Worth, Feb. 26.—Amon G. 
Telegram, today was named head of t 


Carter, publisher, Fort Worth Star- 
he new association which will stage a 


Frontier Fiesta as sister-fete to the 1937 Dallas exposition. A guaranteed 
fund of $400,000 for advertising was outlined. 


96 Drug Stores Grouped for Merchandise Sales Tests 


Boston, Feb. 26.—A new store-testing campaign for nationally-adver- 


tised merchandise will open March 
Conn., drug stores, with Alka Chew 


1 through a group of 96 Hartford, 
the first testing product. The stores 


get testing merchandise free and guarantee to maintain the product on 
display 30 days and “push” it 90 days. Dowd’s Merchandisers, Inc., Boston, 


is sponsor. 


Peterson Joins Coronet Advertising Department 
New York, Feb. 26.—John M. Peterson, formerly national advertising 
manager of Scripps-Howard Newspapers, has joined the advertising depart- 


ment of Coronet. 


Survey Shows ‘‘Outside”’ 
Courses Being Used to 
Undermine Confidence 


Madison, Wis., Feb. 26. — Stu- 
dents at the University of Wiscon- 
sin are told that advertisers are 
putting pressure on the consumer 
to buy merchandise he doesn’t 
need and can’t afford. 

Books which ridicule advertising 
are held up by professors as au- 


thoritative material on business 
practice, 
Consumers’ Research, Ine., is 


recommended to Wisconsin stu- 
dents as authoritative. 

_ These facts were revealed today 
in an investigation by ADVERTISING 
Acer, undertaken to determine 
whether there is basis for the 
charge that academicians are seek- 
ing to undermine student confi- 
dence in advertising. 


Other Universities Surveyed 


Similar surveys at other univer- 
sities will be reported in detail in 
later issues, 
These attacks 
on advertising 
were discovered 
in courses out- 
sid: the fields 
of direct train- 
ing for adver- 
tising and busi- 
ness. 

In dramatic 
contrast to 
teaching at the 
state university, 
two bills now 
kefore the committee on finance of 
the Wisconsin legislature would pro- 
vide $100,000 a year for advertising 
Wisconsin’s dairy products, and the 
same amount for advertising the 
state’s recreational facilities. 

A primary purpose of the course, 
“Applied Psychology,” given by 
Richard W. Husband, assistant pro- 
fessor of psychology, is to “build up 
students’ resistance to false claims,” 
and “help them to be better consum- 
ers,” Professor Husband told Apvrer- 
IISING AGE. 

The books, “Eat, Drink and Be 
Wary,” by F. J. Schlink, and “Your 
Money’s Worth,” 
by Stuart Chase 
and Mr. Schlink, 
are collateral 
reading matter 
in the course. 

Professor 
Husband said 
he regards both 
books as “reason- 
ably accurate,” a 
statement in con- 
trast with that 
of the director 
university department, 


Prof. Aurner 


Abby Marlatt 


of another 
who rapped Mr. Schlink’s pronounce- 


ments as untrustworthy. Professor 
Husband also recommends to his stu- 
dents the services of Consumers’ Re- 
search, Inc. 

“Ordinarily one thinks of manu- 
facturers and sellers as reasonably 
well intentioned and honest,” Pro- 
fessor Husband asserts in his text- 
book, “Applied Psychology,” which is 
widely used in universities and col- 
leges. “But,” he adds, “this suppo- 
sition is not necessarily justified, ac- 
cording to many keen analysts and 
research workers.” 

“Stuart Chase and F. J. Schlink 


(Continued on Page 34) 
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Oakland’s Fair 
» Trade Code to 
Get Court Test 


25.—The 
violation 
“Code of Fair 


Sacramento, Calif., Feb. 
first court proceedings for 
of this city’s official 
Competition for the Cleaning and 
Dyeing Industry,” was filed here to- 
day when a number of cleaners and 


dyers, accused of violating the Code 
were cited in the Superior court. 
Briefs were submitted by both sides 
for the purpose of determining the 
validity of the ordinance and the 
act authorizing the ordinance. 
Sacramento is the first city in 


California to establish a code of 


fair competition, which springs from 
the Supreme Court decision uphold- 
ing state fair trade acts. This is 
also said to be the first municipal 
trade regulatory effort. 

The code, in part, provides that: 

Unfair trade practices shall in- 
clude use of untrue, deceptive or 
misleading advertising or unfair 
competitive claims such as to ad- 
vertise a member’s dry cleaning or 
dyeing work as “the best or the 
finest” in an effort to sell such serv- 
ices. 

Provision is made for appointing 
an Executive Control Committee of 
five members from the industry to 
hear and investigate complaints of 
violation, with power to levy fines 
against members proven guilty of 
violations. The members are also 
required to use uniform accounting 


methods and report full statistics to 
the Executive Control Committee. 
Violations of the Code or committee 
rulings are also declared to be a 
misdemeanor and punishable as 
provided by the Service Trades Act. 


Turnbull Promoted 


J. R. Turnbull, formerly in the de- 
sign department, has been named ad- 
vertising manager of Marshail Field 
& Co., Wholesale, New York. 

He succeeds Franklin D. Carson, 


who has become advertising man- 
ager of Container Corporation of 
America, New York. 


B.-M. Stops Cut Prices 


Bristol-Myers Co. has invoked the 
recently upheld Illinois Fair Trade 
Act to halt hitherto more or less reg: 
ular monthly “specials” on Vitalis. 


MIDDLE CLASS 
TESTIMONIALS 
INCREASE SALES 


Experts Comment on Paid 
and Free Endorsements 


Chicago, Feb. 25.—The same class- 
consciousness, which has created a 
desire among industrialists to pre- 
sent their case to the public with 
a more sympathetic brush than has 


The publishers of LOOK, the Monthly Picture Magazine, pinch 
themselves to be sure they are not dreaming, gulp a 
glass of water or something, and announce 


A million people 
paid 10c each for the March 


HIS was more newsstand sales than any 


ten-cent magazine of any kind averaged 


for the year ending June 30, 1936 (latest 


period for which we 


have ABC audits). 


This was more newsstand sales than Satevepost, 


Colliers, or Liberty averaged during those same 


months, 
LOOK’S price. 


twelve 


although they sell for half of 


Sherlock Holmes or Philo Vance would probably 


explain the mystery by talking about LOOK’S “ex- 


traordinary intensity 


of reader interest” as com- 


pared with the traditional, more conventional type 


of magazine. 


We've got our fingers crossed but the answer 


seems to us to be that apparently the public, rich 


and poor, in big cities and small towns, north, east, 


south, and west, just likes LOOK. 


Although LOOK has no advertising department 


and is accepting no advertising every alert adver- 


tising man must read LOOK to keep informed on 


the revolutionary new publication that in only two 


months has made magazine circulation history. 


LOOK 


LOOK has no free list, no complimentary copies 


for even the greatest of advertising tycoons. 


The 


April issue of LOOK goes on sale at all newsstands t 


Tuesday, March 2. 


SSS SSS 


APRIL 


Look 


THE MONTHLY PICTURE MAGAZINE 


SUCCESS SECRETS 


lA) 
| KILLED! 
: Mow Auto Accident 
A Deaths Can Be 


Prevented 


KEEP INFORMED... 200 PICTURES .. 


“ell 
How Man Ie Shot From Canne 


pe LABOR 


te on Fill Jobe Which Men N 


1001 FACTS! 


Take a LOOK for a dime! 


— — 
ee 


TIMELY TESTIMONIAL 


wortnee — ere maghty pied to he beck on the writ and camber —and when you me Ven ma. 
jab! We’'s bewe tomgh te mtand by. knowing how fhe | do, you know they're packed wih » 


Signalizing resumption of production, 

Buick used this large display insertion 

in newspapers last week with a testi. 

monial from a veteran worker to key 
the copy. 


—_ 


yet been used, has also detracted 
sharply from the value of testi. 
monials of movie stars, athletes, go. 
ciety leaders and legislators, in the 
opinion today of a group of Chicago 
advertising men. 

Even if the prevalence of this 
class feeling has been somewhat 
over-estimated, the high prices which 
celebrities demand for their endorse. 
ments, and the general public under- 
standing that their kind words carry 
a price tag, point to the value of an 
exploration of the relatively  un- 
known field of testimonials by aver- 
age users, some of these experts be- 
lieve. 

Pioneer in Field 


Procter & Gamble Company is in 
a position to give testimony on both 
sides of the debate, through its long 
experience with two varying types 
of testimonials employed in behalf 
of American Family soap and flakes. 
Its presentation of the story of how 
American Family soap has lightened 
the wash-day troubles of many mid- 
dle class housewives, naming names 
and addresses and quoting liberally, 
has sold huge amounts of the 
product. 

On the other hand, testimonials of 
society folk in behalf of the Ameri- 
can Family soap flakes, intended for 
finer work with expensive garments, 
caused such a reaction during the 
depression that the plan was aband- 
oned, temporarily, at least. 

The tribute of poor families have 
created so much business that they 
may emulate the brook by going on 
forever. Each advertisement is 
adorned with the photograph of 
some wife blessed with many chil- 
dren and a _ proportionately large 
amount of laundry. She tells, in her 
own words, and without encourage- 
ment in the form of a check, how 
the use of American Family soap 
lightens her labor and makes clothes 
last longer. And these simple narra- 
tives carry conviction, if sales are 
an accurate index. The account is 
handled by H. W. Kastor & Sons 
Advertising Co. 

Less dramatic, but equally signifi- 
cant, examples of effective employ- 
ment of the testimonials of those or- 
dinarily doomed to _ anonymity 
abound. 


Experience of Walgreen 


Walgreen Drug Company, Chicago, 
leans to the catalog type of copy in 
its day-by-day newspaper advertis- 
ing and has no particular opinion as 
to the most effective type of testi- 
monial copy which could be used. 

It is interesting to note, however, 
that on a recent venture into the 
testimonial field, Walgreen used not 
one, but a score of pictures of Chi 
cago women, the halftones forming 
the border of a full page in the 
Chicago Tribune. The remainder of 
the space was devoted to an offer 
of an eight-cent cake of Paisley Gar 
denia oatmeal soap for five cents. 

Despite the fact that few of the 
readers of the Tribune had ever 
heard of this Walgreen brand be 
fore, the coupon which was good for 
the differential was returned in such 
numbers that 11,000 had been rolled 
up within ten days after the appea™ 
ance of the advertisement. 

Walgreen was so impressed with 
this response that it proposes to us 
the same advertisement in other 

(Continued on Page 33) 
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ver: .. . And blow it loud and clear and long. 


3 be- 


soth The advertiser, large or small, finds that Spot Broad- 
halt casting is one of today’s quickest and most successful 
mid. ways of blowing his advertising horn. For consumers 


and dealers alike listen . . . respond. 


te | Advertisers who are the most experienced and 
ane successful users of Spot Broadcasting have found the 


of stations listed here to be the leaders in their markets. 


how These stations are able and ready to cooperate with 
are you—to help you blow your horn about your product— 


nif loud and clear and long. 
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First Coronet 


Rate Card Is 


Effective June 


pub- 
without 
card 


Chicago, Feb. 25.—Coronet, 
lished since last October 
advertising, has issued a rate 
to take effect with its June issue. 
It provides for a black and white 
page rate of $2,000, based on a guar- 
antee of 400,000, with discounts up 
to 15 per cent for volume, the max- 
imum applying to 12 pages within 
year. 

Advertisers may place yearly con- 
tracts to earn discounts, but may 
specify the rate only through the 
November, 1937, issue, according to 
the card. 

The decision to accept advertising 
followed a survey among subscrib- 
ers, who were asked, among other 
questions, “Would you like Coronet 
as well, less or better if it contained 
advertisements in separate front 
and rear advertising sections?” 


one 


New News Magazine 
Enrey Publishing Corporation, New 
York, plans to publish a monthly 
news magazine around April 15. Fill- 
more Hyde is president and John 
Vance, production manager. 


a 


STUDENT ESSAY 
CONTEST GETS 
FLYING START 


Requests for Information 
Pour In; Newspapers to 
Run Tie-Ups 


Chicago, Feb. -With the Sec- 
ond Annual advertising essay con- 
test for students in high schools and 
colleges under way only three days, 
enthusiastic comments from edu- 
cators, students and publishers al- 
ready indicate that the competition 
will far exceed last year’s in scope 
and interest. 


25. 


To Run Tie-Up Contests 


Searcely had first mailings of an- 
nouncements and releases been made 
to schools and colleges and to news- 
papers and periodicals before re- 
quests for further information, en- 
thusiastic endorsements, and offers 


Thomas Robb 


| than 100 individual requests for de- 
tails of the rules have been received 
|from students in 18 states within 
|the past two days, and every mail 


Dr. Tair BUTLER 


livestock industry in the 


250 


“IN THE RURAL 


BIRMINGHAM 


Park Avenue, 


re 
utstanding 


outhern 


DITORS of Progressive Farmer have many honors conterred 


upon them for service rendered to Southern agriculture. 


The latest of these came to Dr. Tait Butler, last month, when the 
Animal Husbandry Section of the Association of Southern Agricul- 
tural Workers gave its first annual dinner in honor of “a man who 


has made an outstanding contribution to the development of the 


South.” 


Thus, first in the minds of the livestock leaders of the South was 
Dr. Butler, whose forty-six years of leadership and accomplishment 
have established him as one whose work has been most outstanding. 


HIS is only one of many honors coming to Dr. Butler. 
two years ago he received the American Farm Bureau Federa- 


tion gold medal award “for distinguished service to agriculture.” 


Progressive Farmer’s prestige among farmers and business men in 
the South is founded upon the unquestioned leadership of its editors. 
The honors conferred upon them are but evidence of the South’s high 


appraisal of the value of their service to the South. 


Advertisers in Progressive Farmer find they are rewarded extra well 
because of the high esteem in which the South’s Leading Farm-and- 
Home Magazine is held by its readers. 


and Southern Ruralist 


Fro gressive tarmer 


RALEIGH 


New York 


MORE THAN 930,000 A.B. C. NET PAID WITH 
RATES BASED ON A GUARANTEE OF 850,000 


ITS PROGRESSIVE FARMER” 


SOUTH, 


rogressive F armer iD ditors 


onored for 


griculture 


MEMPHIS 


ervice to 


Only 


DALLAS 
Daily News Bldg., Chicago 


of assistance began to pour in. More 


Mrs. R. B. Lawson 


brings additional post cards and let- 
ters indicative of the extensive inter- 
est in the competition. 

Despite the shortness of the time, 
newspapers in metropolitan centers 
and small towns from the Atlantic 
Seaboard through the South and Mid- 
dle West have already informed Ap 
VERTISING AGE of their interest in the 
contest and their desire to co-oper- 
ate, and clippings from these papers 
have been pouring in. More than half 
a dozen newspapers have indicated 
their intentions of sponsoring local 
tie-up contests, in which they will 
award small prizes for local winners 
and then send all entries on to Ap- 
VERTISING AGE for judging in the 
national competition, and it appears 
that such local contests will be held 
in at least a score of cities through- 
out the country. 

One of the first to request informa- 
tion on the contest was Helen Har- 
ris, instructor at the Nicholas Senn 
High School, Chicago, who wrote that 
“there are a number of pupils going 
to Senn interested in the contest you 
are having. We would appreciate 
any additional information concern- 
ing this contest and could really use 
it.” 

Another early request for addi- 
tional information came from J. Rus- 
sell Townsend, instructor in the de- 
partment of economics and business 
administration at Butler University, 
Indianapolis. Others came from such 
widely diversified points as Tarry- 
town, N. Y., where Eugene H. Leh- 
man, director of Highland Manor 
School, asked for additional leaflets, 
and from Chillicothe, Mo., where 
Mrs. Laura James Chaney, principal 
of Hyde High School, asked for com- 
plete details. 


Talks From Experience 


From Gerhard Becker of Asso- 
ciated College Press, Madison, Wis., 
came an enthusiastic letter offering 
congratulations on the essay contest, 
and all possible co-operation in dis- 
tributing publicity material to the 
college press. 

“During the past four years my 
work has brought me into close con- 
tact with a representative cross-sec- 


‘tion of college students and faculty 
| members in all parts of the country,” 


Mr. Becker writes, “‘and I have been 


|amazed at the misconceptions about 


and the prejudices against advertis- | 


ing that are so frequently expressed 
by individuals within this group. 
Here, I think, is a case where lack 
ot knowledge, rather than familiar- 
ity, has bred contempt. 


“Advertising, both as a profession | 
and as an economic force, needs to | 
be resold today, and one of the best | 
Ways to go about it is by encourag- | 


ing high school and college students 
to do some sound thinking on the 
subject. You are performing a real 
service, and if there is any way in 
which we can lend a hand we will 
be glad to do so.” 

The ADVERTISING AGE essay compe- 
tition is open to all undergraduate 
students in high schools, colleges 
end universities, with separate divi- 
sions for college and high school en- 
tries. 

Cash prizes totaling 


$1,000, plus 


—— 


DISTINGUISHED JUDGES FOR ADVERTISING AGE ESSAY CONTEST 
i 


Dr. H. W. Hess 


These distinguished business, civic and educational leaders, with G. D. Crain, Jr., publisher of Advertising Age, will judge the 
second annual essay contest for high school and college students. 


two all-expense trips to New York, will 
be awarded the students who write 
the best essays of not more than 
1,000 words on “How Advertising 
Benefits the Consumer.” The _ best 
high school essay and the best col- 
lege essay will each earn for their 
writers $250 in cash, plus the New 
York trip. 

Second place in each division will 
earn $100, third place is worth $50, 
and ten honorable mentions of $10 
each will be awarded in both the 
high school and college groups. En- 
tries must be submitted to the Con- 
test Secretary, ADVERTISING AGE, be- 
fore May 1, 1937. 

The entire cost of the project, in- 
cluding the prizes and the promo- 
tional expense, will be borne by Ad- 
VERTISING AGE, but the competition 
is being conducted independently of 
all business operations. No effort is 
being made to secure either circula- 
tion or advertising revenue in con- 
nection with, or as a result of, the 
contest. It is being conducted solely 
to aid in the performance of a vital 
task of public information. 

The contest is open without re- 
striction to all high school and col- 


lege students, and relatives and 
friends of advertising men and 


women are not barred. Folders giv- 
ing complete information are avail- 
able upon request from the Contest 
Secretary. 
Elect H. E. Phelps 

Harry E. Phelps, vice-president 
and account executive for Needham, 
Louis and Brorby, Inec., has been 
elected a director. 


WMCA 


NEW YORK’'S 
OWN STATION 
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TODAY the Dowser or Water Diviner walks 
haphazardly until the rod twists in his hand. 
Tomorrow an instrument will record unerr- 
ingly the presence and location of water. So 
man marches on. Theory gives way to prac- 
tice . . . ignorance to knowledge .. . guess- 


work to facts. 


IT IS THE SAME IN ADVERTISING. Haphazard 
methods are passing. Circulation of media 
is being scrutinized . . . reader appeal esti- 


mated... results measured. 


THAT IS WHY more and more American man- 
ufacturers are making the national magazines 
of Canada the backbone of their merchan- 
dising and advertising efforts in the Dominion. 
These manufacturers realize the value of a 


medium edited by Canadians for Canadians 


Canadian Home Journal 


PROVIDE A NATIONAL COVERAGE ACROSS CANADA 


eh 


< 


& 


. . appreciate that only by reaching Cana- 
dians through their own favorite publications 
can they obtain maximum results. And they 
have learned. . . to their profit... that Can- 
ada’s national magazines give simultaneous 
national coverage, with concentrated coverage 
of every one of the nine provinces, and do 
both with an economy and efficiency that 
mean high dividend yields from every adver- 


tising investment. 


SELL YOUR PRODUCT IN CANADA through 
the most productive channels ... the na- 
tional magazines of the Dominion. Be con- 
fident that your sales message will then reach 
a friendly national market ... appeal to the 
medium and higher income brackets of every 
community where goodwill is backed by heavy 


buying power. 


National Home 
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Monthly 
Canadian Magazine « Maclean’s Magazine ¢ Chatelaine 
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ROAD HAZARD 
TIRE WARRANTY 


IS ELIMINATED 


Manufacturers Drop $10, 
000,000 Guarantee 


Akron, O., Feb. 25 Effective to- 
day, the tire industry is discarding 
what has been regarded as its most 
destructive sales and advertising 
weapon, while its most extensively 
used—the “road hazard” tire guar- 
antee. In its stead is being substi- 
tuted the standard warranty of the 


Rubber Manufacturers’ Association, 
which merely guarantees tires to be 


free from defects in 
and materials. 

Not only manufacturers, but all 
mass distributors, have adopted the 
new guarantee, with the possible ex 
ception of Standard Oil companies, 
whose policy on Atlas tires has not 


workmanship 


been divulged. Sears, Roebuck & 
Co., and other large distributors 
have already dropped the “road 


hazard” guarantee. 


New Price Advance 


The decision to abandon this war- 
ranty followed closely on the heels 
of a 6 per cent price advance put 
into effect in January and precedes 
a second of the same amount to 
be made effective early in March, 
according to reports given general 
credence, 

The advances were necessitated, 
according to manufacturers, by an 
increase in wages of from 5 to 8 
cents an hour, accompanied by es- 
tablishment of minimum pay of 75 
cents an hour for men and 65 cents 
for women. 


The creation of the “road hazard” 
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KEEDOOZLER MAKES ITS DEBUT IN MEMPHIS 
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Here is how the customers serve themselves in the new automatic 
Age of Dec. 14, first unit of which opens in Memphis March 13. 


guarantee, child of the bitter compe- 
tition within the industry, is gener- 
ally credited to Standard Oil com- 
panies which inaugurated it as an 
opening wedge when it entered the 
tire field a number of years ago. Un- 
der the Atlas guarantee, the motor- 
ist is given a certificate by the deal- 
er selling the tire, under which he 
may get a tire adjustment at any 
other Atlas station in any state 
within 12 months, regardless’ of 
whether the failure of the tire was 
due to careless driving, a defective 


car or any other factor. 
Took Slice of Sales 
Every major element in the indus- 
try met this challenge and _ this 


course has cost the trade about $10,- 
000,000 annually, according to ex- 
perts. Costs under this blanket 
guarantee have taken a toll of from 
7 to 10 per cent of net sales. 


Hugh S. Johnson, father of the 


"Keedoozle" 


blue eagle, 
abolish the 
during the days of NRA, 
time issued a mandate that it must 
be scrapped within 30 days. Many 
manufacturers and distributors felt, 
however, that this guarantee was es- 
sential to their competitive posi- 
tions and made such strong repre- 
sentations that General Johnson 
withdrew his order. 

Abolition of the unlimited guaran- 
tee against under-inflation or over- 
inflation, curb chafing, rut bruises, 
blow-outs, premature tread wear 
from wheels out of alignment and 
other tire ills, will place a premium 


on better copy writing, it is said. 
Hitherto, the writer with the most 
superlatives has been in demand. 


With the guarantee eliminated, the 
motorist will base purchases on 
quality built into the tire and will 
be inclined to mull rival claims 


made strenuous efforts to | 
road hazard guarantee | 
and at one | 


Saunders store, described in Advertising 


more carefully than in the _ past, 
when all manufacturers were equal- 
ly prodigal. 


Ti-O-Ga Dog Food 
In Test Campaign 


A test campaign to determine 
whether dry rations for dogs can be 
sold successfully through the usual 
retail outlets now handling other 
types of dog food, including grocery 
and drug stores, is being made by 


Balo Ration division of Tioga Mills. 


Waverly, 
food. 

The product has been sold directly 
or through feed stores and pet shops. 
Moser & Cotins, Inc., Utica, 
handles the account. H. W. 
is account executive. 


N. Y., maker of Ti-O-Ga dog 


Bakers Plan er wen 


New Jersey Bakers Board of Trade 
is planning a weekly radio broadcast | 
for members on a co-operative basis. 


Pennsylvania | 


Would Control 
Utility Budgets 


Harrisburg, Pa., Feb. 24.—The 
Pennsylvania Newspaper Publishers’ 
Association today opened fire op 
House Bill No. 851, which would give 


a new five-man commission absolute 
power over utility advertising, 
among other functions. The meas. 


ure has been referred to the House 
committee on public utilities. 

The bill provides that the utilities 
shall file a budget with the commis. 
sion, which shall examine each item 
“to determine whether all contem- 
plated expenditures are just and rea. 
sonable and within 60 days shall file 
its findings and order approving or 
rejecting the same or any part there. 
of.” 

In a bulletin to members, Secre- 
tary William N. Hardy said that for 
the first time in history a state ad- 


(Fre 
Glaeser 


| ministration proposes to control ad. 


vertising of public service companies, 


CAROLINA PROHIBITS 


WHISKY ADVERTISING 
Asheville, N. C., Feb. 24.—Adver- 
tising of beverages containing 21 per 
cent alcohol by weight is forbidden 
by the county option liquor store act 
ratified by the general assembly to- 
day. The law applies only to adver- 
tising originating in the state. 
Outdoor and radio advertising of 
whisky is specifically banned. Neither 
classification, however, is generally 
accepted. 


‘Dodds to Speak Before 
| Chicago Dotted Liners 


| R. P. Dodds, sales promotion and 
;advertising manager, Truscon Steel 
|Co., Youngstown, O., will address the 
Chicago Dotted Line Club Monday, 
March 1, at noon at Hotel Sherman, 
on “What an Advertising Manager 
Expects from Business Paper Repre- 
' sentatives.” 


SPECIAL CITATION & 
Our on 


of Oe + an 


NS HA 


From Community Showmanship Survey. 
for Year 1936, VARIETY, Feb. 10, 1937. 


she answer in Okighemea 


City call er have been: ae : | 


* Only F ull-Time NBC Station 
Representative a 


Mar‘ 


wee 
latu 
qui! 
T 
ers 
hea 
wol 
reg 
of 
wit 
mu 
por 
per 
fili 
jud 
tio! 
col 
tio 
oth 


FS re Se ies Rie Ra = SS ae ah aS FEE: Tee pr As 7. Sttarin ON ot aire ha ea a fe © ¥ i ae ge ee a eee deli as” wt ne Fat a Ss ole etl > cual oe ae Pa es 4 Wyte ALPS. Ge! ae ee si - est g as om ae A ‘nee oh 
Fee a as wee a , ‘ : : * : oat Pike, rh e% oe f ; Z ae ae bina 5 5 a 3 : : - ie 
Ss ta = i 7 ae ae m - - . y 4 Pig ~ . + “ « x 
Ses i , 
oe . 
Pal | eee | Le 
— ee ree ——ESOEEEEEEEEeeee —— _ 
9 ' = — . ~ 7 — ————— j — 
ae gi 
. oe -© 0. 44%.» meen | “ei oes 5, agit 
Lam a -~@- ; a zy ~ -o. : im . 2 ®.5 : “Pia ~ < iam £ a Lge 4 
-O-+4#-B 4 -—_ ~@- -S--F" ~2- ; oom “2 : ie ee tng i: 
- : | -®- #1 -@ e © . 2-if * - , an ' ce a - 
a | -O-~irtees ~2- 1 eH arte: 2 “PR — ’ 
pes P -@- j a ~@- ~@-s e 2 2 “és - ne ‘ : 
a -© -@~ Figs > ‘ + i 
; -@- j oe . & 2 2 
= pe ee oe ot ee 
‘ | -@-r " if ~® a : 2-8 “2 2 '“2~ ea * o 2 tia mys al td | 
f ee -® % 4 -O- vt. N ’ . sate ams 2 _ | 
| | oS -@- = Shaped oe «Pall ‘t > 4 
ee “S-3ah th -c . _ > em 5 i . 
- Dba eel ot ke oe oe =fttg 375 Se a : ef 
=  |-@O-aieg = -O- | “§ ~~ wie € oa ; _ = . e Bs 
Ee | <a r fs -@+ + hie ——. ' 4 § tee i “aie ~~ = =a 
: -@- ; = = » , = ~e ‘ SS. : : ree t - , } 
i : © - oe Te af sy 2 i = ae ; : , : 
3 ome --l bas *. 2 i naa 2.7 =6f 
say 7 aie | | 
a. 4 ! P om = a fad : a ® ve Pe . - cone OT eae 4 oy a os . 
——— eee ae 
# : , i spec " Se maaan: i 4 tha z an ; oe Ooh cue —__ 
‘oe < aie ae ee 
a | . <del 
Bey . i elite ge ARCs 
es a i . : 
oe ’ _ ' Meg 
Pee aaa aaa | 
ses 
2 ae | 
ee. eee ee 
ake ee 
Teast = 
ee | Pe 
ee 
ne a 
P 0% fer 
foe 
Reals 
ier 
eee es 
i 
i ' 
— ee bu 
.- fae em 
— | 
a a t bu 
a tai 
o. ny f de 
: ist 
— ce 
mi 
: “4 i | Po 50 
i 2 <i 
ba _ an 
ie es | | 
‘ . ae A : — = — SS — 
7 ar <i 
ici ee ee Pe Ange cote Ree — oe a a names 6%) ee ewes ig gt 2 > arr 
Be e- Seni Aemmaea I ‘ = ws ee os a deat ae 
Ee ra . a A mart ig Sh pe shea om sf ~ r : Ve oe ’ ies i 
— ee pete rhs ty ba sei moe 
a aa i | ; pace al 7 
» i Mi fs wigs a Bee 4 ai aa _ 
e Pee ¢ sa sta ss ‘ ' 5p Pty en sa as = 2 Pats ae oi Cab ; Aa . 
eee a a a Bite Sidhe! kc ae ae fe - " a cs = nae 7 , Eiht “a3 eae - “+ Oe ay ERS fo tae = “pA Be Ota h Bets a fps ee ee ara 
4 i _ eee ere a enh sre ees al ee ‘ee al ee in teas Eats ‘aoe Coil rs 
eee CREM |. 53 » AC enter ere er aaa ie OE eee eae = dae Stese cont eae 3 ong eT cee Fee ae ON pes a Pe ae 
F Sapp: Ps «slag a Saeateae pep Nernst tr ear al = 1 h ” SS ig. a mee Sab Sop ear ges as Paiste ee, SS rs eae oe 2 a ad oa (eeaNeH Son ae 
Sd Sar 1, gee weedy > Pe sii “i oo ait aro+* a , eee oo ape se ° oe ae ee i a = ooo ee tee 
fe te oe ta 12 = eee \ oces mun! ° ras ae ae a, eats ere a Sia Fa eS aes : Saree 
4 * al fans ; 5 "> igre ae sate eg AB deepens a Bae ANS ore Pen eee 8) 0 See a ee a 
1 ie in tn} ' ee se RA cera ace See Det Ane Tein haere 1 4, ee 
‘ pte he pee eee os ee era “TAS aaa tees eS POM amNY ep. a6 yy me ea 
auitn van? : ai " C - < hig ree - ae Beene ee ee ore = ait " ae aa. Nie ’ . ee 4 
te . : P aus i ee ee, 2 hae eee ee cai 3 AOS Fees oa erfans ES ee 
gape sat fe Ee Reece et ee came oS os iia o> eae eat BA ae : Wien 3 Bee Se 2) Oe eee a 
ae | SEEN Se ee - € fe. ae ie tee ie > i |) Merits eS 
seo ae ae eer re wEES OE Ls iia: evel a i a = 
ERE oy a ae ee aa  % 7 ol) 5, an _ oe es eae eas 
Sof ex r ian me se eh - SL ee NS da a) venga Ber: 
coiec* pie ee Le ig- — OC sa Sse pie. ei % 
Sec hives -< > ae ne an Come ome \ a rece ‘ es "seamed Ps a 
ae — fa _— ae 1, WKY “wins by a” 
3 — - a = |.) “Fearnalier veo ca C _ 
f 2 j eke. ae me wk : y _ * ~" ee a ” ’ : ae o 
a waa S Am 26CTti‘<i<ié‘;é;é~*;*ésmiile’””«Gin: WAARRETY’S annual summary 
Riess ie mate iam % oe yw s] e ea, po ne ae . ’ ‘ A er Ee Sel 
er ca ny 0 —— << of community showmanship. ~~ ‘ 
Rats ee ee ee \ 2 ne. eon ig: 2 
ne er ,ae / R «opaiilliae Had VARIETY surveyed station 
=e eS ere) ie : : ; 2 ee eee rie eae 
a) —* a | (KE ee | * eee 
Beek fy : age eee tA a Senay Re ye x lis sizable wie i » Saas aes 
fo 7 3. G S _ popularity among listeners .... or 
hs a ees ei V e i K rogr4 el she: among advertisers, both local and nat. a bets 
F be TARE . aici. . potas Bee: et a ae 
= a 2 \ds P ts ae 4 | 
eZ Le ee so Builds —. sports: a i 
ee i= - a ee i i 1 ’ a d prone ale es 
i i me: se oe e a mt - tS new 4 an we hy. aa 
ae - ee ideas: ate © ‘ve of | _ py a mile. 
oe ee ae wns \abot Act ‘i | enc OE 
= ata va ae es spa op ¥ 4936. es ; ee eat <a apne ae 
- J |, WARTETY © x P in , pla usailal 7 | = | 
> a . S,\| vO* * new ge han . i 
Be S| semumesh sane” seatien | dios ut to 7 a 
res |= | MEWSPAPER-OWNED STarion | ; st a 0 ail is 
a ae = SSe ts an ; : = = 
ote I iia , RS Gere ¢ : ay acs aeew, 
abe ae -. ~ Sie, \ ; iy = = 3 oi « a ¥ as 
se ea 3 he eae \ | aa = z =a hare 5 ait 
eo was ns te hy \ \ yn L . * on . a = ie hs : ‘eas o 
ramen a ote ak” \, V7 a a Se Oe . 
a a aN ‘i. oe See. ale | 
ee _— 1936 Saas er Sas 9S ia ie 
oe a SO eee ee.’ ilies BES. eer 
‘ Si a WKY, i oe 1 ae ‘ cae a ae j 1 sds ie 
eh ion ilies ae y a es ee . ee i 7 aa 
jeg ™ ae SS PO, ea eae i, as __ rae bis ‘. TR eee J eI 
ot oo NS Gri eae a =a: A Gee aS Ce ae Ag ; a i - Sap eR SAE RS AEE eS Fh a a ae et 
eye: uss aya sf Be ’ y Be ae 3 Be Oe “Ss tee =i Sieg ie om y Yang a. 
ee Seiad) y, Fake 2 aa — a ee Se 3 "Ss ds — 
a bes es \ fie rs, es ae ae klahoma’ i S15 
oe eo . Pets Ad Lb \ A. Be oe By un : 1 f Saiee 
<n, ; : a a : aan 
ae ao ; Among the twelve special citations made si 
“5 a . wan out exe” 7 i 
= Spal s, 5 nowrwpapereoaced stotcan oh the cate : a ae a ceeg 
ca aa ae | oe cae Katz Speciai aavernsmg agency M0 
(a ee Ce ee: a =*4 ee WS Rae ewe Se a ee paie l ge 2 a - ' = eee oe sees rs aaa x 
oa eat ae ; : (rea . 
= ea iliated with the Oklahoman, the Times and the Farmer-Stockman 
 . 
oon. 
miss” “SHSea 
asics ak ae Miele eh y Pee: ‘ EA Rabi ‘ ; fous a ee “ Rei i ee it Mees PE Se ae atom men eo cha Nem tee ees coe ara 
Soe OTR TAR oko ide a ea al Na he aa a as A oe ce 3s a a in aaa IR aR Sa a i re a) SR a RR EI A co RN ee a aie cee 5) es 5. 0 eS RS 6 
yet ne Bes ee be PRS i De eee oe ota Moe aetnerg sa ae +2 esate eh eo. tae ert fhe OPA: ETRE Rec: Sem es Wate Pamir Bee et SPS 
“Tae e Se UN areal Boece ok re) a tera 3 a, Se aes b Sees Ss Seep Eee ; eS yi Spies Sto Brest tame : 7 aeons ae, eae BS ada, 9h cee othe Seite 2p Naa seven pak Fb I ; Pesersary So ash ee amr tg ae 
ar ae: ee ee Te RaMR ee Tes RUA ae a ee SS RS SGM SF RRC Cs ha POPES dered erecta <a gaa eee ood pes eee ee: pees Vt ne Mba fea uetts rae es) saeeaaee 


1937 


-The 
hers’ 
on 
give 
Dlute 
Sing, 
heas.- 
Ouse 


ities 
imis- 
item 
tem- 
rea- 
| file 
y or 
1ere. 


acre. 
for 
ad- 
ad- 
lies, 


NG 
ver- 
per 
iden 
act 
to- 
ver- 


P Of 
her 
ally 


March i, 1937 


ADVERTISING AGE 


BILL WOULD SET 
UP CONSUMER'S 
BUREAU IN NV. Y. 


Regulation of Food, Drugs 
Sales Sought 


Albany, Feb. 24.—A drastic bill 
regulating the manufacture and sale 
of foods, drugs, cosmetics and other 
health products was introduced last 
week in the New York State legis- 
lature by Senator Joseph A. Es- 
quirol of Brooklyn. 

The bill would create a consum- 
ers’ Dureau in the department of 
health for the administration of the 
work, and would also require the 
registration of all products, at a fee 
of $25 for each product, together 
with the filing of the product’s for- 
mula, all claims and evidence to sup- 
port them, and names of those su- 
pervising the manufacture. 

A further provision requires the 
fling of the exact text of every 
judgment, decree, order or stipula- 
tion relating to the product from 
courts, Food and Drug Administra- 
tion, Federal Trade Commission, or 
other regulatory bodies. 


Issue Monthly Bulletins 


The director of the consumers’ 
bureau, under the proposed bill, is 
empowered to publish a monthly 
bulletin for free distribution, to con- 
tain all judgments, decrees or or- 
ders in connection with the admin- 
istration of the bill, all public pro- 
ceedings instituted, all seizures 
made and all certificates of registra- 
tion issued, denied, suspended or re- 
voked, giving names and addresses, 
and names of product. 

Information to consumers regard- 


PHILLY PROMOTION 
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Mis Mother and Daddy own their ows home (~ 


s 


Stressing civic virtues, the Philadelphia 

Real Estate Board has launched a "For- 

ward Philadelphia" campaign, with domi- 
nant illustrations featuring copy. 


ing foods, drugs, and similar prod- 
ucts is to be made available by the 
bureau’s director, at his discretion 
to prevent injury or deception. 


Create Tolerance Standards 


The bureau includes five divisions, 
covering registration, advertising 
control, analysis, scientific research 
and health education and publicity. 

Standards of tolerances for poi- 
sonous ingredients and for allergy 
are to be set up by a committee on 
public health, which is to act as an 
agency of the bureau. 

The bill provides the right of in- 
spection at any time to enforce its 
standards, and for seizure by the bu- 
reau’s agents. Proceedings under the 
supreme court are mentioned for dis- 
position of seized goods. 

Minor offenders who come up for 
judgment the first time can pay 
costs, post bond, and pay a mini- 
mum fine of $100 and then bring the 
goods into compliance with the bu- 
reau's regulations by paying the 
cost of having a bureau employe 
supervise the changes. 


— ELECTRIC EYE 
MOST VALUABLE 
NEW INVENTION 


Chicago, Feb. 25.—A generally fa- 
vorable view of the immediate fu- 
ture of business was taken by Dr. 
William Fielding Ogburn, professor 
of sociology at the University of Chi- 
cago, in an address before the Chi- 
cago Federated Advertising Club to- 
day. Dr. Ogburn, noted as director 
of research for President Hoover's 
committee on social trends, has just 
finished a report on new inventions 
and their probable result on the eco- 
nomic system. 

He labeled the electric eye, with 
its innumerable uses, as the most 
important invention in recent years, 
indicating others which are _ influ- 
encing immediate business as pre-- 
fabricated houses, television, new 
alloys, the teletype and its various 
adaptations, a loud speaker-phono- 
graph combination which aids in- 
valids and the blind by reading aloud 
from any desired manuscript or 
book and facsimile transmission. 


War Is Improbable 


Dr. Ogburn, newly returned from 
Europe, predicted that there will be 
no war in the next six months, all 
nations realizing its futility, even 
while they prepare for it, though 
Germany, Italy and Hungary might 
conceivably profit. 

The improvement in business has 
continued for five years, he pointed 
out, thereby creating a new record. 
Since, however, the gains, at times 
infinitesimal, followed one of the 
worst depressions on record, the ad- 
vances may continue without serious 
interruption. 

Intrusion of governments into the 
affairs of business is a world-wide 
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Applying magazine technique, the Los 

Angeles Daily News claims a "first" for 

this style of copy handling in its food 
pages. 


manifestation, he said, and is less 
evident here than abroad. The 
American government seems likely 
to confine its attention to such in- 
stitutions as railroads and banks, 
which serve all industries. 

Speaking of the recent election, 
he said it was the first since the Civil 
War in which the average man felt 
intense interest in the issues. 

“The cost of carfare is more im- 
portant to this average man than 
the League of Nations,” the speaker 
commented. 

Increase in purchasing power is 
the only way in which the station- 
ary population of the future can 
consume all of the products now be- 
ing made, he continued. Though the 
birth rate has been momentarily ac- 
celerated, Dr. Ogburn expects it to 
decline, while the death rate will in- 
crease, resulting in a population 
which is stationary. 


U. S. Brewers 
Set Up Public 
Relations Body 


New York, Feb. 25.—United Brew- 
ers Industrial Foundation, New 
York, new public relations organiza- 
tion sponsored by the directors of 
the United States Brewers Associa- 
tion, New York, was headed today 
by Arthur East, known for his direc 
tion of the paint industry’s “Save 
the Surface” campaign. 

Formation of this new body coin- 
cides with the efforts of the distilled 
liquor interests of the country to 
undertake a broad campaign to build 
up public support and counteract the 
propaganda of prohibition groups, 
who have registered wide gains dur- 
ing the past two years. 

There is no connection, however, 
between the respective activities of 
the brewers and distillers. In fact, 
brewers have gone on record as Op- 
posing any identification of their own 
industry with that of the hard liquor 
interests. 

Although the United Brewers In- 
dustrial Foundation will function as 
a body entirely separate from that 
of the brewers’ association, which is 
primarily a technical research organ- 
ization, it was learned that the ini- 
tial support of the foundation is be- 
ing borne entirely by the parent as- 
sociation. 

Reports here that the Brewers 
Foundation will publish a magazine 
and operate with a budget estimated 
at $1,000,000 a year, were vigorously 
denied by executives of the two 
brewers’ organizations. It was 
pointed out that the sole function 
of the foundation is to create a more 
satisfactory relationship between the 
brewing industry and the public. 


Kulay Displays Move 
Kulay Advertising Displays, Inc., 
New York, has moved to 80 W. 40th 
st. 


“more gratifying to KLZ tine more 
portant to advertisers) i is the success 


M@ekding listening habits of the Denver- — 
oer Mountain region and onging: 


Pioneer Radio Station of the Whew 
en Representative / . 
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From Community Showmanship Survey. 
Biase’ Year, 1936. VARIETY ae 10, 1937. 


> DECISION PENDING 
‘ KVOR — Colorado Springs 


@ Now affiliated in management with 
WKY and KLZ, KVOR has had new 
life. energy and showmanship injected 
into its veins. Plenty will be heard from 
this station before another year rolls 
around. VARIETY editors, please note! 
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ADVERTISING AGE 


March 1, 1937 


$650,000 DRIVE 
FOR PORTLAND 
CEMENT IN °37 


“-v. 


Chicago, Feb. Entering its 
thirty-sixth year of service to its in- 


dustry, the Portland Cement Asso- 
ciation has been hailed as unique 
among trade organizations in the 


character of the work which it has 
accomplished with unusual success. 

The association is one of the few 
trade bodies which have nothing to 
do with trade practices or internal 
commercial problems. It devotes it- 
self exclusively to research on the 
one hand and market development 
on the other. 


'37 Budget $650,000 


By sticking to its knitting in 
these two primary fields of activity, 
the association has made itself the 
exclusive agency for the creation of 
demand for Portland cement. The 
individual cement companies are 
thus enabled to devote their efforts 
to competing for the business which 
creative development work by the 


* 


33 


New life-size floor display of RCA Radio- 
tron presents a “contrast’’ message to 
home radio tube customers. 


association has brought into the 
market. 

The 1937 budget for advertising is 
$650,000, and will be expended in 
newspapers, magazines and business 
papers, as well as through the pub- 
lication of four magazines in which 
the varied applications of Portland 
cement are exploited. The advertis- 
ing has been carried on consistently 
for many years, even during the de- 
pression period when construction 
activities were at a low ebb. 


One of the accomplishments of Ed- 
ward J. Mehren, president of the as- 
sociation, has been the development 
of specific information regarding the 
consumption of cement. Until Mr. 
Mehren, who won fame as editor of 
Engineering News-Record and later 
as vice-president and editorial direc- 
tor of the McGraw-Hill Publishing 
Company, became the _ executive 
head of the organization, no analysis 
of sales figures was available, show- 
ing the consuming fields into which 
cement goes. 

Now figures on carload shipments 
are available, providing a_ break- 
down of consumption in quantities, 
and the next step will be a market 
survey of sales from _ dealers’ 
stocks, to pursue demand into the 
myriad forms of cement applications 
on the farm, in industry and else- 
where. 

The Portland Cement Association 
is one of the largest organizations 
supported by any industry. It has 
over 400 employes, with 22 branch 
offices. It maintains two research 
laboratories of its own, in addition 
to having independent researches 
conducted through several universi- 
ties most of the time. As a result 
of its work cement is constantly be- 
ing improved, and the improvements 
developed are made available to the 
whole industry and hence to the en- 
tire consuming public. 
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LL nil’ qo Te the Lecline.. 
ID RATHER WATCH THIS HUMAN FLY” 


ITH due respect to the poet, life may be real 
Wine earnest... but to the great majority of 
people, there is more appeal in an event that 
thrills than in volumes of grim-visaged wisdom 
that leaves one’s blood pressure undisturbed. 


.. Mone- 


tary Inflation... or Crop Control—and you could 


Advertise a lecture on World Peace . 


probably count on your fingers the comparative 
handful of people who'd straggle in to listen. 

But let a “human fly” tread the wall of a sky- 
scraper, and in less time than it takes to tell. a 
throng of excited humans will jam the streets for 
a peek at this modern “Jack o° the Beanstalk.” 

It's human nature. this eternal quest for 
thrills. When a new-born babe first opens its 
eyes. it’s the colorful things that attract him. And 
he doesn’t change with time! Ten, twenty or 
thirty years later, the baby who reached for the 
red rubber ball, will reach for the red ball of 
life, excitement and glamour . . . let the dull grist 
fall where it may. 


Advertising which is dull and ordinary attracts 
few readers... and fewer buyers. Life moves too 
fast apace for any advertiser to expect disinter- 
ested men and women to forego red-blooded news 
and fiction for a perusal of drab, uninteresting 
copy. Today’s copy must grip the imagination! 


The most successful advertising campaigns 


have been those which side-stepped the pitfalls 
of the commonplace. Campaigns which avoided 
such bromides as “Quality”... “patent rights” 

. and “workmanship”—and which, instead, in- 
voked drama and color to extol the product ben- 


efits which people want and demand. 


For example, music lessons have been sold, 
not because they taught music, but because they 
made the pupil something he wanted to be. some- 
thing he hadn't been before: because he be- 
lieved they would bring him popularity and a 
new sense of importance. 

You could offer music to people as the divine 
cift of genius, as the brilliant force that gave 
the world such names as Bach. Beethoven and 
Brahms. But you wouldn't interest as many peo- 
ple that way as you would if you offered them 
music as a means to friendships, to more money, 


to possible romance. 


In planning any advertising, this agency has al- 
ways sought one simple. fundamental human 
thing that would appeal to human beings. We 
should be glad to show any executive examples 
of this appeal in action, and to show how many 
companies, using this type of advertising. have 
been able to maintain and actually increase their 
sales. right through the darkest years of the 
depression, 


Jell-O Benny 
Signs Million 
3-Year Contract 


Chicago, Feb. 25.—Signing of 
Jack Benny, radio comedian, and his 
troupe to a three-year, $1,000,000 
contract by General Foods Sales 
Corporation today projected’ the 
rapid rise of the man most public 
and professional polls have picked 
as the nation’s No. 1 radio enter- 
tainer. It likewise gives an interest- 
ing clue to program sales values. 

Benny, according to his biogra- 
phers, actually entered the radio 
field after a long vaudeville and 
musical comedy career May 3, 1932. 
Three years ago he was signed on 
his first “tops” network program by 
Chevrolet over NBC. A year later 
General Tires weaned the master 
magician of humor from the auto 
company and early last year General 
Foods signed Benny on behalf of 
Jell-O for a year, 

The new long-term 
tests both Benny’s program enter- 
tainment power and sales results. 
Many packages of Jell-O must be sold 
as a result of his entertainment ve- 


contract at- 


hicle to justify the million dollar 
program cost. 
That the sponsors have found 


sales results satisfactory and expect 
a continuance of this sales draw, is 
evidenced by the contract’s length. 

Benny’s only current competitors 
in the long term field are Amos ’n 
Andy, the Pepsodent minstrels, and 
Rudy Vallee, Standard Brands’ vet- 
eran, radio statisticians say. 

Young & Rubicam is the agency 
handling the Benny show. 


1,000,000 Visit 
Ford’s Rotunda 


Nearly 1,000,000 persons have vis- 
ited the Ford Rotunda at Dearborn, 
Mich., in the first eight months since 
the building was opened to the pub- 
lic, the Ford Motor Company an- 
nounced. 

A total of 185,000 persons visited 
the Ford Florida Exposition in 
Miami in the first 20 days after its 
opening. 


a 


JELL-O JESTER 


Jack Benny 
Signed $1,000,000 three-year radio con- 
tract with General Foods. 


Crane to Simplicity 
as Chicago Manager 


Bert Crane has joined Simplicity 
Publications, New York, as Western 
advertising manager at Chicago. Of- 
fices are at 1112 Merchandise Mart. 
The company publishes Simplicity 
Fashion Forecast, Du Barry Fashion 
Forecast and Pictorial Fashion Fore- 
cast. 

Mr. Crane was until recently with 
the New York Mirror and prior to 
that with the Chicago Daily News. 


Refuses to Modify 


Order on Newspaper 

The Federal Trade Commission 
last week refused to modify its cease 
and desist order against the Black 
well Journal. 

The decision leaves the Oklahoma 
paper with the alternative of obey- 
ing the order or appealing to the 
United States Circuit Court. 


Schulz in New Post 
Leonard L. Schulz has been ap 
pointed advertising manager of In- 
terwoven Stocking Co., New Bruns 
wick, N. J. 


RUTHRAUFF & RYAN)iwe. 


NEW YORK 


ST. LOUIS DETROIT 


LOS ANGELES 


Advertising 


SAN FRANCISCO 


CHICAGO 


LAKELAND, FLA. . SEATTLE 


KMOX carries nine times as much 
local food advertising as both the other 


St. Louis network stations combined. 


Local food advertisers not only know 


their groceries — they know results. 


In St. Louis they get them with... 


50,000 1S WAI © XS watis 


Owned and Operated by the Columbia Broadcasting System 


Represented for all national spot business by Radio 


Sales, a division of the Columbia Broadcasting System: 


New ) ork, Chicago, Detroit, Los Angeles, San Francisco 


eS 


ast agin esa 2 


Peat rs Pee cts ve i See ee ee 6 Maret We ee Be ll he “SE Bo 5 ST Ee SN ely or ee el ee a a OS aden ee OG i Se) oe . i ee Se is gia ee ee ie ee A Oe Se i ae a” oe Ek 
ile Sees : Pras ce ees eS ew Mal) Pt sere eG ok ee gh a ae a a oe ey 2) ee, Eee eee <a 
1 eal PO af unt # 4 7 q 3 % ry k 
Rice ll ‘ ? * . — wae. i “ieee = reg: F ye ee ee gh 9 wee Ng 7 Ses re 
c . ee * ‘ , y ot = a ne ? oe A me . il ll ee ae 
t's asa : ‘ | z 2 : ¥ te: wy ee i ? I ee a 3 : ae r A < ire. Sep, ba aw oh ‘ + 
7 ere rm Ne ee fe a cach’ i. e > Pa ; ade: i, ai Maes, ey | 3 i. ~~ : a : s Pn Foon he om ue " pate ek Eee te , “ie. ws ¢ i ‘4 * “¥ , p Sy 7 y . ‘ ee hee g ! sy 
= “ « } 2 : ~ é 
we : op 
eee —————————————— A A A — . 
ee a ee a _ 
| ODEL TESTER | | ae 
| 
_  —————— [ ———~ 
ate | | 
a i 
; a Pa | > 7 e a é 
; saps . 
‘ 4 om | 
; , 7 ? a. | 
) . 
; ng ; oo - 
7 XY | a. = 
4 j ‘2% 
a £ — i, -_ 
| | ~~ * - | x ' 
Aig BP +o Fo | | -— © rs.6Us 
: | . | | 
: ‘  -~—_ ct t 2 oe g R 
does | z h 4 7 . 4 <i ” * | 
ee q . i : 
ne es . 2 = 
? — ; . i ft 2 
ahha Seek ees, a A Ait a 4 
as ae ane as ‘hit eR ee J 
Mi ae eo ee ——————_—_=_=S> —___— — = | : ee ey cf .) 5 
= =e j . . . iad fi 'e -. — ' 
ee ae é ; ; 
ad | 
i ae e eae? me ee : ca 
) t > =I : 
be peal a | ee 2 
eo Dien : ei = = —— 
aa a 
co oe ee 
i ee a 
Rae a Bool 
es ~ We ( 3 
oa tg 4 
ae ae ’ 
4 "oh oe j 4 
Wye ; eh Se a a er ES Fog 
AGS Foye) he . * n| 
Ber ir 6 = 
Rid a 
Rept Feat \ 
ere Rua 
~~ 33 ie | 
Br = cia 
B*. - — c 
ae 7 j yom ki 
fj - 
Behe - oe a 
Bt te tag | ’ 
Soa ree | \ ‘ 
ET dog ty ! serait a 
bat ‘ PO f 
oF ee eel f 
ere a ' 4 
ae . | \t 
as i ‘ \ Xe a0 
aig F ne - ‘ + 
ih on An was 
eee “on 0) i) 
Pie aaa YU Oa) 
en ee AAQY) rs op RHC, © 
a Pics a QP saz 
ee Sa. DS .: 
wae. ~ | 
5 ae 
.: 4) | 
am iy ie y ie 
[ i. ae Apert - | 
"EE Tg \\ OT ees 
ae r yy 4 Wis 7 a 
Semen ce 
ae 
een a aN 
ot ec bs ah, a 
x ete A 
Se ; 4 
ae | | 
a ee a St a 
ee ee io 
ate bs ‘ 
. cage 
a 
- 3 
a? Se t 
Be ce 
es 
prea re wn | 
Pvteer ey ‘ 
a 7 | 
q _ | 
i 
ct eae 
A ae 
aaa ae | 
a | 
| = _ 3 | ee 
ger | 
Lal | 
e -4 a 
int | 
baat. ae 
ee | 
o eae } 
vy, diet byes | 
ae x | 
tg a ° ° e 
a a . e 
Seo 
yal es 
oan ore 
ec: 
. be arpa 
4 ei) ae 
Peedi ay 
ee ets 
=o Re 
ae a 
a a 
RR ERE 
_ il ES cra 
‘se 7 
ee F 
* 2a SC | 
en Tas 
Se. i 
ey Re te 
ak : P — SSS a 
hee eS 
i. cxthoae ah SS é 
OD ge hat ae a 
[Pass Noein a j Poxty ‘ wy x : ed Tha a 
ian Maen oe aR Oy, Pep reae: f s ‘ > omere Se ge ee nS eee es 7 gt BJ Soa Gee pee ie ds a ag a ie + ae aes Cus: a: Se east Meo ge oe eh, a pa pee ares Sa = SS tas Se eg wa das Ste: 
a ii I heh oie sp I aes ise Prat egy eae ie. sy ieee SS Nati Vai Waa oS RR ann ro a Re a RS Te acai Ps 2 > NR id aa ot) ar ace a A eal hots pee St cee Oe). Bens: tak ee Sep hege, BGA ba l"sae ea, et aL Skies a KEE ORI han cet aa. ge OR ca een Ae Pca ee mee ea apt apa ly ee a hres 
see ahaa A Ge Se a ea | BO aga MMR ge nit OF eave eg eRe taney heures tee Pays Ee Ege ae CaN ames Be ee Caner ADE ens ater gE SR aa eee are Lp Ca Eo eG ta ae CRA ah Moan ip alice MEE ean! ey A aR SEHR LL lg 7 hk St Om aris ib ee a a ¥ 
ay wens Sie Bee HORE ie, Raabe: x gs io : ie 1 ER os ae coy ee eS y are a bok cate a, ‘| : 2 Shame Ponta Ae Piet as one Telos Se % " “ eo th ; ata ‘alt ete eS Ses ee BY PN AS Aa ylang Ca Riba Wen pg ae a er Reels, og 
Ais hie ee eae ea a a) Oa Beet Taare RID mp clade MOREE Deed REA Salva Me CINE I aa SRS? oh! Rte a Tal cas ae lS Se ah ote Mae Mice tal ge PNG bys a ie SER er oe aang, Je eee Maras fee a Ealle ee Ten eh Ain 


937 


Tr 


Se lee ee 


Kas ase Hr 


March 1, 1937 


— 


a 


Y' IU’RE talking to the Credit Manager of 
a leading department store. You have 
handed him some closely typewritten pages of 
names to check. He pulls out his file, glances 


over a few cards, and looks up: 


“Who gave you that list?” he asks, “These 


people are the best customers we have!” 


You recall that’s the same reaction you got 
trom the grocer, the druggist, the electrical 
equipment shops, and the dealers up and down 
Motor car row. 

The list? Local readers of The American Mag- 


dine. These men and women, merchants tell 


tt only buy regularly ... they pay their 


THE 


Selected ~ 
from the Credit Files 
of the Nation 


bills. Which means that they are continuous 
buyers week after week, year after year... the 


kind worth cultivating with advertising. 


Recently a nation-wide check was made 
among the retail credit bureaus in 31 key cities. 
It proved that members of the Diamond Market 
are far better than average customers. 

You'd expect such results 

. — . . HIGH 
with The American Magazine pus 
...for its editorial policy, 


MEDIUM’ 


geared to the wants of MEDIUM 


straight-thinking, fair-dealing 
people who regard their obli- 


gations seriously, invariably 


attracts the better element in every community. 


Through The American Magazine... the 
Diamond Market... advertisers have an oppor- 
tunity to build the kind of business that repeats, 
among better class people whose buying habits 
constantly keep your sales up, and whose 


paying habits never let your dealers down. 


CONCENTRATE ON THE DIAMOND MARKET 
... the heavy buyers of Branded Merchandise! 


The American Magazine audience is like a 
diamond in shape and value. Extending 
from top to bottom of the national income 
triangle, it is wide in the middle where 
sales are greatest; tapers at the top where 
there are fewer people; tapers at the bot- 
tom where selectivity is all-important be- 
cause there is a decreasing market for 
most nationally advertised products. Itisa 
profitable market—a concentrated market 
of consumers who buy free/y, pay promptly. 


American Magazine 


Largest 25¢ General Magazine in the World - Average Circulation More Than 2,100,000 


THE 


CROWELL PUBLISHING COMPANY, 250 Park Avenue, New York. Publishers of: COLLIER’S .. WOMAN’S HOME COMPANION ..THE AMERICAN MAGAZINE .. THE COUNTRY HOME 


Copyright 1937, The Crowell Publishing Co. 
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Lay Plans for 
Celebrations 
of Centenary 


Chicago, Feb. 23.—Elaborate plans 
for centenary celebrations are being 
laid by the Sentinel, Fitchburg, 
Mass., and the Caledonian-Record, 
St. Johnsbury, Vt., to mark 100 years 
of service to their communities. 

The Caledonian-Record was founded 
as the St. Johnsbury Caledonian on 
Aug. 8, 1837, by Albert G. Chadwick. 
It is believed to be the only paper 
of this name in the United States, 
being named after the county of 
Caledonia of 
which St. Johns- 
bury is now the 
shire town. 
Since 1919, when 
the paper was 
bought by its 
present publish- 
er, Herbert A. 
Smith, it has ap- 
peared under its 
present name, as 
an evening daily. 

On Dec. 20, 
1838, J. Garfield J. €. Net 
and E. W. Reed issued the Fitch- 
burg Weekly Sentinel from a little 


—_—  __—__— 


a 


job printing office. On May 6, 1872, ANNUAL HEGIRA STRIKES FAIL TO HALT LINEAGE RISE 
the newspaper’s first issue as a daily 
appeared. George H. Godbeer is the JANUARY 1937-1936 Loss GAIN 
majority stockholder, and editor. 

Harking back to the days when it CLASSIFICATIONS -20 -10 0 10 20 
was known as the Jacksonburg Sen- 
tinel, the Citizen Patriot, Jackson, REvate 463% 
Mich., will emphasize its centenary . GENERAL -2.9 
in the issue of Sept. 6. Joseph E. DAILIES VOLUME AUTOMOTIVE -11.6 
Noll is manager of the Citizen Pa- 
triot, a unit of Booth Newspapers, FeMAne eae. 1761 
Inc. - TOTAL DISPLAY 2.3 
Pitot Charace Ridius January Lineage Shows Effort) | cssirsee 16.3 

uo ar ; A TOTAL ADVERTISING 5.0 

Asks $50,000 of WMCA to Follow Tourists DEPARTMENT STORES 38 

Radio station WMCA, New York, 

named defendant 


was in a_ suit 
brought by T. Benson Hoy, pilot and 
writer, based on the station’s drama- 
tization of an incident involving Hoy, 
broadcast on the “Five Star Final’ 
program in August, 1935, sponsored 
by Koppers Coke Co. 

Hoy alleges that the sketch, relat- 
ing his purported mental reactions 
while he was unconscious following 
an aeroplane accident, presented him 
in a “foolish and undignified manner 
and tended to hold me up to ridicule 
and contempt among my business and 
social acquaintances.” He asks 
$50,000 damages. 


Adgate with Hoddle 


Betty Adgate has been named busi- 
ness representative of James W. 
Hoddle, photographer, with offices at 
5 E. Erie St., Chicago. 


New York, Feb. 25.—How adver- 
tisers dog the footsteps of prospects 
who flee South to escape the icy 
blasts of winter was revealed this 
week as Media Records, Inc., re- 
ported significant lineage changes in 
the newspaper field for the first 
month of the year. 

The Miami Herald loomed up as 
the January leader in total adver- 
tising among weekday morning pa- 
pers, carrying 1,095,466 lines. An- 
other Southern paper, the New Or- 
leans Times-Picayune, also profited 
from the heavy volume of advertis- 
ing which accompanied the influx of 
winter visitors, its January lineage 
aggregating 1,091,722. The Chicago 
Tribune was third, with 949,498 lines. 


Automotive and general lineage showed the only declines in January, Media 
Records computations show. 


Tabulation of leaders_in total ad- 
vertising among evening papers pre 
sented a more conventional appear- 
ance, with the Toronto Star in first 
place with 1,254,499 lines. The Wash- 
ington Star was in seconds with 
1,222,284 lines, and another Toronto 
paper, the Telegram, held down third 
place, with 1,116,523 lines. The De- 
troit News was in fourth place, with 
1,071,880. 

The list of leading newspapers in 
total advertising in the Sunday field 
found the New York Times in first 
place, with 859,966 lines. The Chi- 


New York © Chicago * 


“Iony 


EW hearts or minds are closed to the organ grinder, as 

he pours out his lilting melodies. Into crowded streets 
or placid villages, he brings a high note of romance . . . 
adventure. Forget your cares and sorrows ’til Tony goes 
away. He’s here to entertain you! 


Fawcett magazines, too, are skilled merchants in emotions. 
To minds tired with the cares of yesterday and today, they 
bring Escape. No attempts to preach or crusade or change 
one’s mode of living are made by these carefree visitors to 
the home. Within their covers is found the adventure, the 
glamour, the beauty that passes by so many of us in the 
day’s unending occupations. 


* * * 


As merchants in emotions, Fawcett publications have en- 
joyed one of the most amazing successes in publishing 
history. Today, circulation for Fawcett Women’s Grou 
89°, newsstand—is at a new time high—2,200,000 guar- 
anteed A B C, with a substantial bonus every month! 1st 
quarter, 1937, advertising revenue indicates a 44.5% gain 
over the same period of 1936. And 1936 was a record 
breaker in both advertising and circulation! 


All this means strength, solidity. It means there’s a mat- 
velous future ahead for Fawcett Women’s Group. And for 
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advertisers far-sighted enough to appreciate the great and 
growing market of young women who make these their 
favorite magazines. Fawcett Women’s Group readers are 
young, (average age 25.5 years) and there are 2,200,000 of 
them. Responsive. Unfixed in their buying habits . . . Sell 
them today and you sell them for a long time. 56.7% are 
married and their families average 3.89 persons each. Be- 
longing to the broad income group in which 80% of all 
buying is done, they have the means with which to buy. 


Tell your story in the favorite entertainment magazines of 
the great mass market — Fawcett publications. Ask your 


advertising agency. 


SUCCESS STORY 


REVENUE 
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CIRCULATION 


REVENUE MATCHES CIRCULATION GAINS 


The magazines with the human touch 


Magazine, Romantic Stories, True Confessions 


Los Angeles © San Francisco @ 


Atlante 


© Editorial Offices: New York °© 


Hollywood ¢ 


FAWCETT PUBLICATIONS unc. 


FAWCETT WOMEN'S GROUP: Screen Book, Screen Play, Motion Picture-Movie Classic, Hollywood, Movie Story 


® FAWCETT DETECTIVE UNIT: Daring Detective, Startling Detective Adventures e MODERN MECHANIX 


Greenwich, Conn. 


cago Tribune was second, with 666. 
139 and the New York Herald Trib. 
une, third, with 581,355. 


Total Display Leaders 


The New Orleans Times-Picayune 
was the first in total display among 
weekday morning papers, carrying 
945,561 lines. The New York News 
was second, with 917,391, and the 
Miami Herald, third, with 775,901. 

The Washington Star led in total 
display advertising among weekday 
evening papers, with 1,004,854 lines, 
The Toronto Star was second, with 
967,726 and the New York Sun, third 
with 897,473. 

The New York Times was in the 
vanguard of the January parade as 
far as total display advertising of 
Sunday papers was concerned. It 
earried 681,176 lines. The Chicago 
Tribune’s 529,015 lines gave it second 
place, and the New York News’ 517, 
845, third. 

The New Orleans Times-Picayune 
carried more general advertising 
than any other weekday morning 
paper in January, 273,742 lines. The 
Miami Herald ranked second, with 
204,214 and the New York Times, 
third, with 170,701. 

In the weekday evening field, the 
New York Sun held first place in 
general lineage in January, with 
171,584. The Montreal Star rated sec- 
ond, with 162,184 lines and the To- 
ronto Star, third, with 162,063. The 
New York World-Telegram was 
fourth, with 159,854. 

The New York Times maintained 
its 1986 rank in January, carrying 
more general advertising than any 
other Sunday paper, with 182,219 
lines. The New York Herald Tribune 
was second, with 149,412, and the 
New York American third, with 115, 
680. 

Car Advertisers Trek 


Automotive advertisers also went 
South in January, the Miami Herald 


classification in the weekday morn- 
ing field. The New Orleans Times- 
Picayune was second, with 33,114 
lines, 
third, with 26,923. 

The Baltimore News-Post 
first in automotive lineage in the 
weekday evening field, with 39,349, 
being followed by the Toledo Blade, 
with 38,563 and Cleveland Press, 
with 38,085. 

The Los Angeles Examiner 

(Continued on Page 32) 
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‘LITHOGRAPHED 
LETTERHEADS 


at New Low Prices 


Alert buyers in every section of the U. S. know 
from experience that ‘‘it pays to order from 
Universal.’’ There is not only the direct saving 
in price made possible by our large-scale buy- 
ing and modern high-speed presses, but the 
added satisfaction of knowing that QUALITY 1s 
an inherent part of every letterhead that leaves 
our plant. 

Send for our FREE Portfolio of modern Litho- 
graphed letterheads and price list. It wil! go 
forward to you promptly and without obligation. 
See for yourself why you SAVE MONEY when 
you deal with Universal. 


Attention—Advertisers 
and Advertising Agencies! 


In our modern plant we have facilities for 
producing quickly, efficiently, and at 
COST lithographed booklets, broadsides, 
circulars—in fact practically every ged 
of mailing matter you may use, OF wis : 
use. We cooperate with agencies by suD 
plying sketches without cost or obligation. 
Write—or telephone—and we'll gladly 
plain this service in detail. 


Universal Litho & Stationery Company 


Telephone; Spaulding 7000 { 


4317 Diversey Ave., Chicago, i. 


and the Detroit Free Press, ~ 
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i cc Instite tional OUTFITTE R 
= 1h NOW PUBLISHED Published by the publishers of DOMESTIC ENGINEERING .. . AUTOMATIC . 
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_ redesigned by a larger editorial staff . 
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Moving with the pent-up demand of more than 
five years, the institutional market is swiftly gather- 
ing momentum. 

The March issue of The INSTITUTIONAL 
OUTFITTER, now in preparation, is being tuned to 
meet that swifter current of distribution’. ..is being 
“its services 
are being expanded to meet the needs of an in- 


creased number of dealers, jobbers and outfitters. 
It is being made into a more powerful aid to 
manufacturer and outfitter, in this expanding 
market. 

Forms for this interesting, enlarged, redesigned 
March issue of The INSTITUTIONAL OUTFIT- 
TER close March 15th. Write now for details of 
this greater sales opportunity 


at NO INCREASE in advertising rates! 
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. PLUMBING & HEATING CATALOG- 
AIR CONDITIONING BLUE BOOK 


CHICAGO, ILLINOIS) 
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Mark-Up Versus Turnover 


The trend toward private brands, 
which has been emphasized by re- 
cent legislative and judicial develop- 
ments, is 
extent upon the general acceptance 
and other distributors 
of a false notion of the cost of sell- 
ing. In most lines and the 
cost of doing business is regarded 
as a fixed percentage of gross sales, 


based to a_ considerable 
by retailers 


stores, 


and it is assumed that any product 


on Which the gross profit is less 
than the established cost does not 


offer opportunity for profit. 
Nationally advertised brands offer 
the merchant as a rule a smaller 
gross margin of profit than unknown 
products, for which there is no es- 
tablished demand. The retailer is 
often inclined to look upon the lat- 
ter as offering greater possibilities 
for profit than the former. Is this 
true? Actually, it disregards the most 
important element in making profits 
in retail merchandising—fast turn- 
over of stock. 
That the latter 
greatest importance to the merchant 


is the element of 


is recognized in the high rents paid 
for favorable locations. Small stores 
in good spots, where traffic is heavy, 


carry high rentals, because rapid 
turnover enables a large gross to be 
recorded. The merchant can afford 


to pay a high rental, based on the 
value of his stock, because he knows 


that the stock will be turned far 


more rapidly than if he were in a 
location where traffic was not suffi- | 
cient to support volume sales. 

Similarly, the narrower gross mar- | 
gin on national brands Is made up 
for by greater velocity of sales. If 
the merchant changed his thinking | 
regarding selling from a 
fixed percentage to a flexible figure 
depending upon rate of turn-over, he 
would find in most cases that he | 
makes far more profit by handling 
popular, fast-moving items for which 
a steady demand has been created | 
through advertising. 

Stores selling cigarettes, for in- 
tance, seldom admit making money 
on these goods. Yet, in spite of the 
narrow margin, real profits are 
made because of the small space re- 
quired for the stock and the rapid | 
turn-over which is Thus 
the factors of space, compared with 
the total area and rental cost of the | 
store, 


cost of 


obtained. 


and turn-over must be 


5 Cents a Copy, $! a Year| cummm 


ALL THE CONVENIENCES OF A HOME 


—Trailer Travel 


"Hubbard got a Federal Housing Administration Loan on his." 


Views from the outside 


Gas Gypsies 

(As viewed in the New York Times) 

Five years ago trailers were just 
so many overnight shelters. Now 
there are at least 300,000 which are 
real homes. 

At least a million persons now lead 
a gypsy life that knows No care for 
the morrow, with the prospect that 


a year hence there will be two mil- 
lion. 

But the day of reckoning is at 
hand. Instead of singing a “heighho 


for the open road and the blue sky” 
the gasoline gypsies will vent their 
ire at the legal barbed wire through 
which they must soon cut their way. 

Public health officials are already 
drafting laws to regulate the disposal 
of trailer garbage and wastes. And 


|legislators are considering ways of 


taxing rovers both as highway de- 
stroyers and as home owners. 


Sickness 


(As viewed in the Journal of the 
American Medical Association) 


With a small margin of error, 


com-| about 50 per cent of the population 


bined with the gross margin to de-| goes through the year without any 


termine actual net profits. 
Manufacturers who depend upon 
retailers’ co-operation in moving 
their goods to the consumer should 
do a better job of educating the 
merchant on the actual costs of sell- 
ing their goods. This is likewise a 
field in which the business papers 
serving retailers could carry on edu- 
cational work to great advantage for 


all concerned. 


Advertisers and the Press 


The typical academic attitude, that 
advertisers control the re- 
flected in the reports which ADvVER- 
TISING AGE is publishing, beginning 
with this issue, covering the teach- 


press, is 


ing of college and university students 


by professors whose work touches 
advertising, but is outside’ the 


schools of business. 

Richard W. Husband, who teaches 
psychology at the University of Wis- 
consin, has written a book called 
“Applied Psychology,” which is used 
in this and similar courses in other 
universities. In a discussion of “The 
Customer's Side” in his book, Pro- 
fessor Husband writes: 

“Newspapers are supported 
and hence directed by their adver- 
tisers. When a newspaper does not 
even dare publish news which it 
would otherwise feature, because the 
individual involved happens to be an 


official of advertising firm, how 
could we expect facts unfavorable to | 
the product, the truthfulness or the 
business policy of the same firm to 


an 


receive an accurate report?” 
It is difficult to convince professors | 
| 
and other critics of advertising and | 


advertising media that both adver-| 
tisers and publishers realize that | 
only through an independent press 


can successful advertising be carried 
on. Both advertisers and publishers 
realize that honest editing and re- 
porting are necessary to attract and 
hold readers and thus make markets 
for advertisers. Independent publica- 
tions are the most successful. 

These reports in ADVERTISING AGE, 
showing how teachers view adver- 
tising, may prove discouraging, but 
they at least define a problem for 
which advertisers and business must 
find a solution. 


the 


\illness. Fifty per cent of the illnesses 


of the other half are not disabling. 
One half of the remainder, or about 
12'2 per cent, are of a minor char- 
acter, such as the common cold, and 
involve a disability of less than a 
week, 

This leaves about 1212 per cent 
who have serious illness and an ex- 
pense for wage loss and. for medical 
care sufficient to constitute a real 
problem. 

Of these, many are able to meet 
necessary expense from their 
own savings, by deferred payments 


!or from regular income, just as they 


meet other extraordinary expenses. 

Thus it seems reasonable to as- 
sume that 5 per cent—certainly less 
than 10 per cent—of the total popu- 
lation are unable to meet their sick- 
ness expense without great sacrifice. 
This is still enough of a problem 
always deeply to concern organized 
medicine. 


In the Open 


(As viewed by Philip S. Rose in the 
Country Gentleman) 

Rural life is not concerned solely 
with planting time and harvest. It 
is also concerned with living. It is 
concerned with human relationships. 
It is concerned with health and dis- 
ease; with market trends; with scien- 
tific discoveries pertaining to human, 
animal and plant life; with all those 
things, in short, that make for hu- 


man happiness and betterment. 

I am a firm believer in insurance 
based upon accurate actuarial expe- 
rience, but 
sufficient. 
less, 
basic 


insurance alone is not 
What we need are ruth- 
intelligent drives against the 
causes of human misery— 


misery which afflicts rural areas and 
cities alike. 

In my younger days the words 
syphilis and gonorrhea were strictly 


taboo. Nice people would not utter 
them. 
But thanks be, public sentiment 


has changed. The taboos are dead— 
the horrendous words no. longer 
bring a blush to even the purest 
cheeks. People now realize here are 
two public enemies that should be 


liquidated. 
Play 


(As viewed by A. L. Wenner-Gren, 
board chairman, Servel, Inc., in 
Servel News) 

After the man has resigned the 
reins of his business to one more 
vigorous, and has stepped down from 
the driving place to occupy the last 
silver years in any way his fancy 
chooses, play and fads to keep up his 
interest in life are necessary. 

But during the creative stretch of 
the middle years, when he is occupied 
with the affairs of men and of busi- 
ness, digging at life itself, diversions 
and play must be used discreetly, as 
a tonic only, and must not be al- 
lowed to interfere with the ‘daily 
work. 

Fads which can so absorb men of 
certain temperaments must be kept 
well in the background, if those men 
would be successful in the business 
world. 


Buying Power 
(As viewed by F. P. Breckinridge in 
the Chicago Daily News) 

Can business fluctuations be con- 
trolled by adjusting wage rates? The 
answer is no, but this is too short 
to be conclusive. Business fluctua- 
tions are dependent upon many vari- 
able underlying factors. One of the 
most important of these is the chang- 
ing ability of the masses to buy 

goods. 

When either lack of cash or lack 
of inclination (due to fear of one 
kind or another) changes this abil- 
ity, the whole business mechanism 
immediately goes into low gear and 
the round of vicious spirals, leading 
to the stagnation of trade and pro- 
duction, begins. 

A rise in wages, while theoretically 
helpful in maintaining consumer de- 
mand, is practically impossible if 
any unemployment ensues—for a 
rise in wages despite growing unem- 
ployment is completely out of har- 
mony with the principles of capital- 
ism. 

The only real answer—aside from 
the reduction of real costs by tech- 
nical invention—is to increase ag- 
gregate demand for consumers’ goods 
by increasing the volume of consum- 
ers’ credit. This must be managed 
outside the field of wage policy—in 
other words, stabilization of purchas- 
ing power cannot be secured by wage 
policy alone. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


or 


No. 1115. Bridgeport, Connecticut, 
One of the Major Markets of Aver. 
ica, 

This study issued by the Bridge. 
port Chamber of Commerce gives, in 
concise form, facts about the South- 
ern Connecticut market, as related to 
wholesale marketing and distribu. 
tion. 


No. 1112. Facts and Data 
WBIG, Greensboro, N. C. 
This loose-leaf file, issued by sta- 

tion WBIG, covers a wide range of 
facts about the Greensboro trading 
area, including retail outlets, sales, 
population, spendable income, and 
products, and information about the 
station’s services and coverage. 


About 


No. 1113. 
Metal. 


This booklet, printed in black and 
white on copper, gold and silver, has 
been issued by Reynolds Metals Com- 
pany. Under four general headings, 
Presses, Plates, Inks, Press Speed 
and Stock Handling, it offers much 
information about printing on foil. 


Printing on Reynolds 


No. 1114. A Merger of Selling Ideas. 

This file tells about the organiza- 
tion of Display Creators and their 
facilities for designing and produc- 
ing all sorts of displays. Illustra. 
tions show the many services avail 
able. 


No, 1116. 
Square. 
This folder issued by The Improve- 

ment Era contains market facts on 
the Salt Lake City area, and gives 
details about the buying power of 
its Mormon readers, Included are 
biographical sketches of the maga- 
zine’s editorial staff. 


No. 1117. The Story of a Family 
with $56,000,000 to Spend. 

A bright 1937 for Arizona farmers 
is predicted in this folder of market 
data issued by the Arizona Producer. 
Figures are given for new car and 
truck sales, power equipped farms, 
incomes, and coverage of the market 
by the Arizona Producer. 


A Message from Temple 


No. 1118. WOC Must Be Included in 
Your Radio Schedule to Sell the 
Tri-City Market. 

This booklet issued by station 
WOC contains a study of the com- 
parative field strengths in the Tri- 
Cities, a survey of listening habits, 
and information about the Daven- 
port-Moline-Rock Island market. 


No. 1101. Do More of Your Casting 

Where They Rise. 

Chicago Journal of Commerce has 
issued this brochure which shows the 
importance of the Middle West as aD 
industrial territory and describes the 
business and financial news service 
provided by this paper. Included is 
a cross section of its industrial circu- 
lation and a list of 1936 advertisers 
representing 57 classifications of 
business. 

No. 1106. The Making of Twenty: 

Four Sheet Posters. 

This illustrated brochure issued by 
Forbes Lithograph Manufacturing 
Company starts with some _ helpful 
suggestions for the art director and 
production man, and follows through 
with a description of various steps it 
the making of a poster. 


No. 1068. Drug Store Displays Must 

Sell More Goods. 

Window Display Advertising, In¢- 
has issued this bulletin as an aid i 
the improvement of drug store wil 
dow displays and to create an a 
ceptance on the part of retail drus 
gists for the one-product displays of 
national advertisers. 
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with 4-H Club Convention New 


This is the year’s big event for farm youth of 
America. With over a million ambitious 
youngsters competing for honors and prizes, 
last minute news of the winners is eagerly 


awaited. 


Last year Farm Journal brought them the 
complete story and pictures of this important 
conference a month ahead of any other 
magazine. This year the achievement has 
been duplicated. 
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Frances Webb of Miami, Florida, National 
4-H style queen at the National Revue 
where 4-H state champions modeled their 
complete outfits in four classes. This con- 
test was sponsored by the Chicago Mail 
Order Company. 


° + ¢ 
4-H ERS ABROAD 

T WAS my good fortune to be in Guern- 

sey when the four 4-H chub boys who had 
won a trip to Europe by judging cattle in 
the United States visited the Island 

Jurat Ernest de Garis, secretary of the 
Royal Guernsey Agricultural and Horticul- 
tural Society telephoned me the night be- 
fore to say that they were coming, and to 
ask whether I should like to go with my 
countrymen on their tour of the island. 

They arrived on the boat from Southamp- 
ton at seven in the morning; the team which 
had won first in their county in Iowa, 
then in the state contest and finally in the 
national contest—Messrs. Barger, Kramer, 
Sage and Kelly, accompanied by Professor 
Floyd Johnson of Iowa and his wife. 

In England they had judged at the Royal 
Show at Bristol, where they took second 
place, despite the fact that they had never 
seen some of the breeds to be judged. 

In a car provided by the Society we 
started out, visiung in the course of the 
day many farms, where the cattle were led 
out for inspection 


The fact that boys trom farms all over 
our country have an opportunity thus to 
visit the countries of Europe where dairy- 
ing Is an important occupation and to ob- 
serve the finest herds and the differences in 
ovcration of farms can not help but make 
them proud of their own country and of 
its contributions to scientific research in this 


held. Alfred S. Campbell 


Above: National 
scholarship winners 
and champions in 
annual 4-H Can- 
ning Contest re- 
ceive certificates 
from Mrs, Kerr of 
the Kerr Glass 
Manufacturing Cor- 
poration which 
sponsored the con- 
test. Left to right: 
Rosa Reichle, Port- 
land, Ore. $100; 
Lois Rose _ Isely, 
Monticello, Wis. 
$200 and Gertrude 
Lindon, Sawyer, 
Okla. $300. The 
girls also won trips 
to the Club Con- 
gress. 


Above: Regional cham- 
pions in Food Prepara- 
tion Contest sponsored 
by Servel, Inc. 


Left: National class 
champions in 4-H Style 
Revue sponsored by the 
Chicago Mail Order 
Company. Left to right, 
Geraldine y, Gratis, 


hio, high honors in 
wash dress class. 
olive green dress of Jo- 
sinah Allen, Hagerstown, 
Ind., made her champion 
in the “best” dress group. 
Frances Webb, iami, 
Florida, won first place 
in the informal party 
dress group and was also 
National Style champion. 
Ruby Robertsor ulsa, 
Okla., took na’ onal hon- 
ors in class of tailored 
school suits. 


Above: Fredrick Reichart, Lafay- 
ette, Ind. and Florence E. Erickson, 
Tracy, Minn., are the 1936 National 
4-H Achievement Champions. They 
are shown with the President's tro- 
phies which they won. 


Right: This year the judges found it im- 
possible to choose only one boy and one 
girl for health champions, so six winners 
were declared. 


This is b 


the con 


ut another example of the fast, timely 


editorial service made possible by Farm 
Journal's 4-Day Printing and Delivery. It is 


sistent regularity of lively, timely 


pages like these that makes Farm Journal 


different 


and of such absorbing interest to 


every member of its 1,300,000 farm families. 


FARM JOURNAL 


Fastest Growing Magazine in the National Farm Field 


fi ee =, re | at Sater WS SO ee 4, ae : , ; ‘ ; yaa L i pet a, 
Ue ree Sg Q f og i? SE ied a y i . =“ pe ae dee. ae oe aa . he ert : asia | att ‘ 2) : . . ah = 5 i un 
| Fs 13 aa 
a Sse sss nS a a A _ —— a + ater Sa nar tors 7 te pe 
a — a 
tee et oe 
are 
) < i! tea xt az 
5 , oe Se ee, ' 
om yao" : 4: few on © s 
L * " Tes. an “2 
. oven” 4 \ ee I [iat cores ™ 
‘ = F * , cor 
\ a * Y : al 
am ’ \ ow eer) le aA civ ina ie ‘ 
a- ar eA \ , Oe. he ee ‘nee aod ; 
r} “jie See ‘ ee , ie. per ee ak, OF coe TO - ; 
rh ait x ; < wa wrk hast ge cent se yoy? ?  ereh A : ' a 
d- ‘ iene “ee ‘¢ , aber, “ ee goutt vs ee ath} am yeh ah ae os 
ag Bt ae he rE Sat OR Oe 
U- ' wits + .*) oe - Rin \. sake ee Gee 3 ee et. Aha - : , 
«eae : ; Fier 3 . ' o sgt ed; mee. ie , mA _ 4 as = 
is PA he oe % Ba ~~ — . ek eS, ans uN li , 
naa, ' P - 
5 ‘ 
it, : q y ¥. 
7, 
. * * & 
A FARM JOURNAL @¢ January 1937 49 i 
e. ; a f ey al i 
in a) * : , _—— ae New 
a oe _— ey ee ek ta ae 
ref = Ye “Sp Gs sats ‘ Se i — ‘ 
¢ " Ne nape _ rere a Sa 3 ” - Te 
® . ; wad iota” x Peo res ‘ a Le we aa ea ie a mi 
pete eka ie tothe ov ea a Shag : 3 em % re ae a : 
& iy Se pt’ Bi ae he ax, er] ‘ ey i; — hy os , * ay a 
| x eae ss uk aga neat x 4 ene Ta S8 ' ay ee a 
he es ae Ea i, ihe Gone i ce ; ee 
¢ ~4 gt aS ae mee Oona Bass = : re . - . is we - ? P / . 4 7 . 
it gee. A ae ——— i za +: And f ] P 
' ‘ et <2 28s Sa: ee veo 7 xy c t aa r 3 gf eae fi On. xe & d ‘0 
\ Sao * Nie ans de 4 . rN aS +i « ‘ Mat 
Mette A ie ihe ace, io ligt we yy \ 4 L be Be toe en as " ; ‘a a =“ 
c ai Ee ties *«o ae sas ae Se eas , : 
a: Y oe ates fc / Nees ee : foeaa oa 
- ol " i ae rr Mp = sk ae . - ’ , = 
of | -6 RRR De > e's Cx c Po EN ee iJ salt . a te ty i al 
a SR fis aber me Ae So all > Ms = a 
' : 4 . ie ea ener) r ba aid [ ‘per g ‘ - © ae me 
a : es a. oe he: se vo0% ‘ Po HF is eee : 
Ss, ee Ra ‘ oe ae on — py te Ss mx: gery Yet 

: RE eg: a) ea Roantey: Bas : a Dosa vie fo Shin ay : ‘ 
| SPN ae ae ere a 3 ct Pet I , = a , ee Horn ‘ 2 : : 
id nat | agate eg *< é 3 we a4 ° a iz ae / . i oe i P pats & x 
he “ oo 2 chat oe oy Bok Ph pe he mS ese * ‘ tf 

" : So, Beek 1OF,” «ae & yi cs : 4 eS SF, A 5. 

i ” mr ie, < wx Tig oe " if ey a eo ¢ _ Oo 5 . 

ee . ae. i. Ys x  - a, oe ait oy 

¢ ae " ee ere. aT “¥, cs My a vt hy 5 4 ce far 
ds " Ps —_— peed ‘e 0 a : Bae a ee 2 % . - Bes men : 7 

- oe ae : — :: st — ' a4 + Bern oi | 
ae sw te sy 3 so : * ae . ‘ a é é - o *t fs on shh 
2 Fee wae » a a ae < ae Me wi i oo 4 at, ‘ he rBt- SF Jj 
nd J : “ * ge a i Be i x peat sy ee 2  _ i * Bi 
| i £ a ; Pe. Ay , Ao eNiey ae > se i ls att De abe: 
as ; #] E- re & ie Rs : i! wie Sa bar . ; at . . ‘2 ad t So 
m | it 5 Rs x oe ee a. Y ou aS. k é DeRerge aaa , 
rs j renee re ; Ce a, , a eae “al ‘3 me, j mee a. ay 
ed uy . oe, \' BY Sat 4 agi - = bs tae: ; 7 " a ye | Ga .. 4 AS Te 
er cee 4 Eye eal | ae fay Uae : < eS 8 em 
ry” 5a = - . ye : : me4 ; Se  & ea 
ch emer — ia i ef 2, 
wie a 4 rig i ie » va er ie — 
: yr | a ) ae ‘ = pod ae a a. 
; P; s ¥ Wp . ’ oem . Seen ak Rae : 
ot ries: : . vhs 2. Se STN al 2 
1s. : ; i. i ie Ae: : —_ || parca ac ee apes icees as Tons, i ee 4 ; 
opi ee Se Ng VO o_o MIE GS cn oY ea ook | See 
ra: ; ‘ + rail " & *? r Q : as hs ” ive carne ae. t aks 2 ge 
A * Ree ae . ’ : Ae om, dd oa ee A as ne, a a 
si ‘ He iad Ki ; be: ‘ ; i ss ect c ad okt Se, ‘ 5 fe ae 
1C- : eae! LR ( aot. ; Pe ae eas a | 
; fa: ) = ‘ sa a ie fe beso . 
ra: : Pa ae ee sk, ¥ fae F< " 4 bars: ° a : 
il 1 a Oe ei ahi . ' ~ Tora a? 
: fa: = ie , ; & ot St ann a 
ae ~ a etre ree an fe om * By? Ta, (ue Ti MENS S sy i iy, : 
nee. | Ere ei PRI Poe, ma! > ie 
le 9° ae Te tp ee “ae “e thes. ee 
Warne. a 5 aaa Sy Ee AS * eM aoe 4 bi 3 
i oe : | A sista Bic ah Ms Sot af Rea a co 
i . oS "ee es get ” nak sep ert i tad “3 
pe | oa | i sae mi a Es ity : eat . ef ees ny a - 
q : “Bos See any aa | ao A wri . y b s 
on | eee re : a Oa — 3 
on gy | re tae ‘i Sages a y . + Lee ok. ss a ‘- oH " . 
pads peat aa px eae ; 4 6 a i oe ; 
es We ee ee Bey > oa a 
poms ba Fhe 5 sae ae eae el Be eee 3 
of cae beso ena US ES ieee re aad 4 
re POC i A “ae & oe - ’ ak a 
<>) ont ie See i. os 
> ve a & ; eae 
ast ; ah ee: 
b Ch sian ., 
; ‘a | Sec ae ae : s ; : 
ily ee te Cs be CeO Rae. Ste SNS a 
eS } > AC . aaah” Ss ey Sora ae 
| me | BP LORS cok By ee ‘ ee 2 
; oS . es BRS ney erga SR ie 
Ts | aa a eae, 4 f bah eee Bi Mer d poct a Sega ey aoe i 
Sake | fete Se oun in FB it his i : _" ‘ear s 
‘ : | cae ‘ ach) fe Ry a pe " er qo a 
cet a) ae. < ee ae A =. ear: x 
eS i ee — : 1 me as . 
er. | Be wit ee Sy ea Bake 2 ey 7 . ’ oe 
nd as a Se > f ae a8 4 ,** = 
. i. 5 a | we oe al ps Tae i 
aS, Fs . as Ne Ps p aa ge ‘ ae i _ 
| ae oe Bey $ bake i F he ae oa 
Te ) ie i oo ae ' 4 ‘ ay 
in | —_ ie pos as oe Te wot 24 
c | a a - a ee ey 4 oo ht roe i 
ai ; ) . ‘ ii oe Lia . oe # a 7 ‘ ‘ 
FJ re og, 2 hers srg fe Sg a Bee 
on a iF | — jd ening Bee ee eee a ae ’ - z7 ae . 
i Ei eae tere j Eee oe 7 4‘ ihe: ¥ 
m- bat be ot aS Dinas j BBs neh ae 
wd me . ———— a + ee 
ts tee ity, EE =f 
2n- the a We ene ene abe ty ‘en be 
0g ee ) 
" hae By ani ay ae yw e) eee il 
iy cgeet: 20, Tiana eae laa Dh a 
ng " oo 3 oa ee es ae. eh 
Se 7 7 _ Mo gage ee “ ab a “Lg 
é ee | 
1as a 
the 4 
o ot 
ae 
he ae 
ice ae 2G 
. Sil oAa 
is a 
ale Re . ee 
OTs oa : 
of ie % 
= ae eae 
ee 
i a 7 ” 
by 
3 . fae 
ng ae 
Ful ce 
nd 4 : 
Pe -< 
in ee il : " ‘ 
_ © 
ist cn : 

; oa ‘“ 
| . 
in ee -.. 
in 4 s 

oo c +t ™ 
ac: ae 
pel = a ; 
of ing 

vee : ; 

fia 

. ie 

ey 
Bein? Pipe 

PPA B 

oe 

: ee ra ret hy 

‘ area? ‘ 1 ee 
i ee ae Fates Beat ns 
9 Sabie PUR . i ee é $s) a 
ieee oe Baia hh ae a eee oh eee rear an Woe ee Oe eT SES op PD!) ud tar ae Meee isi ecm. sae ey Rea , | : Nak. Ly : : i. * > ees : 
naar Na 2 NA RS RR 1k Sah SiN SAN A Se: Cr, a eI ONY Si i gk US) (5 ea ge ci ie. US ak 9) | inet dare a ea Sa PI at i ka a ee Raa Shs acanueer \ C Chr aia e. slaps Ean ke eee 
Sy AME Nae Sc. Aen. lapeh iia, har Saar Re ee ities se RP gene oS SES ere NS 1 ge BM ON C8 SR ade Re ee pee Rate ee 
Saya cee Pe lg eee Nee ot Re ee ea ede DP Cees. ie ee ae 
tee Pt i ee hte eet eee GE yee Ft, ee Sex et RS ins Sl ght oye tt ah Pa ©. PINS OS MEA ek Y Some eS em) re AEs Maer iN eel Te ENC Nagas oe ee RS te le Fe AM ecto fe) NS" a Sigs et eS SSL YT Go Le oy SS a 
‘wi ay jas * eh ne = ips RUNES Palen Te ee MGn mee AEN “a rhileo) Soap eee Peybctiete se ees (Bh ESSE AA pei maey it : : Tepe see See ae eRe eects Le. he : ; 1 aa hoe ee RET TE a F a Wagers ergy owas eds ae a 
‘ Xs ; ; CSE BM rE oe : ye Sree tiny. = s é igacis: Be Ah gn = Seana = 2 rer at opie een Bie Sear ee eae : Ue tees ENS a (TEE ONG ae ce Bee Pe ee caitice 2 Se pd Ee > aioe: 


14 


ADVERTISING AGE 


March 1, 1937 


BENTON TO GUIDE 
U. OF C. PUBLIC 
RELATIONS MOVE 


Chicago, Feb. 25.—Duties of Wil- 
liam B. Benton, former chairman of 
the board of Benton & Bowles, Inc., 
New York, who has been appointed 
a vice-president of the University of 
Chicago, effective Oct. 1, and will 
take an active part in direction of 
the institution’s public relations, 
were outlined today. 

He will assist President Robert 
Maynard Hutchins in administra- 
tion of the university, devoting a 
portion of his time to more effective 
realization of 
the public rela- 
tions program 
of the school. It 
is likely that 
Mr. Benton will 
also teach a 
course in adver- 
tising. 

Mr. Benton 
was the only 
member of an 
academic family 
to enter busi- 

William Benton ness. Born in 
Minneapolis in 1900, he attended 
Carleton College before enrolling at 
Yale University, from which he re- 
ceived the A.B. degree in 1921. At 
Yale he was a member of the same 
class as President Hutchins. 

In association with Chester B. 
Bowles, Mr. Benton in 1929 founded 
Benton & Bowles, Inc., which be- 
came one of the largest in the coun- 
try. In April, 1936, he followed his 
plan of “retiring’ when he _ had 
made his fortune. He resigned the 
agency chairmanship to devote his 
time to other interests. 

Before organizing Benton & 
Bowles, Mr. Benton had been asso- 
ciated with the National City Bank, 
headed the trade and industrial di- 
vision of George Batten Company, 
and was an executive in the Chicago 
office of Lord & Thomas. 


Second Faculty “Advertiser” 

With the addition of Mr. Benton, 
the university will have two promi- 
nent advertising experts on_ its 
faculty. Some years ago, James W. 
Young, vice-president of J. Walter 
Thompson Co., and author of a well- 
publicized report on agency compen- 
sation, joined the faculty to conduct 
courses and research in advertising. 

Mr. Benton is expected to offer 
new ideas for programs given by 
the University of Chicago as part of 
the University Broadcasting Coun- 
cil, organized in 1935 to assist Chi- 
cago institutions of learning in pre- 
senting educational programs. 

One of the best-known educational 
programs is the “University of Chi- 
cago Round Table.” Broadcast each 
Sunday morning, the program offers 
informal discussions of current 
topics by outstanding professors. 

The University of Chicago was a 


Te 


pioneer in the educational broadcast- 


ing field. In 1921 it produced its 
first program, presenting Forrest 
Ray Moulton, professor of astron- | 


omy, in a program over KYW. 
Mr. Benton and his wife are now 
en route to the Orient for a vacation. 


Shows “Doubletone” 
The Craftint Manufacturing Com- 
pany, Cleveland, has brought out a 
new drawing board, Doubletone. It 
is said to enable the artist to create 
combination line and drop out half- 


Choate Leaves Bank 
Harold E. Choate, vice-president of 
the Liberty Bank of Buffalo, in 
charge of advertising, has resigned, 
effective March 1. 


TWO NEW MANAGERS 


Chevvy Dealers 


H. S. Snodgrass (left), has been named | 
manager of the Motor Coach Division | 
of Gar Wood Industries, Inc., Detroit. | 
Marvin S. Bandoli is new sales manager 
of the Nash-Kelvinator Corporation Do- 


mestic Refrigerating Division. 


Get Voice in 
New Holler Plan 


Detroit, Feb. 23.—In order to de- 
termine general sales policy of Chev- 
rolet, a new system of dealer repre- 
sentation in conferences has been 
instituted today by W. E. Holler, 
vice-president and general sales man- 


ager 


Nine Regions Represented 


The first of a series of monthly 
|; meetings under the new system was 
| held here last week, with one dealer 
|from each of the nine Chevrolet re- 


gions representing groups of other 
dealers from his zone. 

Following a general discussion of 
dealer problems in each area repre. 
sented, the men returned to consult 
with fellow dealers. 


Plan More Meetings 


Next month, other dealers from the 
company’s nine regions will meet 
with the same executive group here, 

The executive group consists of 
Mr. Holler, Felix Doran, Jr., and 
H. B. Hatch, assistant general sales 
managers; C. P. Fisken, advertising 
manager, and E. A. Nimnicht, man. 
ager of the retail selling department. 

Dealers attending the meetings are 
chosen at monthly meetings held in 
each of the regions. 


PHOTOS 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone .. 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave.®Chicago 
PHONE HARRISON 3135 
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Four Join to 
Publish New 
Textile Monthly 


New York, Feb. 23.—Four former 
Textile World executives have joined 
to publish Textile Age, which they 
state will be a monthly magazine for 
textile mills. 

Offices have been established at 381 
Fourth Avenue in New York, and 
another office in Boston will be 
opened later, it was said. 


This lunch box container garnered top 

honors in the merchandising ingenuity 

category. Designer was Howard Ketcham, 
for Pan American Airways. 


Pont Is Runner-Up 


The men associated in the new ven- 
ture are Herbert O. Barnes, A. P. 
Gumaer, William K. Hoffman and 
Donald H. White. 


To Simon & Gwynn 


Gordon E. de Lucy has joined 
Simon & Gwynn, Inc., Memphis. 


ADRIENNE FAMILY 
WINS WOLF AWARD 
IN AMA CONTEST 


Eight Hundred Compete: Du- 


New York, Feb. 25.—United Drug 
Company’s Adrienne Cosmetics 
packages, designed by Gustave Jen- 


p e 
EVEN THEN..;.- BEAUTY sPRANG FROM THE FORGE 
a : 


The hunger for beauty is as old as man. No need 
to wade knee-deep into history to see the exqui- 
site beauty that men have wrought with metal 
... first with copper, gold, silver, bronze; then 
with iron, steel, brass and alloys. 


Take, for instance, the medieval hinge being 
fashioned on this anvil . . . the same anvil that 
gave birth to primitive plowshares; to breast- 
plates and armor and all the tragic tools of war. 
That hinge was more than a hinge .. . it was art! 
Great castle doors swung on these hinges and 
laughed at the years... doors that even now are 
richly veined not only with age but with beauty! 


So when Mr. John Homer drops in today at the 
best store in town to get some hardware for the 
new Homer house on the hill, he is paying 
tribute to the same Goddess of Beauty. To be sure, 
he wants “hardware that will stand hard wear” 
but he a/so wants hardware that will stand for 
good taste... that will make his neighbors know 
that Mr. and Mrs. Homer know what's what in 
building accessories! 


Where do Mr. and Mrs. Homer learn what is 
good taste in hardware . . . what is a good-buy 
and what is a bad-buy? In Better Homes & Gardens 
... the magazine that lives close to the hearts and 
hearths of 1,500,000 families in America. 


Now, ordinary magazine-making can get readers; 
but it cannot possibly get readers who /ive with 
the book; who read it cover-to-cover; who keep 
it and treasure it because it gives them authentic 
information they need and want. 


In that prosaic paragraph you have the secret of 
Better Homes & Gardens’ unique hold on its 
readers. Better Homes & Gardens believes people 


ong Beer 


Ss aT ere 


ee aes 


have an extraordinary interest in the homes they 
live in, the gardens they work in. Hence everything 
in every issue relates to home and garden. No fic- 
tion; no fashions; no detours from the main road! 


What's more, Better Homes & Gardens believes 
that the Home is the Great Theatre of Life. It be- 
lieves that to move products you must move people. 
John Homer's home is his castle. You don’t have 
to cross a moat to get to /t but you do have 
to emote to get to him! 


Open any issue! See for yourself why Better 
Homes & Gardens is so rich in Buy-ological Urge; 
why its readers look to this book not only for 
editorial but for advertising guidance in anything 
related to the home; why its advertising pages 
become a continuation, rather than a contradiction, 
of its editorial pages. 


From hardware to hose . . . from planting to paint- 
ing .. . from food-fixing to child care . . . from 
automobiles to air conditioning . . . reader-inter- 
est in Better Homes & Gardens is at its peak today! 


Readers say so! So do advertisers! Result? For 
39 consecutive months Better Homes & Gardens 
has shown outstanding gains in advertising over 
the same months of previous years. 


Better Homes & Gardens delivers the /argest single 
group of home-owning, home-minded people in 
America. Not 1,400,000 but 1,500,000 families 
eager-to-know-how and ready-to-buy-now! Here 
is a great mass-class HOME market reached by a 
single book that cleaved a path all its own! Here 
is a medium that has proved its paying power and 
its Staying power ...and that today offers a 
handsome bonus in the bargain! Meredith Pub- 
lishing Company, Des Moines. 


(EL RR ERS TS SRLS Fh 3 Tae RE a RA FP GRE Gea) ONG TONNE Ce NE 


ETTER HOMES. 


& GARDENS 


RS.— POLK SURVEY: In the Jatest Polk market study, covering 17 lead- 
ang national magazines in 18 representative cities, Better Homes & Gardens tops them all 
in bome ownership and automobile ownership: the two great indices of buying power. 
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WINS HIGHEST AWARD IN PACKAGE CONTEST 


Designed by Gustave Jensen, packages for Adrienne Cosmetics, products of 
United Drug Co., won the Irwin D. Wolf Award in the sixth annual packaging 
contest sponsored by the American Management Association. 


sen, last night were awarded the Ir- 
win D. Wolf Trophy, highest honor 
in the sixth annual competition for 
distinctive packaging, sponsored by 
the American Management Associa- 
tion. 

Eight hundred entries in 20 dif- 
ferent classifications vied for recog- 
nition. 

The award was made by an eight- 
member committee representing the 
association. Honorable mention for 
the trophy went to Dulux Marine 
Finishes, entered by E. I. du Pont de 
Nemours & Co., Inc., and designed 
by Stuart L. Johnston. The winning 
packages will be on display at the 
seventh annual Packaging Exposi- 
tion at Hotel Pennsylvania March 
23-26. 

Distinguished Jury Selects 


Honors in the different merchan- 
dising classifications were awarded 
by a jury including Richard F. Bach, 
director of industrial relations, Met- 


"DOUBLE" WINNER 


Effective multi-material use in a package 

won honors for this belt container of 

Hickok Manufacturing Co., designed by 
Chester M. Leopold. 


ropolitan Museum of Art; James C. 
Boudreau, art department, Pratt In- 


stitute; A. M. Dingwell, business 
manager, Esquire, Inc.; Mrs. Lillian 
M. Gilbreth, president, rilbreth, 


Inc.; T. V. Houser, general merchan- 
dise manager, Sears, Roebuck & 
Co.; C. B. Larrabee, managing edi- 
tor, The Printers’ Ink Publications; 
Mrs. William Brown Meloney, editor, 
This Week; Ray M. Schmitz, asso- 
ciate merchandising manager, Gen- 
eral Foods Sales Co. 

The complete list of winning 
packages and packages’ receiving 
honorable mention in each of the 


twenty classifications in the compe- 
tition follows: 

Most effective package employing 
a single color. 

Cleansing Tissues. Entered and 
used by National Cellulose Corpora- 
tion. Designed by William Medoff. 

Honorable mentions: Macy Cleans- 
ing Tissues. Entered, used and de- 
signed by R. H. Macy & Co., Inc.; 


CONVENIENCE-PLUS _ 


Consumer convenience won recognition 
for this compact and lipstick designed by 
Prince Matchabelli Products Corporation. 


Bakon Yeast. Entered, used and 
designed by Bakon Yeast, Inc. 

Most effective use of more than 
one color. 

“Dulux” Marine Finishes. En- 
tered and used by E. I. du Pont de 
Nemours & Co., Inc. Designed by 
Stuart L. Johnston. 

Honorable Mentions: Heatmaster 
Heating Pad. Entered, used and de- 
signed by Sears, Roebuck & Co.; 
Andes Candies, entered by Charles 
C. S. Dean. 

Most effective use of typography 
and lettering. 

Sea Foam Soap Powder. Entered 
and used by Colgate-Palmolive-Peet 
Co. Designed by Simon de Vaul- 
chier. 

Honorable Mentions: Pilgrim 
Rum. Entered by Armstrong Prod- 
ucts Co., used by Felton & Son, Dis- 
tillers; Twilight Garden. Entered 
by Martin F. Schultes. Used by 
The Hewitt Soap Co. Designed by 
J. Probasco; Heatmaster Heating 
Pad. Entered, used and designed by 
Sears, Roebuck & Co. 

Most effective use of elements of 
design to create shelf visibility in 
the retail stores. 

Nutwood Ham. Entered and used 
by The Cudahy Packing Co. De- 
signed by William Weber. 

Honorable Mentions: Sea Foam 


(Continued on Page 26) 


MONTREAL 


WINNIPEG 


at J. J. GIBBONS LIMITED 


GIBBONS KNOWS CANADA 
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SEND Mow FOR THIS” 
_ INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 
Send me a copy of your free book on Por- 
celain Enameled Signs. 
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Voice of the Advertiser 


Shaver Supporter 
Wants Some Support 


To the Editor: I subscribe to your 
paper and am pleased with it as a 
newspaper of advertising. However, 
I have one complaint. 

I am in the electric shaver busi- 
ness and, as I know the companies 
making this merchandise are large 
advertisers, I am surprised that no 
word of this kind of advertising is 
ever seen in your paper. 

Please dig up some dope on this 
fast growing industry for us. 

SAMUEL MILLER, 
Chicago, I). 


Editor's Note: Among recent 
stories on electric razors in ADVER- 
risInGc AGE were those on Page 1, is-| 
sue of Dec. 21, Page 2, Feb. 25 and| 


Page 42 of the same issue. 
a 


Tribune Was and Is An 


“Oldest Paper in Ohio” | 


To the Editor: We noted with 
great interest the list of daily news- 
papers which were more than 100 
years old, published in ADVERTISING 
AcE of Feb. 18. 

Age is a thing that women, and 
some men too, refuse to discuss; but 
the age of the Warren Tribune 
Chronicle is something that is pub- 
lished every day on the top of the 
editorial page. 

So, this letter is written with the 
sole purpose of helping you to keep 
your records accurate. The Tribune 
was established Aug. 14, 1876, and 
the Chronicle, June 9, 1812. 

On April 28, 1924, The Tribune 
purchased the Chronicle which was 

and IS one of the oldest 
papers of Ohio. So there! 
H. R. FARRALL, 
Advertising Manager, The War- 
ren Tribune Chronicle. 
Warren, O. 
eve? 


Out of the Mouths of 
High School Editors 


To the Editor: Cigarette people 
might take a tip from the following 
paragraph of editorial appearing in 
publication issued weekly by stu- 
dents of the Pine Bluff High School: 

“Only an idiot could be fooled by 
cigarette advertisements that say a 
cigarette can steady nerves or is 
beneficial to digestion. The only 
steadying effect the smoking of a 
cigarette could possibly have on a 
person's nerves is the satisfying of 
a habit. And how could the smok- 
ing aid digestion when it 
the action of the heart?” 

A. G. WHIDDEN, 
Power & Light Co., 

Pine Bluff, Ark. 
, -—'*, 


What's in a Name? 
Here’s a Sales Help 


Editor: I think possibly 
your many readers may be 
interested in the unique signature 
now being used on all correspondence 
by my assistant, L. H. Brendel, 

We recently developed a new Han- 
cock Valve having exceptionally 
hard stainless steel and 
(500 Brinell is the hardness rating). 

Because of the similarity 
the Brinell and 
of our. distributors 
him “500.” So he 
now signs 
Brendel 
is attracting 
and comments 
which is a goodly part of selling after 
all. Isn't it? 


depresses 


Arkansas 


To the 
some of 


seats dises 
between 
Brendel}, 
to 
taken 


name some 
calling 
the 


all his 


Lol 
has 
easiest 
mail Louis 

This 
tention 


and 
“Haag” 


COUTSE 


considerable 
favorable 


ut- 


M. S. PALMER, 
Hancock Valve 
Consolidated Ashcroft 
Co., Inc. 

Bridgeport. Conn 


Sales Manager, 
Division, 
Hancock 


- ow 


Wall Street Pale 
Beside Advertising 


To the Editor: More power to 
Eugene Schwartz, “Voice,” for the 
support of American youth who} 


could not graduate from college. 
I for one could not afford to at- 
tend college, but I would be willing 


This department is 


a reader's forum. 


45 CHEERS 


At an enthusiastic banquet in Cleveland, 


attended by Cleveland civic leaders, 
Franklin G. Smith, president, Osborn 
Manufacturing Co., (left), was presented 
with a bronze statue—''Morgan Stallion” 
by Proctor—on his 45th anniversary as 
head of this organization. A. C. Ernst, 
a director for 30 years, is congratulating 
Mr. Smith. 


to give up a $40-a-week position in 
Wall Street, and work for less, just 
to secure a foot-hold in a reputable 
agency. 

Thanks to ADVERTISING 
at least keep abreast of 
ing on in advertising. 

Francis G. HARRISON, 
Brooklyn, N. Y. 


AGE, 
what 


I can 


is go- 
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Rebuttal Argument 


in Control Bureau 

To the Editor: I have read with 
interest and appreciation of the ef- 
forts being put forward to convince 
all affected parties that in the inter- 
est of self protection the time has 
come for them as an organized unit 
to set up a “Bureau of Copy Control.” 

It is comparatively simple for any 
man interested in the general welfare 
of advertising as a service, or as a 
profession, to visualize from the 
court room point of view just how 
much more solid would become a re- 
buttal argument propounded in _ be- 
half of advertising were such a bu- 
reau in existence, operating on a ba- 
sis of pre-determined standards, 
which meet in full requirements set 
up by the dictates of ethical practice. 

Such a bureau would act as the 
first and second line of defense for 
the entire structure of advertising 
practice and procedure, were it to be 
attacked by some irresponsible indi- 
vidual acting upon the impulse of an 
unscrupulous lobbyist, with which 
the marble halls on Capital hill are 
jammed—jammed in _ fact, to the 
crushing density of the marble their 
elbows polish. And further, such a 
bureau would automatically set up a 
precedent in favor of advertising—a 
precedent saying in effect—‘‘Here is 
our code—our standards—their inter- 
pretations and definitions as ren- 
dered by the highest court of the 
land—free us from the toils of bu- 
reaucratic regulation.” 

As to the Bureau _itself—it is 
clearly the duty of the publisher to 
take the initiative technically, the 
entire procedure, organization and 
operation of the bureau, is the pub- 
lisher’s job for the publisher will feel 
the effects more if advertising be- 
comes another “piece de resistance” 


|for those who have regulatory pow- 


ers in their hands. It is the pub- 
lisher, and the publisher only, who 
ean put teeth in the Bureau's code. 
The publisher, however, need not 
stand alone, the fact that several 
representative groups have already 
made public their views is sufficient 
evidence that once the move is made, 
it will carry along under its own mo- 
mentum. Advertisers, agencies, and 
members of the profession who be- 
lieve firmly in a clean ethical code, 


will voluntarily join the movement 
and hasten to carry their share of 
the burden. It is to our credit that 


the majority—-the great majority—of 
those active in the advertising pro- 


tession firmly and honestly believe 
in “Truth in Advertising,” and will 
support any movement which will 


tend to give advertising a choice po- 
sition in the public’s confidence. 
For the purpose of stimulating and 
sustaining a high pitch of enthusi- 
usm among the members and to 


Letters are welcome. 


Civic Leaders Pay Warm 
_ Tribute to Osborn Leader 


To the Editor: We thought you 
might be interested in this note of 
recognition from civic and business 
leaders to an advertiser who devel- 
oped his business to national scope 
over a 45-year period from a small 
brush shop. 

The occasion was a luncheon given 
at the Union Club in Cleveland, in 
honor of Franklin G. Smith, who, 
Feb. 1, completed 45 years as the ex- 
ecutive head of the Osborn Manu- 
facturing Company. 

Among the friends who joined in 
honoring Mr. Smith were many of 
the industrial, financial, legal and 
educational leaders of Cleveland with 
whom he has been so closely asso- 
ciated in his varied activities. 

Cc. W. Titgemeyer, a vice-president 
of the company, spoke a word of ap- 
preciation in behalf of a group of 
Osborn executives and employees 
with 20 years and more of service, 
who were present at the luncheon. 
This group presented Mr. Smith with 
a large bronze statue—‘Morgan Stal- 
lion” by Proctor—a particularly fit- 


ting tribute, as fine saddle horses 
have been Mr. Smith’s life-long 
hobby. 
C. H. LARSEN, 
Assistant Advertising Manager, 


Osborn Mfg. Co., 


Cleveland, O. 


create interest in the non-members 
group a “Memberships Relation Com- 
mitee”’ should be elected. 

Then there is that fickle lady who 
is the most powerful force on earth, 
public opinion. She can be used most 
advantageously to bring the “hold- 
outs” to terms. 

This procedure is quite simple— 
adopt an emblem and a slogan, pub- 
licize it coast to coast, every byway, 
highway, crossroads and _ hamlet, 
make the nation clean copy conscious 
by means of this emblem; so de 
signed that duplication in any form 
would create grounds for legal ac- 
tion, allow each member adhering 
strictly to the Bureau’s code to use 
the emblem on his published adver- 
tising. 

There would be little, if any, value 
to attempts to “educate” gross offend- 
ers; but the gross offender will cer- 
tainly be of sufficient vision to recog- 
nize public opinion is against him 
because they, the public, have been 
educated to value only that copy 
which bears the indicia of the Na- 
tional Advertisers Bureau of Copy 
Control. 

Epwarp A. PENTECOST, 
Herring-Hall Mervin Safe Co., 
Hamilton, Ohio. 
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“Gow” Might Turn Sow’s 
Ear Into Silk Purse 


To the Editor: Are you a beback. 
a moonbeam? 

Is your 
house and 
breed? 

When you bought it, was the sale 
cracked open, a cream puff, a wrap 
up? Or did the salesman have to 
throw away the book? 

And when your present car is 
traded in on a new one, will it rate 
as a clean piece, a crate, a feed bag, 
a pelican, a rough, a slop can, a 
steady boarder? 

The answers to these impertinent 
questions are in the glossary of Au- 


car a gow, a 


tomobila Americana, in the book, 
“Slang on Wheels” by Elliott Cur- 


tiss, Jr., editor of Automobile Trade 
Journal. 

Maybe 
laugh or 


it will 
two. 


give you a belly 
JOHN CLEARY, 
Promotion Manager, Automotive 
Division, Chilton Co., 
Philadelphia, Pa. 
* . F 


Artists Get a Break 


To the Editor: In the current is- 
sue of ADVERTISING AGE I note the 
offer of an illustrated brochure on 
the making of 24-sheet posters by 
the Forbes Lithograph Co. Being an 


hot job, a| 
lot, a jewel box, an off- | 


illustrator doing work for national 
magazines, agencies and  lithog- 
raphers, I believe a copy of this bro- 
chure would be most helpful. 

Thanks for giving us artists a 
break through the Lee Russel fashion 
advertisement. It seems that all the 
promotion goes to the Knights of the 
lenses. 

CHARLES HARGENS, 
Philadelphia, Pa. 


ADVERTISING CHANGE 


Changes—sometimes labeled short-cuts— 
wrought by advertising are illustrated by 
this picture of Amelia Bloomer. 


Short Cut Shows 


Bloomers’ Progress 

To the Editor: Here is something 
of interest to those in the ladies’ 
underwear industry. 

You will agree that the industry 
has made many untrammeled strides 
forward by a series of short-cuts, but 
it is well to hark back to the dim 
days before women were emanci- 
pated and doff a hat to the pioneer 
Amelia. 

Ray MOosoriAk, 

Advertising Manager, Hobbies 

Magazine, 

Chicago, Il. 


—_—_——____ 


Ahead of the Males 


To the Editor: Copy Cub of Feb. 
15 declares, “Voice of Experience says 
that thanks to Lucky Strikes he 
hasn’t missed a chance to talk ip 
fourteen years. No wonder some 
people are prejudiced against Luck. 
ies.” 

Just to preclude the event of some 
masculine “wisecracker” getting to 
the post first, may I go on record ag 
saying that maybe this is the very 
reason WHY so many women are 
prejudiced in “favor” of Luckies. 

MARGUERITE AUBERLE, 

Advertising Director, Michigan 

Mutual Liability Co. 

Detroit, Mich. 


vvy 
Public Relations For 
Philco Begins At Home 

To the Editor: In the last issue 
of ApVERTISING AGE, I noticed on the 
editorial page the editorial titled: 
“Public Relations Begin at Home.” 

With regard to this, for the last 
two years we have been broadcasting 
a series of programs, “The Philco 
Amateur Hour,” sponsored by the 
Philco Radio and Television Corpo- 
ration of Philadelphia. 

This series is broadcast under, by 
and for Phileco employes, which 
number 13,000. 

I am sure that you will agree with 
me that this is a splendid example 
of “public relations beginning at 
home.” 

MURRAY ARNOLD, 

Director of Public Relations, Sta- 

tion WIP, 

Philadelphia, Pa. 


SEED INDUSTRY PROSPERS 


Reader survey shov's Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 
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NOT FOR SALE! 


OU Production Managers have been hearing some 
mighty nice things about P. & A. Direct Pressure 


Precision Mats— 


Or have seen them in current distinctive newspaper 


campaigns— 


So you'll be plenty glad you read this when it results 
in your asking for proofs-of-performance. 


Because they will demonstrate that you need buy 
blindly no more—hoping for results that will do your 


copy justice. 


“Pig in a poke’ buying of Newspaper Mats is ended. 
You insisters upon the best have come to Trail’s End 
in your search for Real Reproduction. 


Working from the basic, new and patented Tenaplate 
pattern, P. & A. Direct Pressure Precision Mats leave 
nothing to be desired, bring nothing that can be criticized. 

What sayest thou? The ‘phone is Harrison 3732. 


PARTRIDGE & ANDERSON 


* 712 Federal St., Chicago 
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Many sales managers find There's a_ profitable and - 
r ' c 
> | first sales easy. It’s getting easy way to solve this pecu- ‘ 
* | people to ask for your prod- liar New York selling situa- 6 
i |) uct every time they buy that’s tion. It lies simply in consis- zs 
2 
: | hard. It’s especially hard in tent advertising in The New é 
a . ° = 
: i New York. Experts Say that York Times. The reason 1S “4 . 
~ brand preferences, when un- plain. The families that set * 3 
= stimulated by advertising, last New York's buying  stand- = 
_ only about two years in New ards — discriminating, above- . 
1 York. Elsewhere, they last average - income families — = 
) = 


Yorkers move about so, usu- 


ber through The Times. “e ee 


5 ally every other year. And Through The Times alone, ey 


| every time they move into a you assure your product a = 
new neighborhood, they're profitable repeat business in = 


in a new market and subject New York’s basic market. 


to new and different selling a ae re rt 


influences. this by writing us today. 
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The New York Times 


“All the News That's Fit to Print” 
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MAP SHOWS EXTENT OF REA PROJECTS 


CARMODY CITES a ~ 
REA BENEFITS 
TO BUSINESS 


New Administrator Describes 
Vast Sales Fields 


Washington, D. C., Feb. 23.—Two 
immense fields of human activity, 
one of service to the people and the 
other of almost boundless benefit to 
businss, were envisioned today by 
the new REA Administrator, John 
M. Carmody, as he was sworn into 
office. Rural electric line construc- 
tion in 1936 was about double that 
in 1935, and indications point to a 
40 per cent increase in 1937 over the 
record 1936 levels, he said. 

This activity has attained great 
momentum from a start almost from 


Betty Wyman 
Scheduled for 
Star Film Role 


Los Angeles, Feb. 24.—Betty Wy- 
man, recently arrived here from 
New York, where she was the apple 
of the eye of manufacturers of ex- 
pensive feminine garments, seems 
likely to break the unwritten law 
that no advertising model can be- 
come a movie star. Miss Wyman has 
passed screen tests with flying col- 
ors. Her beauty will adorn “Vogues 
of 1938,” filmed by Walter Wanger. 

Going to New York from Kansas 
City some years ago, Miss Wyman 
placed herself under the tutelage of 
Arthur O'Neill, noted fashion photog- 
rapher, who not only made her a $50 
an hour model, but married her. 

While this link proved fragile, 
Miss Wyman’s popularity with adver- 
tisers was more enduring and her 
services have never gone begging at 
the figure named. She is at present 
married to another photographer. 

Miss Wyman, neither blonde nor 


Prepared by the Rural Electrification Administration, this map shows current 
coverage of REA projects. 


ceased. The REA financing program 
accounts directly for only a part of 
this activity, he pointed out, but 
credit has been given REA in many 
quarters for acting as a vitalizing 
force and an accelerator. 


gram grows new wealth where no 
wealth was before,”’ said Mr. Car. 
mody shortly after the ceremony. 
“The net result of electrification 
throughout the rural areas means 
increasing the standard of living to 


Betty Wyman 


latest creations of New York cloth- 
ing manufacturers, she leaves an un- 


brunette, is distinguished by her|forgettable impression with observ-| scratch less than two years ago “We are just trying to get elec- the benefit of apt ci 

poise, rather than by beauty of face|ers. She is believed by her inti-| when REA was established and| tricity to farmers; this cannot help Electricity purcaases not only 
and form, though she has a due| mates to have reached the ripe old| when new construction activity in| but be beneficial to business gener-| ™@terial things, but those things in 
measure of both. Attired in the'age of 29. rural power lines had _ practically ' ally because out of this whole pro- the way of music and the theater and 


education, anl all manner of luxury 
services. Young folks on the farm | 
spend more of their spare time at | 
home, listening to the _ football | 
games and the opera, and_ the 
comics. 


Broad New Field : 


“The new field is so big. so broad 7 
that nobody has sufficient imagina 
tion to appraise it as to its full valu 
to society.” 

Mr. Carmody quoted from a re. 7 
port today by H. W. Derry, principal | 
industrial power engineer of the ~~ 


en ae ee ee cs ie 
— ae acl Lr mo. ld TVA: i 
tte, ? aE aaa! a7 ed * : “In talking to one of the local mer 
a ee 3 saa a ; oS chants, I was advised that the mer. ~ 


chants here were experiencing fo 
9 
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e pols oe ea Cs . the first time demands for nationally 


is Wael 0 th he 


advertised goods as result of radio 
programs which are being received 

by these farmers. This was impres- 
sive to me as it shows the work the 
government is doing in developing — 
rural lines in this territory in build. — 
ing markets for the outlet of goods } 
manufactured by northern manufac- 
turing companies and that a demand 
for these goods has recently been 
created by the extension of rural 
service.” 

The new Administrator, however, 
followed this with some _ observa- 
tions on the fickleness of human na- 

. ture. 

“The very people who opposed 
rural electrification and hampered 
its early workings are the people 
who are likely to get the largest re- 
turns from the sale of merchandise 
and equipment,” he maintained. 
“This law provides that which we 
have known and needed for years— 
but which was opposed by men of 
little vision for any forward-looking 
plan. 


Headache for Government 


“This is something big—not for 
the government. It is big for busi 
ness, good for the farmers, with big 
opportunities for industry, and just 


Manufacturers say: 


“Our branch managers and agents 
are thoroughly sold on the value of 
this advertising. We are today us- 
ing a larger number of telephone 
directories than at any previous 
time in our business history.” 


* * . 


“We keep a very close count of 
telephone calls that we receive 
through our trade mark listings 
in the Classified Directories. We 
find that the results are more than 
gratifying.” 

(From letters in our file.) 


Dealers say: 


“A great number of people who 

are now among my best customers 

have said that they found out 

about me through my ad in the 

Classified Tceshene Directory.” 
. 7 * 

“We believe our listing in 
Trade Mark Service in the Classi- 
fied Directory is a big help. We 
are sure that it brings business.” 

* * * 

“We have found this listing 
most effective.” 

(From letters in our file.) 


... they say it about “Where to Buy It” 


American Telephone & Telegraph Co., Trade 
Mark Service Division, 195 Broadway, New 
York (EXchange 3-9800) or 311 West Wash- 
ington Street, Chicago (OFFicial 9300). 


Consumers say: 


“always refer to the yellow pages 
when I am in a hurry.” 
. * * 


“Notlong ago I needed a particu- 
lar kind of a battery. I found it 
in the yellow pages.” 

* * > 


“IT wanted some information 
about a certain kind of a refriger- 
ator. I turned to the yellow pages, 
found who Snaclied that brand 
and called him.” 

* a * 


“The Classified Directory is the 
only thing a man has to refer to 
if he doesn’t know where to get 
something.” 

* * > 
“LT used the yellow pages to 
secure bids on some electrical 
equipment.” 
* * > 

“IT nearly always call those peo- 
ple, listed in the yellow pages, 
that are nearest to me.” 


(In personal interviews.) 


a headache for the government. 

“There is no enterprise selling 
these services with a sales depart 
ment big enough to carry this busi 
ness they are getting for nothing 
They can pay their income taxes for 
the next generation from what they 
will get out of this program.” 

With the 74th Congress shifting 
REA from an emergency unit to 4 
permanent branch of the Goverl 
ment, a 10-year program was author 
ized with a revolving fund of credi! 
totaling $410,000,000. 

REA swung into high gear duriné 

(Continued on Page 22) 
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; _ Pressmen tell us that Vac-Cup-Bac 

handles well on the press; there’s no 
: wrinkling or buckling. Uniformity, in 


‘ __ whiteness, opaqueness and texture is 
‘ _ Finally, the proofis onthe panel-- MA AA7EINRdI SVE ate 
' . _ F ~Vac-Cup-Bac i is easy to post and . Service Guarantee: 
' --- remains smooth throughout _ © The diamond-shaped 
n- a . d Vacuum Cup, an exclusive ; 
c the posting perio . “aia principle in poster paper, 

. ‘aie . sae gives '"VAC-CUP-BAC” 
ts greater sticking qualities 

and smoother appearance . 

. during the entire life of 4 


the poster. 
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POSTER PATTERN 
G-F HOUSE ORGAN 
GETS WIDE PLAY 


New York, Feb. 23.--A_ unique, 
“double duty” monthly house organ 
that possesses the assurance of at 


has been 
for agents of the 
Commerce Insur- 
Nee 


least 30 days of full use, 
adopted nationally 
Falls and 
unce Companies, 


Giens 
Glens Falls, 
following extensive 

At first view the 


tests. 


periodical ap- 


pears to be an $46x11 inch, French 
fold circular, with four full pages 
of editorial illustrative matter and 


text. When the 
however, the 


fold is eliminated, 
publication resolves it 


self into a dynamic poster, 17x22 
inches in size, containing some 


message on the subject of accidents 
und safety. Agents are provided | 
with lightweight wooden frames so 
that the used with full 


regard for its striking pictorial 


poster can be 


Message 
Frames Spur Use 
According to Harry G. Helm, ad- 
a recent checkup 
three-quarters 
representatives 


vertising manager, 
revealed that 
of the concern’s 


almost 


throughout the country are now 
making regular use of the house or- 
van and poster. Prior to the distri- 


bution of the frames, however, not 
than half the present number 
inclined to exploit this 


more 
of users were 


promotional device. Circulation is 
now about 7,000 a month, covering 
the United States, Hawaii and 


Canada. 

From a production standpoint The 
Poster, as the house organ is known, 
is interesting its choice 
of lithography as a reproduction me- 
dium. Mr. Helm points out that the 
offset process was selected because 
of the large expanse of red em- 
ployed as wu second back- 
vround and attention getter. 

The house organ is more than half 
pictorial and this has no doubt also 
been a factor that governed the 
process selection. Examination of 
both the house organ pages and pos- 
ter spread reveal few points calling 
color register. The bright 
color is, instead, employed 
compelling eye-catcher. 


because of 


color 


for close 


second 


solely as oa 


Found Survey Company 
National Merchandising Surveys, 
Inc., has been organized at Colum- 
bus, with offices in the Seneca Hotel 
Bldg The company will conduct 
sales promotion campaigns, and also 
make surveys for civie groups. Gor- 
don H. Lemm is president, W. M. 
Perkins, vice-president and treasurer, 
and Matthew S. Towar second vice- 
president and secretary. 


WBZ Asien i ncrease 


Westinghouse Electric and Manu- 
facturing Co., owner of the 50,000 
watt station WBZ, Boston, has filed | 


application with the 
nications Commission for 
to 500,000 watts. 


Federal Commu | 
an increase | 


IS A “MUST” IN 1937! 


Plan your 1937 displays so that 
10° to 25°00 of the quantity may 
be equipped with motion, or mo- | 
tion-plus-light, for “high spot” | 
Class A dealers, or to 
put over a quantity deal. 


locations. 


For striking new ideas and amaz- 
ingly simple 
(and = inexpen- 
sive) new mech- 
anisms consult 


EINSON- 
FREEMAN CO., INC. 


Starr and Borden Avenues 


New Clients, Personnel 


for Wortman, Barton 
Wortman, Barton & Co., Inc., New 
York, has been appointed to handle 
advertising of Wine Packing Corpo- 


ration of California, and Original 
Julius Marcus Laboratories, Ince. 
Newspapers and magazines will be 
used. 


The agency has added to its staff 


Howard R. Mulford, formerly with 
Mackay, Spaulding Co., Inc., and 
O. S. Sibley, formerly art director of 
the J. A. Devine agency. 


Printed by McCall 
Contract for printing The Sports- 
man, New York, starting with the 
March issue, has been obtained by 
the McCall Company, Dayton, O. This 
acquisition brings to 10 the number 
coming from the company’s presses. 


— —E a a a ye | 


Celebrities’ 
Mothers Play 
Role for Royal 


York, Feb. 23.—Mothers of 


New 


Baking Powder in its 1937 
scheduled to appear in 


Royal 
campaign 


| newspapers and magazines. 


A typical advertisement contains a 
| photograph of Bing Crosby’s mother, 
with the caption, “My boy still thinks 
I’m the world’s best cook,” but she 
goes on to give the credit to Royal 
Baking Powder. “He can’t get 
enough of my corned beef patties,” 


she says, and proceeds to give an 


| appetite-tickling recipe. 
| All of the advertisements contain 
'a coupon for the Royal Cook book, 
'which has been a perennial offering 
| for many generations of Royal adver- 
tisements. 

Full color copy is scheduled for 
five magazines, with occasional two 
page spreads, all the space to be 


‘famous persons will be featured by | Pleed pages. Sunday newspapers will 


be used, as well as Jewish newspa- 
pers in the metropolitan area. Three 
home economics magazines are also 
on the list. J. Walter Thompson Co., 
New York, is in charge. 


Gandy Changes 


Lewis C. Gandy, formerly editor of 
The Printing Art, has become asso- 


| Buyer 


ciate editor of The Graphic Arts 
and The Photolithographer. 


Jae to St. Louis 

James F. Jae, formerly city cir. 
culation manager of the Register anq 
Tribune, Des Moines, Ia. and re. 
cently with the Indianapolis Times, 
has been named circulation manage; 
of the St. Louis Globe-Democrat. He 
succeeds Ralph E. Neusitz, who re 
signed last December to become pres. 
ident of The Publishers Service (o,, 
New York. 


Probes Oil Charges 

Following a conference with John 
W. Cox, representing the Michigan 
Independent Oil Men’s Association, 
Attorney General Raymond W. Starr 
of Michigan has announced that he 
will investigate charges of unfair 
trade practices brought against ma- 
jor oil companies before a legislative 
investigating committee. 
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"MEET MY FRIEND ‘—Says 


And then he follows 


with ten golden words— 


words that induce the exchange of hundreds 


of thousands of farmer-dollars for worthy 


products each year, by Capper’s Farmer 


subscribers. 


These are the Counsellor’s 


golden words—‘‘ You can depend upon what 


he says about his product.”’ 


Due to its unique, helpful type of 


editorial service 


—to the aggressive, 


energetic merchandising of new plans, 


methods and ideas that affect 


every phase of modern farm 
business and home life—Cap- 
per’s Farmer today holds 
the place of a trusted, be- 
lieved friend and counsellor 


among its 1,070,601 and more 


subscribers. 


“What Does This Mean 16 You? ’’ Just this. 


Your advertising message in Capper’s Farmer, 


provided it gives information of importance to the 


business, comfort, health or happiness of the farm 


home, receives the same acceptance, the same 


© Long Island City, N. Y. 


The e ‘Dynamic ‘Cou nsellor to m 


ee Eee 


TO 1,070,601 LOYAL FOLLOWERS 


The farmer, his wife, their sons and 
daughters, all feel the benefit of this broad, 


helpful, profitable service of helpfulness. 


In substantiation of this fact, more than 


4,065,749 inquiries referring to some new 


plan, method or idea proved, proposed and 


merchandised by The Dynamic Counsellor, 


have been received to date. 


And, on the 


average, every subscriber has used 3.8 plans 


or methods and every subscriber’s wife has 


information ? 


used 4.1 direct helps. 

Do you wonder then that 
Capper’s Farmer readers look 
upon the Dynamic Counsellor 
not as a mere ‘‘farm paper’’— 
but as a welcome, treasured 


source of believable, profitable 


warm believability, as the proved information in the 


editorial pages. 


The Dynamic Counsellor presents 


your message. The Dynamic Counsellor has proved 


his right to the reader’s faith. 


And the records of 


Capper’s Farmer advertisers show he has it. 


ee 


PON ae, he ee he 


mort ha hi 


* 


Aor be. rs owe at we ee > ae 0 ee at eae et et ee a YY eee a — > oe 6 ee ee Oe ee I a = a ee te ie ah Fee oe ifn tL ee YS 0. 9 Ne GR CR eo RE ay ee ‘Bie 
bs Se eS a 2 rane: FF : de es. % = - oe eS) # 7. 43 hese ge sf 5S al 7: ‘ pale #; 5 es Se oe = std. . Rat orte RAR eet ct dee 
; ~ Re crs be ; 3 a ee aed sy ea ee ; m, "Aaah eee oa wh : Ces : 
’ Veg ye” Pe se , . - ¥ - = ieee & . = a weet 
; Bee 8 ead. z eas ig, a epee ae se , eae : : : mi z. > aay >. ek a “s- u see : ee), ; i 

: — oF ¢ , + = ‘he Pare & A? > bly Sco ; - ete. Pa r ®: - = 4 , , Pr Mee, “ : Fs . ee ay Utes Je i [ + > , hy Med phe < 
| ee P| Mar 
; ’ — os = para ne ee a a Tn ea ma —— oe = ~~ — - — en ae a a ee — — —_—_ 
| | a 
PO Mv 
Ch 
pol nl 

; radi 

7 Inc., 
ie z al head 
: r Mact 
- ’ ea = d 
“ | trade 
pal 0 

z= °° °° © tw 

| ao 
: i. ° Po . : " 
Pe Ja 

( til 
| Po , ee - 
| ave., 

: pO Sit 

stan C- 
es illus 
iy | ee A = 
gi | Yor) 
. ie: a a 

bi a a : 

2 ee es. 
ee oe Se 
Se eepant s a 

b wie lie 

cds aaa ad 

aa ae 

aeee res 
: teaer 3 
"ays saul 
he Aeel SS B Wapke . . 

= | bes SY 6 + 
agains | feet 
ee hy, 
——— | “7: See 
By ae pitied oo a 
Bois . ae a 
ee i oe Bah ss 
Ba to | rae. iat 

aa” } 

Fe, eld | ie," 
a a | oat 
a ee oe | ert 
er a 
* se Jai be ae 
: jie a 4 

er eee “es 
fe . iy 

Me a 
. 2a 
wi: * Peters Pie 
Bie eS : 

ie  - 
ae Es a, 
ee | 

ena aig en 
wee es = iy 

ae | at ol 
: Ks sein | ee eo ——C“C:sSCSCs PO tice 

= Pe —= 3 ¢ hes 
sik aa: | Pe ee ; 

SMEG er > Eee a 
Sia - oat Ae 
aes ass” ba. 
7 Sallie 2 a4 Pet 5 
| rcs % | gees 

dee Rie | PO PO a 
‘ tS ae 

= 4 
. av. 3; - 

Phy a ~_ 

a a | ® 

Pe : 

a vee 4 

ee.) ae 
Seas ke ; 

Bs Ps ee ss 
BRTRER on Paka Ss 
“EuegiaseS | 

me fete | i ie ae S| bie. ce i 
| Ce ea : | a f 
ew ae oe Ga : ee Te Back: ‘ 

bs ai i A £3 a 4 7 

7 — * 2 7 % 
Re gg a : el 
ie ee oe sz lh ‘ 2 x 
. ae my ae q 3 a be B®: 
‘ oe . , 4 4 ’ 

i be F a < 
ps ee oe ; : : 

oe i. oe ig ean 

i a x ce , , “Wes = tks 

: * a b. oo 
aw o oe —— 2 ies 
i. : r ; a 5 a 4 
| = eo eeeeerrrrr—“i‘CSCSCSCSCsSQNSCNW oe ii . ee ie 

oe tie j 7 q ee ah) —) 
‘ BE) Be OO Een igen eee ie ia 
he ee oil eee ee ae a a a4 
ah a ait Ri Lea 2: Sear aStiat us r ai o> e 
i, * Saas aes Sots I ks ei ie 4 
bad oe Ep J : Ay as at 
sas Gites Lipid j eas 
RY tai ¥ 7 
ae : 
Laie. ee = 
ii ca eo 
“ic aaa 
jr ee 
LENS aoa a 45, , 
a re eee 
‘ * 
| 
if 
id 
ae ee 
F is i pos a 
ats ae Pes: 
7 
os Bi ; “é i. } ae 
ue me ee, | ih ee Se ee 2 CMe ene a Mate okay : y Mf : k ‘ ‘ ye: 
(da yale Rs get time So ae Es ee Se Se ee Cele ka a aa gentile pet es ip "By Ssererr et eo haa ae Be 
_ — ier P pas Ei . pee. a Ped Pes i ; "1 es A ge sien fa ae ie . we" ‘ ‘ ‘ ciate as Sg a ‘ge oie hes. Hi. a Pes : 
Pea a ee ay “4 ee 2 a a fie Burs 4 ca ssi : 
Saher oAgegad gee : Pe * bes Se Page ie ae s z 
Ec ee Paget & : i a S i “shai oak, bs ‘ “ Oe 
i a eae | mS Sas 7 3 ace, = mee 4 wees To | 
se eT rn ! >: ae oly a oy oe RS ae Ea wi eee. ia a | 
7 Ad vd oe ee aE ‘3 ; See. OA Re ee sad . eee & | ae 
sort ieee eke Pgh. ts be eae . ‘ Pets pet BOR “hes 2 ee A te, 
\ st ANE Be , foo 4 a hae te ease .°: | Sa 
_ ara an ey em J eee aE Bin? Cees iJ —... % 5 
Be te ty ig 8 a Soke. a hgy = ares Ae o Soe ‘ a Sa 
ay ; Rit eee ee ae ot : & eae jt aa AS. a Be: ee: ee: ie L 
Bs me al Diag NA A Ritu tan sc og _ : _ : 
ee y cn eee # ¢ ae a 
} ; ; Spe) Gees C es Cee er 
neg: Re Om ica me eS aes aa.” Mane 2 ae 
cr : bie a pe te ee eae gd zs ee BRS Gere 
r *3is Elo rot) GOR «pa es ales SSS, eee 
Ey ae ; Bo pe = RMN SM a al a ee 
¥ sae 7 ial fies: ee. > 2 veggie ‘rhe eee. 

Sr a Sled i Ween ae Ri a ak es 0 Mit a aan te 
a Oe De a, spkeeemallailer st Te et ts 
ike a . 
rere gee ey = 

PS pee ™ 
ens ae Carle ay 
arte o a 
SOS ps Ee : a 
Mee. sa r 
sa aS oe 
ae OF ee t ie 
\3 Pet = a ; 
rhs ne qin BY RUE Gs ora iw ery ee ae a ey > Mer aoe ae Pe _ et, ee ger on ae ey Chee ys ee “Ata res dials’ DMM Ree | ok Ny py ty ea 3 Cu a TAY mechs COREE Mee Whee oat pe Vp dloe Mi ha st eee ee,” ware Siac ls gy a ar Series "ied ee 
Peas ake bd See, oe ae” SRM Ngee oe ta Dac Rage St SE Ne that Ta ig gee Sag ee, i ee Pg Ok ti cei S PL Fa Ze, ama NB lee ge eee hol aM eee a. the EL ee Ae EL oS eee ET NR i Pe 
SR ros cee MACRO of 199 aeeadtaat MeN, aime A Tracks gr bgt attr Ne A aN gl ee ne SC SOREN Aa SS rt i a Ca NE) Same MA Ge a8. aot NOt pte Salle eR Ree Fasa ek” lie oe Ne eR i Sa SR eine cs ei SoM SDR SEE -: cn Meee St ee eS Lone? RM teem et 
lees 15% ice, tee Ba oa RR Ms eb eae SNe na i ten A Pohl ee Re eee ek eB a AP eek Ny: 
: x it Aa Poa B : * fy 3 Rte Pine 7%. Mes, : te. % : c a, ; oo eee Foe ae v Soria 3 x pe sp siege Sees ie 2 iret ele ete iat 
Tes 7 Bp ad ai he heb Ne 7 Ati eg fe a4 |S RS me ty i aS aia at ee NG Ly ape ee ieee tie ee : J eg igs Ais pe , ieee 7 a be ‘ eget Nea age ge SL. oe 
‘ BAR SLEN 3 ie ins c obec, ts Ae. tee ice 2 tog rr ae eR Pe gm pe AS hat A | hac pee hice aes “vat a f - San Rr i : a Nae cer f ees 2 sor “¢ ; ; de By tesg ee Ela Se Se Sake 
: : : ae : ey tol es RN As PY ad ae oats ed i ae ; aah ae rte bE. ae poke Nae ey 4 at i sae E vice ee etl ea ee S25 
3 vs ne 3 Feet St ‘ Syed ae te ei OP ie tae oa ae es at 9 + $ a pte s BE on yale oat oN A. a ie ces : 2 el tS 7 % iia ake aT 7 ae ieee Se is 


March 1, 1937 


EE 


ADVERTISING AGE 


21 


MacCracken Promoted 


Chester MacCracken has been ap- 
pointed business manager of the 
radio department of Benton & Bowles, 
Inc., and will work with Tom Revere, 
head of the radio department. Mr. 
MacCracken has been head of the 
trade, industrial and professional de- 
partment of the agency for the past 
ow years and is succeeded in that 
post by his former assistant, J. A. L. 
Kamps. 


New Lawson Studio 


jack G. Lawson of Lawson Studios, 
(hicago, has opened a photographic 

istration studio at 444 Madison 
ave. New York. Harvey White and 
Tony ‘Ensink are in charge of color 
iJIustrations. Ray Hinchman, for- 
merly of Lord & Thomas, Inc., New 
york, is sales manager. 


a 


Gunther Places 
Surreal Art in 
National Copy 


New York, Feb. 23.—Among the 
first to utilize surrealism in national 
advertising, Gunther furs will place 
this type of copy in March issues of 
Harper’s Bazaar and Vogue. 

The background of the two poster- 
type advertisements is entirely sur- 
realistic, emphasizing precise draw- 
ing and simplicity of line. Depth 
and perspective are indicated by the 
use of three small stylized objects set 
against straight lines converging to 


a horizon point. 
A large photograph of a model 


} 
| 
| 


= aa 
a : % tet aes 


foreground 
and dominates the page. 
line of the copy reads “Perspective of 
the years proves that Gunther has al- 
in the forefront 


new 
programs 


‘rt han 1,070,601 progressive farmers 


Kenyon & Eckhardt, 
, is the Gunther agency. 


draped with furs is superimposed in | 
illustration, | 
The title 


of fash- 


New 


New Laundry Program 
I Met My 


is the 


series of Sunday 


sponsored 
proved Laundries of Oklahoma City 
WKY. 


American to Ayer 
American Insurance Co., 
has named N. W. 
as advertising counsel. 


by Ap 


New- 


Ayer & 


Combustioneer Back 


Combustioneer, Inc., Springfield, 
O., will return to national advertis- 
ing after an absence of five years, in 
March. Quarter-pages will be used 
in Better Homes and Gardens and 
The Saturday Evening Post. Geyer, 
Cornell & Newell, Inc., is in charge 


Gets Machine Account 

The A. C. Novelty Co., Detroit, 
maker of coin and vending machines, 
has appointed Aarons, Sill and Ca- 
ron, Inc., of that city, as advertising 
counsel, 


Fleet Sales to Martin 
Fleet Sales Co., Detroit, has ap 
pointed Martin, Inc., Detroit, as ad- 
vertising counsel. Business publica 
| tions and direct mail will be used. 


HALF a NATIONS CONSUMERS 
rom 
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The Liscede Netonsl Beak & Trust 


#LINCOLN 


Netiinval Bank and Teast Company 
_ SYRACUSE NEW YORK 


New campaign of the Lincoln Nationa! 
Bank & Trust Co., Syracuse, takes the 
city's future as an effective theme. 


New Bank Ties 
Copy to Future 
of Community 


Syracuse, N. Y., Feb. 23.—Gratify- 
ing results from the new “commu. 
nity selling” technique in bank ad- 
vertising was reported today by the 
Lincoln National Bank & Trust Co., 
Syracuse, following inauguration ot 
a campaign in local daily newspapers 

A comparatively new institution, 
the bank was in no position to dis- 
cuss in its campaign the usual fae- 
tors that enter into most financial ad- 
vertising, for it has no successful 
past to talk about. 


Build City Is Theme 


But it has a future, the copy de- 
clares, and around this theme the 
campaign has been built. Rather than 
attempting to ‘sell’ the various ser- 
vices of the bank, it seeks to “sell” 
the industrial future of Syracuse, its 
officers and directors feeling that the 
industrial development of Syracuse 
will mean the successful growth of 
the bank. 

All of the copy in the current cam- 
paign is geared to that keynote—-the 
advantages of Syracuse as an indus- 
trial and marketing center 

The account is handled by the Bar- 
low Advertising Agency, with Kd- 
ward S. Barlow as account executive 
Requests for proofs of the series have 
been received from a number of bank- 
ing officials in various parts of the 
country, Mr. Barlow said, with a view 
to their adopting a kindred theme 
for institutional advertising. 


Promoted by Equity 
The Equity Advertising Agency, 
Inc., New York, has promoted Nathan 
Zamoff to production manager and 
Stanley Moss to copy chief. 


Pick any Product, 
from gypsum to 
Jello; the Home 
is the place it’s 


most likely to sello! 


No Place Like 
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MERICAN OME 


hes, Fe OO Sy A ee ee ee en a | el alee = 
ae 5 ea Nas RO hes i Oe Ma NE a Ae MRSS OM IS AR ate ee Rae age OE TE ye os ; 
x ts ‘ ES . a eS srl ce ¢ a , s ; +a at 2 k : ail ae — a ae . noite ri a “4 oft ss 
a ee. ie ah ’ Ae a ; vm a ~ . j i atti : Sn) ~ PF ee ae 7 ae — © 
/ ‘ ‘ : > : 1 . i an eae . , i. : : 3 ya? ee as ; . 7 , * be rs ea » 
at ee te ta 
Le =F 
2 
. cS eS Fa et 
| | | | yee 
| ' eS ee — oe — — “— —— 7 ~ —_—— : 4 
PO pg cc te SELLS CITY } 
I ea 
ee 
| 
| 5 
7 i 
ion. : 
nee —— 
> | ha fo. ~ ~ 4 : 
| Y Po 5 | er? 2 S.° » 
| | Lig” 4 * an : 
4 j 2 ,, 5 
.. = Are , a F 
a at ak) ee 
A, ‘ ) ‘. 
} J . _ 
~~ . . + ig 
hee x Tas 
Ps oy * Se 
| PO i ——————— ; i | Re : 
3 i fe - r 
R4i%s ww PAP ’ Fy : 
~ mm? Ss oF se * i> - 
. DAE eds» ae te pode ‘ 
, 
, RACE on ore oo 0 mop of the Meemued by rad ond bighwoy detomcs. 
7 \ntird Seaton ome wnat oh te Spracce comin a the honk hes the 
| ' engese on Syrecum, the other oo = Umiawie went dour te Peeseyivenis ‘ 
7 the tower pal Michigan Swing eomund to covand rushes easte ... © cine te the 
ee Me rgmee Mmtres - omby ome dee 
. prope HALE the populenen, MORE decent fom New Engiend ond trom the 
| | THAN HALF the buyuag power of the ment donee pupuleted Geum of tbe 
| The cman la the case af doratie quate, Syremene 1 ; 
: ee ee relatively chene-by to the farchen markets 
oa mos cliars Cte * womens by meme et c 
ite ee eee 
2 ~~ —— © ae memule ws ' 
| Son, I ater bum whack ‘ane a preter EE ’ 
be supphed aves to enpustent row mater ay exe enered gow @ oe 
. = — = = REE , om aaa ST er gr 
. z mn tects .. with reirends. wrucking greet sad growing market. Acd this Bonk ig 
| aghwoye, ae Unse with bergreensl. = guoved t» anrve the over enpanting capita! 
: : et eed lake  Ranmete wet ay hee thet der cheaper © _ = 
) , ig . russ ee - #* 
z we: ee tt yi ee ee ee ae 2 ee ees ? pins = } \ SS ea = a s ee i 
ee see eee noe, Eh a hoe ete. es — 2 : : oe ~ Sen * ree i 
oe A, Se ga ee Dit iy ahh oe Ne a. ta ae 4 ved & sa ea " Phi: Pek aaah 1 aR ei I SEMIN RE Prachi ati Mase tne js J 
i. |) a ON Fe a 2. ee ee a sce RE AE ie gl i RIE A iota i, ae 
a ‘Se LE, oe Pree es aa — i sae eee OWT AS 5 oe i st NE ie ane oaks Sinha ho dentate Soe ai 12 
eyo i Sage ete ee 0) 8 iy ae Seal ry 5 ae : 7 ‘ A ery jis a et eed NL cee eee! ocr anne «:, ps. 3 
aa ‘an RR a wig Se Ne ee vote. we ae mee os a = * “ch ees Meer TERA etrrt, 0 ae ca ee Meee Baas: ’ I ty, 
ms er D,  # not Fan, Py ares ieee! be Cie ny 3 ck ee - Ee a ee ae 2 pk 2 ie tee ee a Sy enc ee . 
a 4 — — Re eS hea yf a ay . a es aA ae AS SS: dg o Seis SAE SUTIN, ay ies re BRR hin Ste, isd ee | ee Ry ai, a 
: a : a ey — gee dle BP ee wei PRP ee smear anne eee Lg iad ee ee ae EGE Ene Oe eee PA al, ve ed ' 
nt hee 2 ; * ae Yara * - eat Le Bits Me oa 
Z page : . Fars A ? Mes.” ao ap ae atl | : 
= ; ; be ie : j 5 ‘ % a FF oy : vip 
a eg ; y ——— . eo 
oe : ae eee : es * 
‘ ee <6 ile f= ae yee 
ze ue at bet Bis os ea 
2 a eet : 5 ee SS RR Oe ea. gta } g> iy oa PAS 
‘ eS . ee ly ‘ ee rch 9 SMe Ae bee de ee —a Lin a Fon; Meera es aa ee Se ake ee. ae KK: 7 Bh > 
ae ay me ’ eae oi s atl ae Soa "ae 4 . : game io : aie oe —— lO ee ae Oe ee 
: ‘j See se sie 9 pee # i tees) Sa b s F! vi <P I 2 
sy ap oy st ae a Sate . peda 1 . ree ee i P os ti - Q ae i "ae + ads ae ‘ig ee SS - ae 
a4 es? PS Yai pes s q oe ses. 4 P Os r ese : % rH a : Re : as ; ae 
ae ee ee” ae Sete: ‘Sy Ree 0 ee eae say a ‘ : : oe y i Seer ee 
A ee 8 4 a ee Be ee ae ma Ny ees “Fe we F a ea Se s oe : iy RO r als 
ie Se, Mees <a MR oe 7, ee a , pee 2 a care be 3 - : : —. pce Srey ah Z 
ee ee an 2° ee aeere ee ae ny Ts Bee a ‘ : ¥ } a ee oe ete | Age) 
is ee ees |e ——)=K3Fshl (as ld, avy Pe ee aN Ree. ie starrer ty Ss 
NON Sao at ee A Meta eat ‘ , ae: ee ee ‘ ve az > Roe eee wert | Poe 
Mar ae =, <a pet ie eS Ae é ; ‘. as g's D. -i, tg tes ——— , RS Ss ee ee ie SS ees = | j hae 
‘ a at : 7 a 2 ‘ ; ee Boose aaa a eS Y mi : ee ka Z , . (ee 
ie ere ae oo at as a Set 3 Se. a —< et 
se ce ae ee 7 — ae en See oo eek sae top Apes ee 7 ae ¥ oy 
ee =a ers es x int Toth o Sy , ok aie oe 3 > J fe es Fe 
ee a ee ed ~ Rae tad a ei 2 et i. a Besa F a a a3 ; ae ot x RPM : y i ee ee 
a , Ee eae > pS ‘ Bi ae ome | S, . : ver ei acs | ay i" = 
ae aoe | cg Ea akan Vana = Re tae ae ee pee a je. Oe ; eer 
r ae pee nee kt ae ‘ acm toi f oe ees. « aa gegen ama lig Pee ag m; | Fase 
ee ie P Ais. Rk sia ea a bs 3 4 ee ee ees Se Spas See ere : se be rire Lg a 
i Leen. a ice ; a ea ae Sk siege aes RST” x ha ee 
bi Fz Bd x a hee a ’ Ho an ee as ang a Pe he 2 * Pt ey ry 9 hie Tee Sa ray op - | ae Pee ae 
a ee ; : Bie a ia, ee 2s : Se : > =e ‘ a 5 ms 8 x 
~z * _. £ ee BAB a) oe a ‘a eas: Pe Bee Ue igo ae Peas aes a { Speer 
- ee. ee ee oe , Bo se ae [ae wigs SMES 3 a Wh a ee = . sib : 
ic “eee Do. ee —— . eee oe cera 
Ses fies il : ae Ce . ——— #8 ae. es eT eae xe Py ii . * nae = Oe 
Be La : ‘3 ee RES Sh i ea ; ee RR a cs a _ Ne eres sj ye ge a es 
24 a x es or i, — es Be Oe ie: > ih en ae ae jas, oe ae 
NRE 5 F i e So. — . me Ss | sos ill ised RAR as ye Se 3 es ; ant 
7) ae est F ‘ skate bs ‘4 ee on Sam § . 8 5, iin i i sa tial ee S eat 0 2c... ir a NE ae MO aes ea ae j — Bie 
Se aaa . meee a “4 gl ae ee eee SL Ei Es a a Re Soo ce Dh : oa .* = 
Se : * a ee : See >. i an | Ae Jae ee a Be a a eS ; 
* SS F : ah ae ‘ ee a ys as ° oh Seed ae — = ae RS oe Pe i se ee ee ea f° Ke =. 
ea ‘ OO 4 " ‘ P< er ie OP ae noe gh NE 4 $a Be 4 add ‘ = oe 
. hs a <r. a fae ae a : a ga i 
' sides ae ae -. ain one SPREE fe ss pee esa Ole 5. See bee Se 
c — ee a is a ome —% io _— he Rein, 
eof _ . = es er eRe tise tee = os a eA 
es . cd % — ie ar Se =, ee ee Po ea "a — ee Ace aera 
eae Se : ren eae ae i So Fit x “aa Bere Ans ie sect eae a ae a yi a : are 
eee q 4 a i Re ad ee F ia Hs . ; gee ia a : Aa BS a Shes, eee 
¢ ee ¢.. Se Sa : a ie fl ¥ en . IEE hci a 5 eget aor a righ nee ES * Be at ae 
_ se oe, td bi ia a ee, pee Ee os 2 er <a ee a ie ee : 
aa fe Ae ; IIS 5: a x a a a ie eS Se ce yee ean a Re ev : 
<is ss ee em ee ee a a iene el ee ee, d oN eS, \ een 
hive = ay ee re dete. a — ee ee a eg iy ae : eae 
% q Ber “Ph Se ae a — | : ee K! ee er aS a totes 
a ae Se ae ae Ne Rie Chen es 5g a a 2 wer iat. ie e. see a : 
i ss ee 3 : ie hmUlUlCCttst—SCS =. hi 2 " —— ae me &. Ae ae 
. oe ae al ~e a ae Sle, Supa ee ae eat ie eee be Gees OUT 8p me ee: 
Lee a as Bikes a ata Wi? a Se oe m ll = (Se em oS ee rae. a ox rit eg : oes vi 
Pe ; re a. — ig ee ee ie. Mess. oe eae oo ee ce ene 2 ai 
{ a 4 il : r ae — ; Ve ps 5 is es 7 i etki Ll no eee | 8 ee : cores oe aa 
ua — a : , = a oF at ll ee Se ne i ieee’ ee — 
a w ” oc. — an ie, " 33 6 ‘nail ois Be i ; ee Si gti utlecieginae ak | 
— | — —. SS fl i eC ee) see 
eg 4 - 3 si — 4 ai ‘ eo. : = 4 i. i Se ee eee a : ager ee MG i a, Ui ees 6 Yes eh 
tga. Re 3 rien cpai ian a a a ‘ ey oa ee 5 Bis. a. ine i | «5 oe 
“9 u , ‘ a i a ce 4 ‘ cca y > 2a iste Late ee 3 Sa ; a” . y ATER ae Oe ee te ie. atta, AY =? 
ae a a : ae ae Ps . “a j : le ee Sere AR cia: « oy ee 2 Ps ay E ee Be 
eee al bd m ———— at sill sis 7 : Bi. ee ase. fe ne > a Be to Gi ane 
_ 6 ee — ae a ‘ ak : SS Reels Oo eam 2 a J Bs) aR yeaa Pg Oe get By Soe Pye “ieee: 
i : 5 ts — a —— eq P oe” ee eer a aa ae eee pee: 3 
' be - < — eee oe) a P * e Rely: comma | fir Ream nae Oe ot Be $8 Bs = sien nee Pie a ae 
a i cS oe 1 E si s math § 1 ide a9. Sa es a) a Bek i oe Bre ace ae ea be : 
° Sere -cahivipaakeg! a — 2 ee a a Pe aa .9l ASR a feo ae a ee =e - — . es: Cane = rm 
aT ae he ee — 9 : — : aa (Re MUMMERS ete, fe ee ES we ies so hae ad gaa 3s ne o 
5 oe ara -— <3 ey 7 - baie? be nl SS aaa Tt) al Pe =e Tenis seg Bs oe : 
; See — aa es? Sai ey Ree Ce JF eae ee eee ere eene : aa: ee cae ob: ee 
E — — = pe ‘a ae a ae fee Sif ere ees Pe ae $3.89 aoe Svante 
‘. —_— « ee ae ie ye pete aig cS eae Deda A er oat Poles 
a : Se 3 ba a bass Pay SS : Oe i. Te ae a: . Se Pao S Sues Se eae Tas: oe i “ae ss ‘ 
Pe —- - SS fies: S; eae i , : Ais oe. de aed Ki ee er ae alae ie 
4 ee a al = ie & 2 e % Peo ME ence Be eee ed gla a ia a — ee ee, ‘ois 
; a a nhs , is eS Mie ee ‘ Ress Sr eae ae << een eae eee gee es 
i * ee = ; us a es rs REX pee . fee ‘0 Riga gee Be so cae aie |. 5) Ap ees “a aac 4 x % ae . 
: Ki —— 4 i “ i ee Ie me Pei ey . 7 
Me — ls .  .- er _- eos RSC reat Sse «LT A a & a De & Sa : 
‘ aa P t. ee See me — {ay Sea eae Cea i ae ia ce Sa ; ae oe x é 
ar. i 3 : 4 oy hs om Be ae é Se Pi 2 er ; sok ee Fs a erg aed Rate. si og 
a ¥ a Ss aca 4 ‘ yh s ste) ees Poa - nat ia a e a x Weert ae ree i a ey mene * 3 > aes Ps : Ya ae 
: ‘ al j as ae ee >. 4 ak. a ais fect eee ees se od ec etie, oe Maes ae ioe EGA Se ee ae a ee 
é a x Cor a a ee ——— =  < se Tee see Ala, sate 1 eta elle ee. es 
F ¢ BS eS ae yy hay) Steen ae hg fo aa is i <i sd sae 4 ay pe) § hat ea Fane a 5 i " 7 
( ¥ 3 Bcc i! oo) oe Se — Ps we ate ro cag Teale Pa lgail cct 8 ite ; Bee ‘ tt " 
a : - . Se Seen ar: — 7 -* Bees hess BESS cit oie oe ale De Bia e “SS ae 5 
Pig —  - - : - et sa cn ee eS ae a ie eee a «ee, Ye a ae Chg. , 
‘ = $ =e aa Se | ioe Hoey SS RO Ry een meee ee ue . Bese ee 
; Te ee a < a as Za E BA Mg. «5 is a Bee f, eee “Sy tf 
fee ee . % Se eae RN k oe ; oe Son) ar ae ; ae a. fh, 
< oe . ae > a >» par . Oh ee ; os ; Mate Oey : ae F 
io BS es ae - - cc ee ae hers. % ie i a TT Sareea : ie. : isp! 
- ae eae. eT oe me Pais 9 a gs -: : a ie i See ct oe Bees ‘ pile 
eee COS Sen rete eae ey So. Gl a a a “pg Ge be cope is Nets ere  Seg ine bet. tam a ipa pers ie ye. j 
4 ee pee $ a ate ae aisle aaa te cui oe ete ee G it a 
i Pe ke. : a : a ra : ig er: ees! ee ee : 5 e's “at Ds ‘ pee 
aan ee ee ee — | a ; eeu Oe Boe rie aii. 2! el | ee “A ia 
. Ps,» eo. a we aa " _ pepmrae Te oh ae ae ie ae — ms sae ; sock Than 2 . Pa i: ie 
ees a a a sek eee. Re ————e gree so ee ee — "ye z pf Se 
: 3 ok PRS Re ea Tok F sg ie +i pa ee i Se ee, i ga < 
‘ 2 <a ea ae " Ee ea ta 5) aan aye it gee Ce Pe eS ee Bea o So Sea pee ae < ‘ é 
4 i a . Beas Pek ee aes Ps ‘wat We ee een ies Se rl a - ‘ brie fi i - * a = 
© ie RH: m Ur he 5 ‘ s q oa | 
: ; a Se : & ied i or fa at : 
eet i: ~~ x as a ae. a ee, ne . 
"5 4 oe . : - a iii i alll aa ee waa ee 2 Pe ss Aes Fos = F r i ae § 
eee cE aeeR ee. wes a ee ae ol elcome’ 5 ern WS rates basi ants) ae ea iF : ai ; xe : 5 5 
re “a Aes a —_ « ee 43 eG ee Lae ON ee Gul ic. | lina ai ie a i og pain 
cok ee = ae eg 3 : FR 5 aie lt Pele To core St Gaon ai ce. Se —* te pea Br =a 3 eS | 
i ‘Ss 2 Se : s BE a i cues S Pe, Fat PO Ce ae SP ital Vek Ae oe are va = Eee a hy ‘ea F , cones 
et I = Sa Pk <a : 7 : * fee ue tit Net a ca Aa tia Sa, a 5 Bea ee we 7 =P 
baa ae a as —— . = fee . aan ci ual ’ Ppa 
sy ie oy os nies = Ry = 4 arn 2 Aer! bias iii ee all 
ee mere on re — a “a « ies, elie Gey BE ee ; ge! OI die tt. SMe Dae. gle ee ak! “ia oe 14 a tien, ~<a 7 an 
2 i a es re a . ia a BS ee . eae oh eee oe ee ee ° a eS eS i pine ‘tng 
aes . Sa a a Bs tn ie, ae Sa ean aa peas - at Se tee ee 3 : Pi isla ce seme oO a 
: ‘Ae ae eee i a nn Se e 2 a - Sarr ee Goer j mi Ate 7 : i : - eal i, 2 u 
a. OAS oe —— =———t & 1 Riess fe ona: «epee = Ss — = Ses Bas pas ~ tape Seren ae rd Y eS ee ee oe te P 4 PES yee cs a a 
ae ae _ ie AS foil ca am pth “ee pee a age ee oe ae es ae = > - Sete ae: ee bars: ; he 
eS ¥ ae a ae dt ta oe oe = a : 2 a ; A au eae a eg ae th cake gee: i tS 4 eo. 3 ae. a one ue alg 2 re a ee 
ee ; ae Ps. AS ae ie se 7 .. ie Bi ey Beton: - DO Sa See aa Se bike tame” ; a he = u : Te 
+ i a an a een Reet FG ne mee Rc i a eo ie ee ea a F - = ey (jou a a RS nS ee “ei. a 
ae a. me. ae — ae ae ae. SP ie Neate Aig ence Shee ot esi a ae, eam, aa aes ae. ee Ge oy Pen ere ae ° eee 
7 =. (sa eae an ie PE Sa, Se ly = Sect eR oe te, phe ges 2 Rs Pers, bet oe = hy Sy e's EP — re = Sage ete , 
“a ? Ke oS ae 4 a : Po rae see ae he OS) Sc GSO Soak eae - seromel rele a Re ea er eee a é = 
5 arse; Betas = a. ee ee * : Pee theo Mr ge eas ce ee aN ‘ re Ne . ee ; ‘: : a ; - wis 
ee a re og ahs OP ae ae hep e vas eae ee eee eee ee ee? air : | 
eS ees ee wa . aa ae He ee a eee ; ier ; iN 
’ i ee Se i; : SR ec es ree: Yee: ai ie ae EAGoorpeeget = ne es oe — ie 
hs i oe . = 3 oe f , : Pag is asin —— See a on aa is ee Dit > | eae ee (ee < 
‘ Best js ~~ th ae ae : F i - ; Rar 3 eu 4 eee OO Sige. Be igh » spi Rete patna? i. * j sali Se Saige 
oaeet ae rat axis : oil % eke ba : 5 se na 2 y See aati = “See in baee’. : 
be ; ss : = a x .. j i. it ie. «: . aie a sepa , . eee a Feb sos - Toe Ree oe sigeee eer oS ew! Ge Ss an A ' ‘aves 
ao ae oS es J a Ley oe ai See ae ar ee a "ee aR eg Ry ae 
mae, Bs ‘ = Bers fs aoe ae Os ae ees % : Saleen ae sae. C3 ia a 
* % E "Cr aeae ie mt ie Sets Sie cer pn aie cae Se aie Coa ee 
ee = : ’ Fei - ee eae ST egmatte RYN VE ee a ets ae 
: : = E —a ’ fy x i ey as Somer BS ye hE Bn pee Pere ; > ene ; 
os ee - ee Se ieee a tS oo ee 
— — ee ea Re . eo ee Gl ae 
—_- ; me ee eo ies? - eee. Bees 2 eect Be See ye ee a aa Rea rete a are on Bp 
— j ‘ : 5, ae ite Lea hoe oe 4 eke eM. Se rt ty eis Dr eeu Shee 
: oa _ cy eo ae SF SS ee a i Sie os es Pe ee a oe 2 a a ae 
: i 2 4 Repel: ae a ao oo eae ae tee es a (i an a i wu ‘es i 
; Bats ail pete ee re ae er ere) ae nae oe = 
2 ; Bre ig we (oS af oes eee , oe: | _, aa Be fs «cd ee oe eT fe 
a . z ee a 0 Peg am ~. : : Bre Beto oe e- a ee ely 
; ae . . By eee va (ek " ri ae gg far ae eee gs fe 
m4 — _-_ © eet g Se hg a eee ee a ¥ ie mek 
a = Y . ap SNE i tl a ag” rae eee 
~_— = an ae ae ieee ease ; os : Fae * 
 - = . Ss an ae id a. 
| : i. {an , : mii tue a 
eS - Ea . - aan, ; - 
aaa “7. - _ } a ee ea a | by \ 
— 3 a aca : Ee is i : 
— : d ic a er rae 4 
fe F Fs -. ; = els, . ‘ 
ie 3 SBS SAO eT ee 7 4 
a 3 4 : : Ba” Fins es 2 uF 
a = —" Ret. eee” rn i a = al a. ee ee > hee. ae: 
ae re $ : ; Se ee ty ee RE alas 7 Rew e 
Pe ae £5 ee: é 5 SM MBS il E a ¥ 5 ae es 
‘ “i ; - Crag tetas i a Se i if bre hose fs Sc a u arte a 
a. ely " 2 on Pn ee ae + epee ae Be ee cee oe 1 Sr as a ae - 
a ., ey Po ia i ie . A =i ; aa i ‘cats cakes i oe a a i“ ny oi a 
ee S F MS. By z Pe ieee ean < sib nitiiiccccaate ee SMe er + al Se eras: a a er ids 
>, : bi ‘ F P's : : é ee ON =, AOE RReeeen” fae ere Snes os aaa a: - 
: s 4 4 ae a (aan UMMM Wipes coe ae eth : " : ies a 
eee ° ae. 4 K r e See Re aka ad ee a . : ; - — ne : ; 
age age $ orgie . Py ioe Ci Ts $s Note ke AR AC a eee F ~——— er = 
Bi ' - ae +38 - yt can a a 3 | 
ae — - 7 anes ° . “ ce re Fae : = | 
Be tt Paes 2 ere Sra : : ™ 
} ES re a <i eyes ix ie eg Ee re oes Ryd, eo Me Se oe Sten ee AR ge Son « RAE ON eel a ieee ae esas . r,s 
be ot ae a ee ee eS St Le + oe Sra. Ot Sa Se, ee CA ey yas e ie hg gd So ee 5 gee enn tiachae SS * a ao, : 
‘a “ea Be re ne Ties Soy ee eh ate ee Fy. epee ee es fe ee ger Bae ee Pr aee OMI EIG voles 3. A TSS ne aes tay an, ae St pe geen é 
oes 7 Be 4: ‘ Pe a a Re Oe SR Ae Se ga Fs é ; ea ate tea yee ne ook ea cei GREE Se ae Sig Wat Pe oc Fe anne ae. a ee erates ~ Ron ee oe ey é 
| |S eis : ea Beery go esgin Pe ae ia ie eee. ee Mo eee ee : 
gar i ae See: «SR ee ie ot eS ae ae eee a ae vay 3, ae a i se “ 
‘ew > y cas. ey Wi en a: 5 ae. a Si Bee Rosey 
Ei ; eee * ' : hoa BT i bee se eae eae “ 
| — 2 poe Se eit eet ie ge a ae “Mes cig aes Wa : a ES 
pa ie: ~ hot a See a Poe: Bre < we Be te Re ee il : 
vena & a, . in TS See AR AS, Se See Tce Spi ee ee Re. Re 7 eS de : aie: 
5 2 er! at = Sea Ra oars) pear, ' ie Cea of a ei gee spe it ‘<i 
ae ie - Pe Saeko a it teas = PEORE Se > Sem ree. og 4 = ee 
—— _ an A? Neate ad Rie ee ee a ah oe eS ft a a 
4 one Be ter re Se te a. My ca aE ae ee {ema lS i ame 
= Se ae fae ie EA | mea. Os uae ‘ee Ge. gts Men en ae be! “— 
a : OS eae ee ~, Ree pak Ree se ee Re a, 7 -é aes et St RIS re MN te 
an ae oe, ee A ee . é a re Mee Sa ee Bos 2. Se ats aie my 2g teak Y heeng oe 
RS. a : 2.8 WGN, ee ee eee aa ee = : ies 3 
ae a : Be: - ORES eee Be ee: Saas ; , ¥ 
. | . Sess be pe ¥ me ees Bee Fg eel 2 Do Ngaiee Boe i eyY ' : 
cE | bs ‘ Ceea 5 . ye oe ire Pie ERS ~ per. Ss 5 € ani 
“2 bite i eek Ae met : i » Arr 
Pe Se oe geht Somer 
Swe: 6 edge ee ay 7 ; 
erie SC me. eae ae ‘aes RS . Pt yao Ay igi SOG, 
Be as Ho eeeig. Fe, Bees Sie ee SE Seis? 's yee 
Ve: (Re ee eee AS Pe Si 
Ot a ae ce ay Bot: a oer ie ae ie Ba eee pe. | 
: SRS SRN oth ROE Pk A ge ages Be Ne as Seer 
eta Ree. aes ti a! 3 ae Res, es oc ee 
= e RIE Ca IESE SN re ee ae 
ee - De ac Pe! es are Gia. ey ee Se AS fi Le ey 
” r ‘ a - Pe 3 aa A ; ae od + f 'y he 
7 e 3 
ae y 
A E; ey * 4 
j a ee 
’ Had a 
“rye 
aS 
x *, fie 
nf eae A". 
) eit ) ees 3! oie 
x) ae Se abil | a . eye (med ‘4 Ts. ‘ ae 
ae 0 eee Me akig sos Aes ete gt PS Ss fo 0 i a: fa RA. ae a ; ae 
aon NE a ek REN CN eT EN = SPR TR ec ga he en UL gee Sa a ae oO 6k INR ge! Soo ete a : 8 ets | ; rene 
; a Cee ‘ — ingens EL Se ag eae Se gets Sa ie A ioe a one fe SS) ea pile fon eaters a Ng aie aes sa ‘ ea ee ar ae: ont AR aS hae siege Co ion i us So te Ee P = a ‘i - ays eee a i 
eo ees eee te ee far a SON ete Detaacts Sy 6S oe oe et Sap «BAe Re gm in eR Tae >. | Re eae Ree jp Ne tgs bt ON Bead Ep att ean ee ee BON js BAO gen. Saino ee Ry eee pray. CO. ee es ye Abe, ee 
22 Sta nema s eae a has bo S Sait ly Sn Sk eh ea Sea © ae Seige a as, Tage Pee ah eed ea os ie ee SAR titoc ics.) Seg Yate ors ste ae ok Cite ia cteh ed ae WS epee. up Fre ty ene ies Soar eae eae mite rae OF So ee fn rinks <i oe en eae 2 gah Bera en Be ond 
= AE! een ee ain Sl. oe ge ott rg ae a ee a 25 DA Fa | ace eared Rt Ae We Rites. graeme ed. ak Stair he oly eee Wares: Sp oe ade ae ie x Pig) A OTS See ae ee a dade eet hee es 5. avd ey ee ‘et Fete Er re LS oe . hee ee st ae eee ie 
erie eae eg Coe eee ed MEG yo aig lee Ae NS Ro Be bier ease treme eyes Ps ads ts Rae ng Np 2 Rees ae ee Reig h Sol Mice «7c semi aed) ce mes Se tae ee Mini Sane Se Bat eR ee fe pein 7eeean Z % of uk a = 
i. eS eA es SO nee FG Ce tape eeepc Gt RM OR SATE LOPS A a a alt “eb pe NE Gee Tce CPR gle este Mage ee eae aed Ute PB ir SRE SO eat ey ES Say! RE ap Sage ee an hon eS SOS SPL, aa ae a Pea PP ee eee 
e ES Ae ante a j ia ie eats Net Ruy, Oe ae eee SL W Mee 2. ht Pease Sek: ake is eee a Os oe PRR a ce ee iy ag Serer Boss ap get ne Tree af bf é PEE a Sr ry oe* > Saree Fi PO es ag fart 
% “3 Ee 2905 Bs gta pteeet § ee [ge aE ig Se aa ame ke Be i oe oe Ly eee EEO. Se Dorp go a et pre eres eel ne poke tae peel Mae Le - a "7 a ral Be 5 
Pe ah ea eee: eh ee Sh ate a Ger nae > ek a eee eB. here a eae Wg es fe cece eeceeber Ae Creat. Soo et Aeke ee reeds kes wg BK sigh nee Sree geras Ae : fas Ey ut C5) aga 
x et RS acre asa , fora The ue Se St) cee Seen as ae —s ee MS Fe eh eee Dee MR Fe Sib ge Me, Ts int 2, Seah gt Vk ee Mare Ne a 2 Gad ee gh" 5 anes 
: : =# is, ae a oes Spe ee ee ke eR Pale SBD AE ee se Vinge See F | pape page ieace 2S Scie eer \ 2 dS aan ag aor cee 


ADVERTISING AGE 


March 1, 1937 


Non-Crumbling 
Paper Cleaner 


Bows March 15 


Cleveland, Feb. 25.—A new “rub 
berized” type of wall paper cleaner, 


Velvet, which cleans a larger area 
per ounce, without leaving crumbs, 
will be first promoted by The 


Cleveland Cleaner & Paste Co., with 
radio and outdoor campaigns open- 
ing March 15. 

Heretofore thrifty housewives 
who cleaned their wall paper each 
Spring and Fall, found it necessary 
to roll back or take up the rugs and 
carpets and cover up the furniture 
in each room, before cleaning the 
walls and ceilings. The manufac- 
turer of “Velvet” claims that the 
new cleaner is non-crumbling and 
ready to be used the instant the can 
is opened, 


Starts Banana Test 


Testimonials for New England con- 
sumers of bananas are featured in 
a test campaign in Boston newspa- 
pers by the United Fruit Company. 
None of the advertisements mention 
the United Fruit Co. Batten, Barton, 
Durstine & Osborn, Ine., is the 
ugency. 


: 


ALL VELVET 


Promotion matter for Velvet, new prod- 
uct introduced by The Cleveland Cleaner 
& Paste Co., gowned this attractive miss 
at the first dealer showing in Pittsburgh. 


Zeh with J-W-T 


Formerly with 
Chicago, Robert Zeh has joined the 
production department of J. Walter 
Thompson Co., St. Louis. 
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McCann-Erickson, 


CARMODY CITES 
REA BENEFITS 
TO BUSINESS 


(Continued from page 18) 
six months of 1936, when a 
$40,000,000 was earmarked 
use in the construction of more 
than 200 projects, in 39 States and 
Alaska, to bring central-station elec- 


the last 
total of 
for 


tricity for the first time to nearly 
150,000 farms. 
Right now, the pressing need is 


for new tools and equipment for use 
on farms, Mr. Carmody said. At- 
taching a motor to the old hand, 
horse, or gasoline-driven appliances 
and equipment is being talked down 
by REA. What Kelvinator and In- 
ternational Harvester have done to 
meet the modern need for milk cool- 
ers was pointed to as an example. 
Self-contained power and function 
seems to be the keynote. New 
types of rural transformers are be- 
ing developed on REA _ insistence. 
Feed grinders are being made over 


so that they operate with a quar- 
ter horse-power motor and not from 
a large all-purpose’ motor. Soil 
3 on es sy oe Pee. 
of 

<a 
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FULLER & SMITH & ROSS 


We take great pleasure in 
announcing that 
THE FON FURNACE CO., 
maker of Sunbeam warm 
air furnaces and air condi- 
tioning systems. has placed 


its advertising account 


with this ageney. 


CLIENTS 


Aluminum Company 


of America 


The American Home 


The Aluminum Cooking 


Utensil Co. 


Emery Industries, Inc. 


Aluminum Seal Co. 


Country Life—American 
Home Corp. 


Detroit Steel Products Co. 


The Pennzoil Company 
Printers’ Ink 
The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


Fostoria Glass Co, 


American Can Company 


Art Metal The B. F. 


Construction Co. 


The Fox Furnace Co. 


—Associated Tire Lines 


The Templin-Bradley Co. 


ye Sngi ing Co. 
tele tie Trundle Engineering Co 


University School 


Goodrich and Miller 


The Austin Company 


Drug Sundries 


Virginia Hot Springs Co. 
The Homestead Hotel 


Harpers Magazine 


‘The Bassick Company 


Hotels Statler Co., Inc. 


Wm. H. Jackson Co. 


The Bryant Electric Co. 


The Bryant Heater Co. 


Kensington Incorporated 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Central National Bank 
of Cleveland 


Chase Brass & Copper Co. 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


P. & F. Corbin 


of New Kensington . 
Westinghouse Lamp Div. 
Lake Erie College : 
West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Leisy Brewing Co. 
Lewis & Conger 
Lincoln Bag Company The Wood Shovel 


Mark Cross Company and Tool Co. 


News-Week The Wooster Brush Co. 


New York University Phe Wooster Rubber Co. 


CLEVELAND 
1501 Euclid Avenue 


BOOSTS PRIVATE COMMUNICATION SYSTEM 


* “PHILCO PHONE 
~~ = HAS CERTAINLY 


4a Ww F sen A GREAT 


- Q" ME SAVER / 


FOR TWO TO FIVE STATIONS 
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>» 


2 


This giant display in eight colors is being distributed to promote the low-priced 
new Philco-Phone—private communication system for homes and offices. 
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heating cable for seed beds is just 
coming into its own. One Southern 
farmer paid for the installation dur- 
ing the past season and made $400 
on a small acreage of cucumbers 
started with electric heat. 

In 1935, 10.9 per cent of the na- 
tion’s farms were served by elec- 
tricity. On October 31, 1936, REA 
estimates that 13.2 per cent were 
reached. 


Funds are advanced to coopera- 
tively-owned power and_transmis- 
sion companies by REA for con- 


struction purposes, and to individual 
farmers for wiring and plumbing in- 
stallations only. REA insists that 
wiring jobs be bunched and given 
to the contractor making the low- 
est bid. Experience has proven that 
in this way the most economical job 
can be done for the _ individual 
farmer, Mr. Carmody said. 


Works With Farm Authority 


Funds for the purchase of appli- 
ances and equipment are advanced 
by the Electric Home & Farm Au- 
thority, working closely with REA. 
REA’s policy in this respect is tied 
to low prices, quality merchandise 
with long life, and pool buying of 
appliances and equipment. 

Farmers who have recently re- 
ceived electric service are interest- 
ed in finding electrical equipment 
that will increase their production 
and at the same time cut costs. Elec- 
tric equipment manufacturers, on 
the other hand, are equally anxious 
to introduce their appliances. to 
farmers. In getting these two groups 
together, Mr. Carmody said, REA 
hopes to play an important part 
through encouraging exhibits of elec- 
trified farms. At the present time, 
REA is preparing a mailing list of 
farm organizations and manufactur- 
ers interested in receiving announce- 
ments of the opening of these ex- 


hibit farms from time to time. Any 
agency may be placed on this mail- 
ing list upon request. 

Exhibit farms are proving profit- 
able to the rural electric co-opera- 
tives which are sponsoring them to 
the farmers, and to the manufactur- 
ers displaying their products, ac- 
cording to reports reaching REA 
from many sections of the country. 


$25,000,000 Allocated 


Allocations for loans during the 
current fiscal year, totaling $25,000,- 
000, bulk largest in the Southern 
states due to the very small percent- 
age of farms there served by elec- 
tricity, Mr. Carmody said. In Cali- 
fornia, New Hampshire and Rhode 
Island, where two thirds of the 
farms are wired, but $233,000 are 
allotted the three states. On the 
other hand where but a few farms 
have electricity, the heavy alloca- 
tions are made: 

States, per cent of farms wired, 
and amount loaned during the fiscal 
year, ending June 30, 1937, were: 
Alabama, 5.2, $1,128,531; Arkansas, 
1.7, $1,031,219; Georgia, 3.0, $1,026,- 
488; Mississippi, 1.2, $1,300,330; Mis- 
souri, 7.1, $1,084,311; North Caro- 
lina, 4.4, $1,218,787; Tennessee, 4.8, 
$1,108,142, and Texas, 3.2, $2,005,621. 

According to census returns, these 
percentages apply in about the same 
way to farms in those states having 
water piped into the dwelling, to 
farm families with radios and with 
telephones. 


Walsh Company Expands 


Walsh Advertising Company, Ltd., 
Windsor, Ont., will open a Toronto 
office in the Toronto General Trust 
Bldg., March 1, under supervision of 
Thomas E. Walsh. R. E. S. Green 
will be moved from the Windsor 
office. Associated with Mr. Green will 
be F. J. Teetzel, of Toronto. 
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Air Conditioning 


@ Industrial 
and Commercia 
Air Conditioning 


i /] Effective coverage in this Important Dual Market 


... two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CriCAGO 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Ullustra- 
tions’’ submitted 10 days approva! 
by mail from world's largest file. 
Cost only $10 each. Model releases 
for advertising use. 


_” 7UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO 
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March 1, 1937 ‘ ADVERTISING AGE 


Now you can give your advertisement 


to impress 70.000 important people= 


Important people are reached most im- 
pressively through the use of full pages 
in THE UNITED STATES NEWS... 
70,000 important people read, each 
week, the important Washington news 
of the nation. This they get in the 
form of 


Newsqvams 


(Reg. U. S. Pat. Off.) 


a recent invention duly registered in the U.S. Patent 
Office .... A NEWSGRAM gives the busy reader 
a penetrating, informative, complete article... . 
A NEWSGRAM always correlates news facts and 
furnishes the complete background for understanding 
their real meaning and significance. 


The Umited States News 


The only national class publication with such a commanding page size 


EVENLY DISTRIBUTED ACROSS THE CONTINENT TO 70,000 IMPORTANT PEOPLE 


EXECUTIVE OFFICES: 
NEW YORK OFFICE UNITED STATES NEWS BUILDING CHICAGO OFFICE 
247 PARK AVENUE WASHINGTON, D. C. 180 N. MICHIGAN AVENUE 
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March 1, 1937 


Break Vacation 
Campaign into 


Three Markets 


Boston, Feb. 23.—The 1937 recrea- 
tional campaign of the New England 
Council will be divided into three 
parts, with each segment being 
aimed at certain specific groups. A 
test campaign to determine the most 
effective appeals within each group 
was started in the New York Times. 

The largest share of the $150,000 
uppropriation will go for promotion 
of long vacation periods, while lesser 
sums will be spent to invite folk with 
leisure and means to make New Eng- 
land an all-season vacationland, and 
to promote week-end visits. 


List of Magazines 

advertise the all- 
the schedule em- 
bracing Home, American 
Vagazine, Atlantic Monthly, Fortune, 
House and Garden, House 
National Geographic and 


Magazines will 
features, 
American 


season 


Hiarper’s, 
Reautiful, 
The New Yorker. 

The two weeks’ and month vaca- 
tions will be advertised in Collier's, 


Life, Literary Digest, News-Week, 
The Saturday Evening Post and 
Time. 


Contest Winner to See 
George VI Coronation 


Newspapers will carry the story of | 


THANKS TO THIEVES 


Legislative Box Score 


No. | Title , Sponsor , Status 
New York, Feb. 23.—A trip S. 5 Pure Food and ‘Copeland Commerce Committee; on Sen. 
to Europe for two and front ‘4 Drug Bill | ate calendar 
seats at the coronation of King sla H. R. 300 |Pure Food and (Chapman [Interstate and Foreign Com. 
SS ee ee prods S. 100 |Fair Trade Enabl-|Tydings \Weported favorably by Judi- 
oe ee © _ | ing Act | ciary Sub-Committee 
over the Mutual Broadcasting ‘ a aaaieaaia Bnabi.\Milles | ; ; 
System. The program is spon- H. R. 1611 | Fair Trade Ena ‘- el |\Subcommittee hearings com- 
sored by Owens-Illinois Glass Who Robbed Us Yesterday ing Act | pleted; reported favorably 
Co., and local coffee roasters. While we did not enjoy being ot ow 2a oe 7 7 to full Judiciary Committee 
New York, Chicago, Cleve- robbed it certainly was kind of S. 414 Amending Federal Nye, King |Interstate Commerce Commit- 
land, Philadelphia, St. Louis you to do the job in such a Trade Commis-| tee 
and Denver are among the out- craftsman - like menner. We sion Act 
‘ts for the contest, believed to se queens Tut. you Tie #08 H. R. 3143 |Amending Federal|Lea _ Interstate and Foreign C 
lets for the contest, beli ransack and couse unnecessary -R. 3143 | Am ng ‘a | sea nterstate and Foreign Com- 
be the first tie up to ceremonies damage. | Trade Commis- merce Committee; hearing- 
for King George. MARCUS & co sion Act started Feb. 18 
® S. 1077 Amending Federal|Wheeler, {Interstate Commerce Commit- 
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AIR COND 


HAT men in air condi- 
tioning dreamed of 
several years ago has been 
more than fulfilled, largely 
because of their own en- 
thusiasm for the possibili- 
ties they saw ahead of 
them. Now, having estab- 
lished for two consecutive 
years a rate of gain of 
40%, they are driving for- 
ward to a future that defies 
measurement. Having 
shown sharp increases 
when new construction 
was only creeping forward, 
they see in the demand 
that has piled up a total 
possible volume far beyond 


mA 


I 


a out-growing its 


ROSIEST 


anything they ever hoped 
for. 

Right now these men in 
air conditioning and heat- 
ing are establishing their 
familiarity with the lines 
they will take with them in 
the upward climb ahead. 
Their paper, AUTOMAT- 
IC HEAT and AIR CON- 
DITIONING—built to 
serve exclusively their in- 


EAT and 


ONING 


DREAMS! 


terest in this field—repre- 
sents the medium of the. 
greatest power for the’ 
manufacturer’s sales mes- 
sage. | 

Reserve space in the 
April issue which will 
carry a full report of the 
big Oil Burner and Air 
Conditioning Exposition at | 
Philadelphia. Write for} 
details. 


Home Journal, McCall's, Modern 
| Screen, Movie Mirror, Pictorial Re- 
view, Photoplay, Redbook, The Sat- 


Competition 


Beauty Forums | 
and Movie Stars 
Bat for Calox 


New York, Feb. 23.—‘‘Make your 
teeth shine like the stars” is the 
theme of the new advertising cam- 
paign released by Brown & Tarcher, 
Inc., for Calox tooth powder, desig- 
nated the star item among the 400 
manufactured by McKesson & Rob- 
bins, Ine., Bridgeport, Conn. 

Large space newspaper and maga- 


zine copy, the latter breaking in 
February issues, presented the por- 
traits and testimonials of some of 


the biggest names in talking pictures. 

Magazines on the Calox list include 
{merican Magazine, Collier's, Cosmo- 
politan, Good Housekeeping, Ladies’ 


urdayu Evening Post, Screenlanad, Sil- 
ver Screen, True Story, and Woman's 
Home Companion. 

Directed by Beauty Expert 
Calox is also “going Hollywood” 
by means of a promotional tie-up 
with about 20 metropolitan newspa- 
pers in the form of beauty forums 
to be conducted in as many cities 
by V. E. Meadows, beauty consultant 
employed by studios and stars. 

Beauty Expert Meadows is also 
conducting a “beauty school of the 
air’? over seven Mutual network sta- 


tions including WOR, Newark; 
| WAAB, Boston; WGAR, Cleveland: 


CKLW, Detroit; KOIL, Omaha, Neb.; 
WGN, Chicago; WHB, Kansas City. 

The campaign, already outlined to 
forces at 65 MeKesson whole- 
sale houses, is now being introduced 
to retailers together with a wide as- 
sortment of point-of-sale helps, all 


sales 


merce Committee 


Langlie with Agency 
Hillard R. Langlie has resigned as 
vice-president of the Advertising 
Mart, Milwaukee, to join the Carr 
Organization, of Milwaukee. He was 
formerly with Stewart-Taylor Com- 
pany, Duluth agency. 


Pick Metropolitan 
Beth Page Plaza Homes (real es- 
tate), Brooklyn, and Westchester 
Hills Homes and Anthony Campanya. 
New York, have placed their adver- 
tising accounts with Metropolitan 
Advertising Company, New York. 


Named by Gar Wood 


H. Sydney Snodgrass has_ been 
named manager of the motor coach 


resigned, 


Sell it to Cohen 


Thru— 


Jewish Radio Station 
There’s 


SELLING POWER 


in 
JEWISH RADIO PROGRAMS 


There's BUYING POWER in 
the quarter of a million Yiddish 
speaking families who reside in 
New York and who are reached 
daily by Yiddish radio pro- 


grams. 


SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York City 
Roesia and Howard, National Rep. 


ifeaturing the star theme. 


division of Gar Wood Industries, Inc.. 
Detroit, to succeed Stanley E. Knauss, 


— 


Adver' 


New 
Jeaders 
toria I 
A. W. 
service 
presen 
medal, 
1936 

Mr. E 
poard 
the ti 
Two 
tingui 
were 
kins, 
tering 


Adve 
dires 
the | 
pur} 
tine 
Dur 
T 
revi 
of 
Toul 
in 
dea 


div 


EE a iat ss ae : pag, OS A Fy Ree ror Maa RFE PO ie, ae ai a at ; bale ’ : jn eee ee tee ; “i s ’ 
: ; ; BP ae, OM Me ns a Se r “e oh aaah ; : 
. a i % ay * , 2 : ; ¥ Se * . : ee es eee ae ig 
ne E Y See Sig 5 Ro sain 3 dala aa a 3. . - : E 7 eee 9 eae ‘ aa ee a = : 3 : ee a eee 
. ? : a ee _ Pi HM Cth ete, ‘ 4 ; bate He Daa i op AE ‘ 5 2 : ; ares ‘ v 2 1 . , : : pasa ? ‘ 
ye nie " » -/ +. A be 

gel. ag 
ie. CE 
Bart = ee a March 

——— —<—<—<$<$<—<$<>_—$$& —— ————_ ——_ —_—<—$—_——_ ———————————————_ — — 
Fi ae POOnUAenOens rn /OLOaneanaUEDEADONTOGALALtFOLOEELAAEL GALI IVEOALUAOLAASOOBOEADOOONYIUNDERUDOADOMBODOERLEINOOEADUOREDESAING® | PO Wh 
, : : A A 
z 3 ee ee | 
a = . -_ | A 
i 
] 
: a 
a _ 
wy ax 
be 
. ae 
cece 
Sie 
Boe ee 

g eee 

# Bank - 
2 ae a 
2 Bee 
SS ie 
~ Pade ce te? 

eee es 

i ee 
Te i 
: ae 
F = iw 
‘ a 

es ee 
a Cae. 
oD, t- 

ae 

Pare 

nara - 
ew Eee Po 
ie dees 
eee ee 
eng ms * pS 1 ee > ¢ aa 3 : ae BP Jae 
Te cS oy Oeste ia 
oP fia Ee Papries 7. a7): - ‘ ae 
oe a a 
ane 7 ‘a ee a ESS... aT 3 
: I ORR ee Se : 
: Ye ate. OS ae ei eee = 
yu eS RMI er | 
a oe ae = 
' at MS a Be ae =—— 
4 : ae 
¢ ‘ 
peks ee 
ae ’ 
a 
iy A zs 
fa a mn O - 
Mis. Pa : 
mis sales ee - 
oa ‘ - 
a a. 
on See, anes 
ec, aps 
a al) ie 
~ Cope 
ra o Bi eae 
-* 7 
= FE faa = 
—— a eo toe _ : 
a aa nae a - we 
skull ae: : a: , fT | 
Beare ioe a i , 
ee aie a one ’ Le, . age 
r er ae oe Today 0 > ae ~— 7 ————— Se —————————— — 
a a 2 : ——— : : —=> SS = — dw 
= oy: 
oe we 
EF cgi 
aio ete o Poin: iis 
Pp ee 
Pee oe AV 
Ch 
; Hi 
: Bp Pies ial | | t10 
ike Cir teget e-* Yi 
, AT: 
ae 
a 
oe By tis 
ie ii ih 5) ‘ i 
 . Se il 
a lh 
i a Mi 
Pee 
Nil 4 

SON acer Po : 
Pe: Cale \ 
pierre 
Cech oetans io 
conn ivf en ge | 
teas S 5a P| 

sgt IS Se 

ea ah | 

ts rs Af | 
RICDN Aerotek eee o— ee 

; > ee 
AT? aes 
Si Tt Seas 

an 
Pe 
7 
Pie ic a 
4 fee pagond 
ae Mees 3, 
nic 
» 
ie ee 
baa oe 
2 
Fans “4 
Se 
Ot Sih a a ” a e 
Foe en | 
ge nS a 
- Ce 
Soe i 
aes ah 
_ | 
1900 PRAIRIE AVE., CHICAGO | 
o- | 7 
3 geet SL | 
ee > | a 
eg LIGATION THAT '“¢7 Vay THE AIR CONDI | 
ee ass uit | Oe TR 
a Sn 2 Se ae a 
Th, te 
By) iis caer met Oo 
Be peg ci 
OSI 7 
CP ed 
Aa te il 

Be Yay ro : : 

Li Tete Og 5): 4 ois i 
Rugs: eee ics ae eS 
Se eae ds d een : 
bate een ; vd ‘ Sa non ait Fe 5 ie ae ri aT ei sh Ls al a Cem age 
Paes rs ae j f } _™ eek Bi SM Ue Pate 2) dein SBS s ae ea ao oy Ue SF ee a la A ek ere, La eT Re att t i, IOS it 2 A i Geip te S B t k eC Teta etd = akg Ay eae Te Se 
Pipe. ar sey, als catia a ee aed eee” Bh ae Sica Sea ae OR eo a SS a bs i oe a Wi a tere eee oie eA eS aL ee See Ae See ee Nee. see eateae re aaa Ea | Roe a ES Ca a es “TEA Ge SRS irr aeeigte tee PR, Bae cote ear ae pox 
EN oak ee a pS pact € Coben Sacre a SF Cine | ee eu ae DNs knee fe fee Tepe a): ase [eens PM is eee ASR ere Rae Re este I Pe ferret: Gitte head. ESIC oct Vitis Caring aes eR Pe he a ear ee a mon bag ee tm ns eth 
oe ei hy fae RO io A ff net a f aegis ise Soave en i Ae Ay} ogee MOB Re ea Teed Scr Sarre OF pte. Be ek : Cree Kd a ee # EEN g ; oe gis aes Sond is Tj afi - Sey Weeds . vn Fe 2 Sia? sake Eo a ae ‘ Wea % ae ey e er. 8 rah “iP Nees 
; : ke Fs cel # G ao of 3 ; ‘ Bax he lise Ae § Teas bat patie ot "I aa 5} Aagtiah Oa SSeS Tale ’ Re Ns Se 4 Tes yr te a ear eae. Sis RO Fata pe f As A Tape ae AS Ba Sen T AES SA eet ERY. ager Si <2 eae eens oat J 
pi Gnas FS peewee a” ee ae = “7. Ea ae Ml ara ae Lewe, 2 Se pune Act etc’ ral ees Res a) US Pe gens epee oe ae pes ; : sb a Sank ear Sa ee ee. se See : Ses : Es 


it- 


fi- 


- 


me SS. 


March 1, 1937 


ADVERTISING AGE 


25 


AWARDS GROUP 
FOR '36 HONORS 
A. W. ERICKSON 


Advertising Citation to Late 
Agency Leader 


New York, Feb. 25.—Advertising 
leaders gathered at the Waldorf-As- 
toria Hotel tonight to honor the late 
4. W. Erickson for “distinguished 
services to advertising,” with the 
presentation of a posthumous gold 
medal, the highest citation in the 
1936 Annual Advertising Awards. 
Mr. Erickson was chairman of the 
poard of MecCann-Erickson, Inc., at 
the time of his death, Nov. 2, 1936. 

Two silver medals, also for “dis- 
tinguished service to advertising,” 
were presented by Earnest Elmo Cal- 
kins, in behalf of the board adminis- 
tering the awards, sponsored by Ad- | 
vertising & Sell- | 
ing. These went 
to Katherine| 
Fisher, director 
of the Good 
Housekeeping | 
Institute, and| 
a. ©; Nielsen, | 
president of the 
Chicago market 
research organ- 
ization that 
bears his name. 

Stuart Pea- 
body, chairman 
of the Annual 
Advertising Awards, and advertising 
director of the Borden Co., addressed 
the dinner gathering on the general 
purposes of the awards. Roy S. Durs- 
tine, president of Batten, Barton, 
Durstine & Osborn, Inc., also spoke. 

The Annual Advertising Awards, 
revived last year, are a perpetuation 
of the original Harvard Awards, 
tounded by the late Edward W. Bok 
in 1924, and discontinued after his 
death in 1931. In addition to the in- 
dividual medal honors, 29 awards 
were presented to advertisers and 
for outstanding campaigns 
during the past year. These awards 
were divided into five classifications, 
5s follows: 

“Advertising as a Social Force’— 
\ward to Public Health Institute, 
Chicago; agency, Blackett, Sample, 
Hummert, Chicago. Honorable men- 
tions-—Parke, Davis & Co., Detroit; 
agency, Young & Rubicam, Inc., New 
York. N. W. Ayer & Son, Inc., Phila- 
delphia. 

“Award by Media Groups’’—-Adver- 
lisements in national magazines, 
award to World Peaceways, New 
York; ageney, Young & Rubicam, 
In Honorable mentions—-Cannon 
Mills, Ine., New York; agency, N. W. 
\yer & Son, Ine. Scripps-Howard 


A. W. Erickson 


agencies 


papers, award to The New Yorker; 
agency, Batten, Barton, Durstine & 
Osborn, Inc., New York. Honorable 
mentions—Johnson & Johnson (Red 
Cross Products), New Brunswick, 
N. J.; agency, Young & Rubicam. 
General Foods, Inc., New York 
cam. 
(Postum); agency, Young & Rubi- 
Advertisements in local newspa- 
pers, award to R. H. Macy & Co., New 
York. Honorable mentions — New 
York Telephone Ce.; agency, Batten, 
Bart~n, Durstine & Osborn. R. H. 
Fyfe Co., Detroit; agency, McCann- 
Erickson, Inc., Detroit. 
Advertisements in industrial pub- 
lications, Award to Taylor Instru- 
ment Companies, Rochester, N. Y.; 
agency, Batten, Barton, Durstine & 
(Continued on Page 26) 
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“How's your new 
Advertising Manager 
working out, Jim?” 


Outdoor Group 
Re-Names Fitch 
for 12th Term 


Milwaukee, Wis., Feb. 23.—Ray E. 
Fitch, Racine Poster Advertising 
Co., Racine, was re-elected president 
of the Wisconsin Outdoor Advertis- 
ing Association at the concluding ses- 
sion of the annual convention last 
week at the Schroeder hotel in Mil- 
waukee. It marks his twelfth term 
in that office. 

Other officers re-elected are Joseph 
K. Mierswa, Oshkosh Outdoor Adver- 


|tising Co., Oshkosh, vice-president, 


Outdoor Advertising Co., Milwaukee, 
secretary-treasurer. Mr. Fitzgerald 
is also national director from the 
Wisconsin association. 


Business On “Up and Up” 


Speakers at the two-day sessions 
included R. D. French, Outdoor Ad- 
vertising, Inc., Chicago, who declared 
the volume of business today repre- 
sented an increase of approximately 
25 per cent over the past year. 

Mark Seelan, art director, Outdoor 
Advertising, Inc., presented a visual 
lecture on poster technique from the 
pencil sketch to the finished product, 
while William Greeley, Chicago, en- 
gineering department, Outdoor Ad- 
vertising Association of America, 


presented a demonstration on the ef- 


land Harry J. Fitzgerald, Cream City |fect of wind stress on panels. 


“Great, he has 
REAL MONEY 
SENSE. 


Why, just 


yesterday - 


1 “Here’s the budget I recommend, Mr. Larkin.” 
“Hmm, The Iron Age, $5,200— isn’t that too much?” 


Newspapers; agency, Lennen & Mit- 
hell, Ine., New York. 


\dvertisements in national 


news- | 


CENTRAL 
LOCATION 


COMFORT 
SERVICE 


MODERATE 
COST 


This fine hotel features every 
edvantage at exceptionally low 
cost. Entirely fireproof, with 
steam heat for chilly nights, 
Cl Comodoro offers e comfort- 
economy combination thet is 
truly tare 


250 ROOMS we D8, wis, 


BATH 


€L COMODORO 


OSEPH H ADAMS wonse 


Anes Aw. Qn & FIRST ~ tote 


Describes Industries 


The U. S. Department of Commerce 
is broadcasting a series of talks on 
American industries on a nation-wide 
CBS hook-up at 3:30 p. m., EST, each 
Saturday. Future broadcasts are: 
story of paper, March 6; office ap- 
liances, March 13; rubber, March 20; 
textiles, March 27; building and con- 
struction, April 3; and agricultural 
machinery, April 10. 


Start Food Paper 


Food Mart News has been estab- 
lished in Chicago, with offices in the 
Merchandise Mart. The publication 
will be a bi-monthly newspaper, for 
retail grocers, food marts, wholesal- 
ers and manufacturers in the Chicago 
metropolitan trade area. James S. 
Haboush is business manager and 


| Louis R. Shamie managing editor. 


« “No, sir, look at what we get— 65,000 executive readers— 
.. and a saving of more than $2,000 over 
what we spent last year for less coverage.” 


52 times a year . 


“But the total is the same.” 


| saving pays for it.” 


the good work.” 


*) “Yes, but see here, I’ve included a 

strong direct mail campaign to 5,000 
of our best prospects. It’s something 
we've needed for years. The Iron Age 


“O. K., Harry, you’re on the right 
track. Getting and giving more for the 
moniey built up this business. Keep up 


239 


WEST 


rite today. 


Every sales, advertising, or general executive who wishes a 
factual basis for plans to enlarge his company’s share of the 
business available in the metal working industry is invited to 
investigate The Iron Age. 

The Iron Age offers outstanding reader interest *—more 
readers in the metal working industry among the men who 
specify and buy *—an advertising cost and value* that is not 
matched anywhere. Per page or per thousand readers, the cost 
of using The Iron Age is so low that it successfully challenges 
every comparison in the metal working field. 


*—The facts cited above are substantiated by definite proof now in the 
hands of The Iron Age representatives. This proof is.available to all ad- 


vertisers on request. 


THE TRON AGE 


A Chilton & Publication 


Sales Office 
39th STREET, 


NEW YORK CITY 
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FOR "36 HONORS 
A. W. ERICKSON 


(Continued from Page 25) 
Osborn. Honorable mentions—Con- 
solidated Edison Co. of New York; 
agency, McCann-Erickson, Ine. Jen- 


kins Bros., New York; agency, W. L. 
Rickard & Co., New York. 

Advertisements in trade and pro- 
fessional publications, award to The 
New York Daily News. Honorable 
mentions — General Foods, Ene. ; 
agency, Young & Rubicam. American 
Fire Insurance & Indemnity Group, 
New York. 

“Technical Distinction’’— Adver- 
tisements distinguished for layout, 
art and typography, award to White 
Rock Mineral Springs Co., New York; 
agency, Newell-Emmett Co., New 
York. Honorable mentions—The 
Travelers Insurance Co., Hartford, 
Conn.; agency, Young & Rubicam. 
Community Plate, Oneida, N. Y.; 
agency, Geyer, Cornell & Newell, Inc., 
New York. 

Advertisements distinguished for 
copy, award to Bear Creek Orchards, 
Medford, Oreg.; agency, G. Lynn 
Sumner Co., New York. Honorable 
mentions—Aluminum Co. of Amer- 
ica, Pittsburgh; agency, Fuller & 
Smith & Ross, Cleveland. Sheffield 
Farms, New York; agency, N. W. 
Ayer & Son. 

“Research Achievement’’—Award 
to William Badke, Milwaukee, Wis., 
for his “Advertising Layout,” a pres- 
entation of the fundamentals of this 
subject. Honorable mention—Mere- 
dith Publishing Co., Des Moines, Ia., 
for determining the relative differ- 
ences by counties in the concentra- 
tion of high-income farms through- 
out the United States. 

“Radio”’—Medal awards to Roy S. 


A. W. Nielsen, Chicago market research 
expert, and Katherine Fisher, director, 
Good Housekeeping Institute, won silver 
medals for distinguished service to adver- 
tising in the Annual Advertising Awards 

selections. 


Durstine, for “adding to the knowl- 
edge and technique of radio adver- 
tising.”” Young & Rubicam, Inc., for 
“outstanding skill in program pro 
duction with special reference to the 
Jell-O program,” and William J. 
Cameron, Ford Motor Co., for “excel- 
lence of commercial announcements, 
Ford Sunday Evening Hour.” 


Otis Cook Named 
Head of Pairpont 


Otis S. Cook has been named presi- 
dent of Pairpont Corporation, New 
Bedford, Mass., manufacturer of tex- 
tile machinery, paper boxes and sil- 
verware. He succeeds Andrew G, 
Pierce, resigned. 

William A. Robinson, Jr., has been 
elected vice-president, a newly cre- 
ated office. 


To Hoffman & York 


Hoffman and York, Milwaukee 
agency, has appointed Howard L. 
Peck radio director. He was for- 
merly head of the program depart- 
ment of Station WISN, Milwaukee. 


Ford Issues Almanac 


Ford Home Almanac for 1937 was 
distributed last week to dealers of 
Ford Motor Co., Detroit. 


| by 


WINS WOLF AWARD 


IN AMA CONTEST 


(Continued from Page 15) 
Soap Powder. Entered and used by 
Colgate-Palmolive-Peet Co. De- 
signed by Simon de Vaulchier; “Du- 
lux” Marine Finishes. Entered and 
used by E. I. du Pont de Nemours & 


Co. Designed by Stuart L. Johns- 
ton; No-Rub Shoe White. Entered 
and used by Wilbert Products Co., 
Inc. Designed by Egmont Arens; 


Pilgrim Rum. Entered by Armstrong 
Cork Products Co. Used by Felton 
& Son, Distillers. 

Most effective redesigned package. 

Sparklet Syphon. Entered by Rob- 
ert Gair Co., Inc. Used by Spark- 
lets Corporation. Designed by Gair 
Creative Design. 

Honorable Mentions: Morrell 
Pride Ox Tongues. Entered and 
used by John Morrell & Co. De- 
signed by Gustav Jensen; “Dulux” 
Marine Finishes. Entered and used 
by E. I. du Pont de Nemours & Co., 
Inc. Designed by Stuart L. Johns- 
ton; Folding Carton. Entered and 
used by Boott Mills. Designed by 
Nashua Gummed & Coated Paper 
Co. 

Most effective use of merchandis- 
ing ingenuity regardless of artistic 
qualities. 


Bar Service Convenient 


Lunch Box. Entered and designed 
by Howard Ketcham, Inc. Used by 
Pan American Airways System. 


Latex Bathing Cap. Entered and de- 
signed by Anderson, Davis & Platte, 
Inc. Used by Seamless Rubber Com- 
pany. 

Honorable Mention: 
cle” Apron. 
Martin 


“The Pinna- 
Entered and designed 
Ullman. Used by Regal 


Judged the best counter display piece 

for unit package sales, this display was 

designed by E. W. Jones for S. C. 
Johnson & Co. 


Paper Company; Angora Knitting 
Yarn. Entered and used by Wool 
Novelty Co., Inc. 

Most effective package designed 
to add to consumer convenience re- 
gardless of artistic qualities. 

Distilled Dry Gin Bar Service. En- 
tered and used by Ben-Burk, Ine. 
Designed by H. C. Berkowitz. 

Honorable Mentions: Honey & 
Almond Cream. Entered and used 
by Lehn & Fink Products Corpora- 
tion. Designed by Scovill Manufac- 
turing Co.; Bromo-Seltzer. Entered 
and designed by Sun Tube Corpora- 


tion. Used by Emerson Drug Com- 
pany. 
A most effective packaging of a 


combination sales unit. 

Sceptre Compact and Lipstick. En- 
tered, used and designed by Prince 
Matchabelli Products Corporation. 

Honorable Mentions: Saybrooke 
Men’s Kit. Entered, used and de- 


Beetle Products Division of Ameri. 
can Cyanamid Co. Used by Coty, 
Inc. Designed by Coty, Inc., ang 
Colt’s Patent Fire Arms Mfg. Co. 

Most effective package employing 
a secondary use. 

Bakon Yeast Gift Display. Entereg 
and designed by Bakon Yeast, Inc. 

Honorable Mentions: Razor 
Blades. Entered by The Gorham 
Co. Used by The Gillette Razor Co,; 
Latex Bathing Cap. Entered and de. 
signed by Anderson, Davis & Platte, 


NEW COAT WINS _ 


Robert Gair Co. designed this "most 
effective redesigned" package for Spark- 
lets Corporation. 


Inc. Used by Seamless’ Rubber 
Company. Hickok Belt. Entered, 
used and designed by Hickok Mfg. 
Co. Combination Pipe Rack and 
Package. Entered by The Grey Ad- 
vertising Agency, Inc. Used by Wil- 
liam Demuth & Co. Designed by 
Ralph Weinbaum. 

Most effective use of layout or 
decorative design, with particular 
emphasis on both merchandising 
value and beauty. 

“Dulux” Marine Finishes. Entered 


and used by E. I. du Pont de Ne- 
mours & Co., Inc. Designed by 
Stuart L. Johnston. 


Honorable Mentions: Parker Pens. 
Entered and used by The Parker 
(Continued on Page 29) 


“CONG RATULA. 
TIONS ON YOUR 
BIRTHDAY, A 
HARRY. GET ANY 
PLUNDER?" 


"YOU 


AND BEST OF ALL 
SCHICK 
SHAVER, 
RAZOR 


“SURE I'LL SIT AT 
YOUR TABLE IF 
YOU'LL PROMISE 
NOT TO TALK 
ABOUT THAT 
NEW STUDE- 
BAKER OF D 
YOUR'S." 


BET | DID 


BEST f 
| EVER § 


"O. K. JOE. BUT 
DID 
HOW ECONOM- 
ICAL IT 


| TELL YOU 


IS TO 


RIVE?" OF BEER." 


ELKS SPEND NEARLY A MILLION A YEAR 


Here is 


FOR GASOLINE AND OIL 


one ot the greatest markets for gasoline and oil in America . five a 
515,000 Elks, reader-owners of The Elks Mag- 
azine owning 1,250,000 automobiles. How do we 
know’ An unbiased advertising agency survey 


revealed these figures. 


you consider that 
are more than 


among these 


CHICAGO: 2750 LAKEVIEW AVE. 


No mystery as to why 
this high percentage of auto ownership when 
515,000 there 
100,000 retail merchants, owners 
of establishments employing from one to thirty- 


$00,000 A.B.C. 


NEW YORE: 


Yhe Giks 


Magazine 


utomobiles in their respective businesses. 
ownership of from 


Magazine 
ONE 


can 


$0 E. 42ND ST. 


"OH WAITER, 
BRING A HALF 
DOZEN BOTTLES 


Add to this, pleasure car it. 
one 
advertising message can reach this free-spend- 
ing market in many ways but only in The Elks 
you reach it at ONE time at 
advertising cost... 
that these 515,000 own and read. 


LOS ANGELES: 536 S. HILL ST. 
SAN FRANCISCO: RUSS BLDG. 


“THAT'S RIGHT, a 
BUT MAKE IT 
SCHLITZ THIS 
TIME. THAT'S THE 
BEER WITH THE 
REAL OLD-TIME 
FLAVOR." 


SEE WHERE 
OUR MAGAZINE 
IS SPONSORING 
ANOTHER GOOD 
WILL TOUR.” 


“YES, AND DO 
YOU KNOW 
THAT THIS GETS 
OURLODGE 
AND THE ADVER- 

STISERSMORE 
,PUBLICITY THAN 
ANY OTHER 
EVENT." 


PETE THE HERMIT MAY LIKE 


Your 


to four cars. 


‘ ; men 
in the Magazine 


your make of car but he doesn’t tell anybody about 
Sell the 515,000 Elks through their magazine 
and they will tell their friends if they like it. This 
audience of substantial business and professional 
represent one of the greatest—good-will— 
word-of-mouth group of prospects in America. 


They spend $10,240,000.00 in annual dues alone in 


1,400 clubs. 
think?! 


Can they afford cars? 


THE ELKS MAGAZINE. 


What do you 
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“| MAGNETIC McCALLS 1s overwhelmingly 
y} the Number One Women's Magazine on the 


| newsstands. 


:} More than 1,060,000 women bought the 


: February tssue at thousands of drug stores . . . 

q department stores .. . and other newsstands. 
This great cross-section of more than a million 

active women buyers who, without solicitation, 


purchase their copies across the counter 1s an 


infallible index to the vitality of McCall's editing. 


N.B.—Total Net Paid Circulation, February Issue=2,764,000 Copies 
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Financial and Commercial 


Advertisers are Swapping 
Good Points, Easton Says 


Chicago, Feb. 23.—There is a 


| to use aggressive devices to hasten 


growing similarity between financial | the sale. 


and commercial advertising 
they can “well afford to borrow free- 
ly from each other,” J. Mills Eas- 
ton, advertising manager, Northern 
Trust Co., said here in a lecture last 


night. 
Mr. Easton’s address was the 
fourth in the lecture series being 


sponsored by the Chicago Federated 
Advertising Club and he dealt in de- 
tail with methods and trends in fin- 
ancial advertising. 

Labeling the job of the financial 
advertiser just as “cold turkey sell- 
ing” as the com- 
mercial adver- 
tising job, Mr. 
Easton, in the 
question period 
after his ad- 
dress, also 
urged the use of 
Anglo Saxon in 
its simplest 


form in  finan- 

cial copy. 

Financial ad- 
vertising is tak- 
ing on as much J. M. Easton 
as it possibly 
can the best characteristics of 
successful commercial advertising, 
Mr. Easton declared, humanizing its 
appeal, testing copy carefully and 


using the best features in illustra- 
tion and layout of commercial copy. 


Must Have Good Product 


The parallel also goes further into 
the nature of business, Mr. Easton 
declared. 

“Banks must have a good prod- 
uct,” he pointed out, “a good record 
of performance and a reputation for 
maintaining satisfactory service.” 

There are many limitations, how- 
ever, to bank copy, he said. Banks 
must depend on restraint and un- 
derstatement. They must avoid ex- 
travagant claims. There is no need 


SEARS 


and | 


The employment of certain com- 
mercial devices, he declared, has 
caused some banks sad experiences. 


Still Week 


“Commercial advertisers in 
past few years have made exhaus- 
tive use of premiums to sharpen 
the interests of dealers, distributors, 
jobbers’ salesmen and even the con- 
sumer. Banks, on the other hand, 
almost universally have learned the 
sad lesson of savings and bank ac- 
counts procured through premiums; 
and bankers generally become slight- 
ly ill when they reflect on the money 
they have spent in the past to pro- 
cure accounts through the use of a 
temporary expedient when, they 
have discovered, the very nature of 
their business required no such me- 
dium. 

Mr. Easton pointed to his own in- 
stitution as an example of the value 
of sustained advertising in periods 
of financial stress and the efficacy 
of advertising in substantial, digni- 
fied and at the same time, “human” 
fashion. 


Remember, 


the 


Crowell to Expand 

Large increases in circulation and 
advertising of the magazines of 
Crowell Publishing Co., Springfield, 
O., are making necessary an expan- 
sion program to cost more than $1,- 
500,000, Charles J. Bevan, vice-presi- 
dent and manufacturing director, an- 
nounced. New presses will be in- 
stalled and a new _ building = con- 
structed. 


Teapot for Nickel 


William B. Reily & Co., Inc., New 
Orleans, is using New Orleans news- 
papers to advertise a two-cup, hand. 
painted china teapot for five cents, 
with purchase of a quarter-pound 
package of Luzianne tea. Pritchard 
and Thompson Advertising Agency, 
Inc., is in charge. 


avoids risk of duplication— 


fore 


And 


Zines 


is YOUR LIST AS GOOD AS YOUR DISTRIBUTION? 


THE 


MAGAZINE 


New York Chicago 


Household’s. 
New VARKET 
advertiser! 


ADDS AN 
ALL-NEW 
MARKET 


Sears-Roebuck national advertising cir- 
culation was up to 13,688,748. At that 
stage, the addition of more general mag- 
azines must add to duplication. There- 
Sears 


and the Homer MeKee 


agency did this: 


ADDED HOUSEHOLD'S 

CIRCULATION IN SMALL TOWN 

AMERICA SPECIFICALLY 
That's 


vanced, as Sears would certainly know. 
that’s 


1.875.000 


where Recovery is most ad- 
where the national maga- 
are not extremely national. So 
1.850.000 is mostly ALL- 


for many a national 


HOUSEHOLD 


Arthur Capper, Publisher, Topeka, Kansas 


Detroit 


Cleveland 


San Francisco | 


Getting Personal 


Richard Martin Holsten, vice-president of Cramer-Tobias, Inc., was 
married to Judith Woursell of New York on Feb. 17. 


Larry Lockley, Curtis Publishing Co. factfinder, has just emerged 
from hospital after a sudden appendectomy. 


Two Canadian exponents of outdoor advertising are visiting in 

New York. Harold Gould, son of E. C. Gould, president of Gould-Baird 
Poster Co., Ltd., will be here for several months as a guest of Outdoor 
Advertising, Inc., and General Outdoor. This educational interlude is 
preliminary to a career as sales executive in his father’s plant. 
Don Martin, secretary of the Poster Advertising Association of Canada, 
has been visiting the same two organizations, and Traffic Audit Bureau 
as well. He thinks his home town newspapers exaggerate stories of 
New York gangsters. He hasn’t seen a one. 


DOWN IN A COAL MINE SHOVELIN' SMOKE 


St) ya 


ee 


am 


bis 


ae: Oe 


— 


Reminiscent of the old high school cheer which rimed with "Hic, Haec, Hoc," this 
candid picture shows Frank Browning, (left) Badger & Browning, Inc., Harold |. 
Reingold, Ben-Burk, Inc., advertising manager, and Philip R. Mappen, New Eng- 
land sales manager, at the recent national sales convention of Ben-Burk monopoly 
states representatives. 


Daniel Nicoll, g. m. of the Paul Block newspapers, is a grandfather. 
His daughter, Mrs. Edwin C. Stein, had a son Feb. 12 at the French 
Hospital. He will be called Daniel Nicoll Stein. 


William L. Hoppes, station relations manager of World Broadcast- 
ing System, has been traveling around in the Middle West calling on 
World program service subscribers. After a breathing spell, he’ll start 
out again for the South and Southwest. 

David Jones, McCann-Erickson, was the Columbia 
ketball and tennis star. 
for four years. 


University bas- 
He graduated in 82 and has lived in England 


Golly, says L. S. Goldsmith, about everybody here at Gumbinner 
is a G-man, Gee whiz! especially since Max Geller joined up. Let’s see, 
there's L. C. Gumbinner, Milton Goodman, Paul Gumbinner, Arthur 
Goodfriend and Jack Goldberg. . . 

The Paul Cornells entertained at a supper party at the Plaza Feb. 
18. . . The engagement has been announced of Mary Fay Skelton 
and Andrew McLean, whose father is publisher of the Brooklyn 


Citizen. 


Egbert White, v. p. 
morning. 
but 


of BBDO, is at his desk promptly at 8:30 every 
This is not, as rumored, because he likes to unlock the doors, 


because his favorite train from Tuckahoe runs that way. 


Rudolph E. Goes, sales manager of the Eastern division of Seagram 
Distillers Corporation, taken a new apartment on Sixty- 
Eighth St. 

The Philadelphia Club of Advertising Women demonstrated its 
ability to reproduce pictures from magazines during the Posed Pic- 
tures event, when the club held a joint dinner meeting with the Poor 
Richard Club Feb. 25... 


has East 


Perry Githens, promotion manager of Liberty. is out of the hos- 
pital again. Driving through the fog to his suburban home recently, 
he collided unexpectedly with a_ pole. Harold A. Wise, a. m. of 
Liberty, has gone to Miami Beach for a month, following the return of 
O. J. Elder, Macfadden chief, from that Southern clime. 


Frank E. Gannett, newspaper publisher, was shaken and cut over 
the right eve Feb. 20 when an airplane in which he was flying broke a 
wheel while landing at the Mu- a : _— 
nicipal airport in Ithaca. He \As 
was thrown against the side of GANG AY FOR OLIVE 
the cabin. .. — eS = 


Ira J. Lichterman, v. p.. Gadi, ‘ 
Inc., Memphis, which makes 
Gay White and White Way 
shoe polishes, has been elected : > 4; 


a member of the Memphis Light 
and Water Commission. .. “The 
Ill-Will Court of Inhuman Rela- 


tion” skit entertained members 
of the Advertising Club of Fort 
Worth, Tex., at the elub’s an- 
nual party. Charles C. John- 
son, Jr., manager of the crea- —— —— ————_————— 
tive department of Stafford- The candid cameraman, Julien Elfenbein, 


Lowdon Co., wrote the script 


caught A. L. Billingsley, president, Fuller 
John H. Breiel, publicity rep- 


& Smith & Ross, at the Waldorf in New 
resentative of N. W. Aver & York, recently. as he was about to mas- 
Son, took as his bride Mrs. Pau sacre an olive. 

line A. White, of Cincinnati. . . es 

May 5 is the day for the annual banquet of the Advertising Club of 
Springfield, Mass. General Chairman Jerome A. Young, Monarch Life 
Insurance Co., has charge of “The Town-Crier,” the banquet’s theme 
this year. .. 


a 


PEPPY PREDOMINATES _ 


Peppy, pet toy bull dog of Charles Wal. 

green, the drug chain founder, sniffed 

at a $10,000,000 deal so amusingly that 

he stole the spotlight at the organiza- 

tion's stockholders’ meeting in Chi. 

cago last week. Peppy, it was reported, 
is now a director ex-officio. 


“Admiracion” on Air 


The National Oil Products Com. 
pany, Harrison, N. J., will sponsor a 
coast-to-coast radio program, starting 
April 1 over Mutual Broadcasting 
System, for Admiracion shampoo and 
a new hair tonic to be announced by 


the company. A half-hour evening 
program will be presented once a 
| week for 52 weeks. The Charles 
| Dallas Reach Co., Newark, is in 
| charge. i 


Distributors Move 
Capital City Distributing Corpora- 
tion, Albany, N. Y., has occupied a 
modern two-story building at 33 
Orange Street, where all departments 
have been expanded. Max Landay 
and Max Engleman are principals. 


Sullivan Steps Up 


Leo J. Sullivan, media director for 
Mumm, Romer, Robbins & Pearson, 
Columbus, O., has been elected treas- 
urer of the agency. He has been with 
the company 21 years. 


Advertises Sauce 


Bonnie Pepper Sauce, a product of 
Shilstone Laboratories, New Orleans 
is being introduced in New Orleans 
newspapers. 


WHY DO SO MAN 
OF YOU AGENCY 
MEN USE COUNTRY 
CLUB SETTINGS 
IN YOUR ADVER- 
TISING LAYOUTS? 


Is it because you know that, to 
people everywhere, country 
clubs are the parade grounds 
of quality? 


Put your product right at the 
head of the parade. GOLF- 
ING—in the homes of 300,000 
private country club families 
—will do it! 


Golfing 


| 14 EAST JACKSON BLVD., CHICAGO 
| 20 VESEY ST., NEW YORK 
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March 1, 1937 


ADVERTISING AGE 


ADRIENNE. FAMILY 
WINS WOLF AWARD 
IN AMA. CONTEST 


(Contmned from Page 26) 
Pe Company. Designed by Paul 
2essinger; Morrell Pride Ox Tongue. 


Entered and used by John Morrell 
& mpany. Designed by Gustav 
Jensen. Prince Matchabelli Dusting 
Powder. Entered by Owens-Illinois 
Can Co. Used by Prince Matchabelli | 


Pe! fume Co. 


Latex Best Lnsert 


Most effective package insert. 

Latex Bathing Cap. Entered and 
designed by Anderson, Davis & 
Platte, Inc. Used by Seamless Rub- 
ber Co. 

Most inventive 


effective use of 


gevius in package construction. 
“Coronation” Manicure Set. En- 
tered by Barbara Bates. Used by 


COLOR CROWN 


Best single color use won honors for this 
package designed by William Medoff 
for National Cellulose Corporation. 


Cc. J. Bates & Son. 
Stuart S. Joslyn. 

Honorable Mentions: “Wonder 
Pack.” Entered and used by Molded 
Products Co. Designed by Franklin 
C. Gurley. Combination Pipe Rack 
Package. Entered by The Grey Ad- 
vertising Agency, Inc. Used by Wil- 
liam Demuth & Co. Designed by 
talph Weinbaum. 

Most effective use of two or more 
packaging materials in one package. 

Hickok Belt. Entered and used by 
Hickok Mfg. Co. Designed by Ches- 
ter M. Leopold, Hickok Mfg. Co. 

Most effective family of packages. 

Adrienne Cosmetics. Entered and 
designed by Gustave Jensen. Used 
by United Drug Co. 

Honorable Mentions: Morrell 
Pride Family. Entered and used by 
John Morrell & Co. Designed by 
Gustay Jensen; Food Products Fam- 
ily. Entered and used by National 
Tea Company. Designed by Theo- 
dore A. Schmidt Litho Co. 


Spalding’s Best Gift Package 


Most effective package designed 
to promote the product as a gift. 

Christmas Golf Ball Package. En- 
tered, used and designed by A. G. 
Spalding & Bros. 

Honorable Mention: 
Sets Entered and 


More 

CIRCULATION 
with 

HOOD-O-GRAPH 


fer your company cars 
od-O-Graph takes your 
essages to thousands of 
very day. Easily in- 

r removed without bolts 
fits pleasure cars 

icks. Insert new messages 
1s desired. Economical 
get extra circulation. 
nly $1.00. Agencies and 
ers write for particulars. 


THE EASTMAN CO. 
2'3So. Church St., Rockford, Hl. 


Designed by 


Parker Pen 
used by The 


Farah ADVERTISING. 
L\ Wits poaeesey et 


RUNNER-UP 


This E. |. du Pont de Nemours & Co. 

package, designed by Stuart L. Johnston, 

was runner-up for the Wolf Award and 

likewise judged most effective in em- 
ploying a single color. 


Paul Ressinger. 
Most effective package for a prod- 
uct not previously packaged. 
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“The Plaza” Apron. Entered and | 
designed by Martin Ullman. Used | 
by Regal Paper Co. 

Honorable Mentions: 
ing Cap. 
Anderson, Davis & Platte, Inc. 
by Seamless Rubber Co. Angora 
Knitting Yarn. Entered, used and 
designed by Wool Novelty Co., Inc. 

Most effective shipping container 
from the standpoint of the employ- 
ment of good design. 

Beer Shipping Container. 
and designed by The 
tainer Co. Used by 
ucts, Ine. 


Latex Bath- 
Entered and designed by 
Used 


Entered 
Hakins Con- 
Burton Prod- 


Bab-O Gets Mention 


Honorable Mention: Bab-O. 
tered by Robert Gair Co., Inc, 
by B. T. Babbitt Co. 
Gair Creative Design. 

Most effective shipping container 
from the standpoint of merchandis- 
ing ingenuity. 

Battery Carton. Entered, used and 
designed by Chevrolet Motor Divi- 


En- 
Used 
Designed by 


sion of General Motors Sales Cor- 
poration. 
Honorable Mention: Drum Ether 


USP. Entered, used and designed 
by Merck & Company, Inc. 

Counter display pieces that most 
effectively contribute to the selling 
of a unit package. 


feels af 
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billboard, 


features . 


ORDERS! 


i 
ts 


ROWING pains _ over...awkward- 
ness outgrown...grace attained, 
the label now takes its destined place 
among the upper crust of advertising 
media. Into the society of the news- 
paper...the radio...the magazine...the 
the car-card, 
label now makes its glamorous debut. 
This "coming out" party is occasioned 
by the completion of Ever Ready's 
Library of a Million Labels. 


A FOUNTAIN SOURCE 
OF IDEAS! 


Now...Ever Ready invites you to con- 
sult the Library of a Million Labels... 
either in person or by mail. Here you 
will find every conceivable type of 
label and label use...IDEAS for appli- 
cation in every phase of merchandis- 
ing and commercial activity. But most 
important for YOU...here you will find 
the label in a NEW ROLE... 
performing the ADVERTIS- 
ING JOB...introducing prod- 
ucts and services...merchan- 
dising campaigns...publicizing 
conventions and special 
events...spotlighting sales 


SETTING 


a MBELCeoratin 


141-155 EAST 25th ST.e NEW YORK. N.Y. 


tin 


Gift-promotion qualities won honors for 
this package designed by A. G. Spalding 
& Bros. 


used by S. C. Johnson & Son, Inc. 
Designed by E. W. Jones. 
Honorable Mentions: Vend-A-Pak 
Display Unit. Entered and used by 
The Washburn Company. Designed 
by The Washburn Co., and Howard 
H. Monk & Associates; Shelf Rack. 


| Entered, used and designed by Ger- 
Furniture Polish. Entered and] ber Products Company; Baker 


Ready can 
et al...the 


| Brush Co., Inc. 


| Brush. Entered and used by Baker 

Designed by Benja- 
min Lewis. 

Floor display pieces that most 

| effectively contribute to the selling 

| of the unit package. 

General Food Display. Entered by 
The Hinde & Dauch Paper Co., used 
by General Foods Corporation. De- 
signed by the Hinde & Dauch Paper 
Co. 

Honorable Mention: “K-Man” 
Floor Stand. Entered and designed 
by Einson-Freeman Co., Inc. Used 
by Krueger Brewing Co. 


Typographic Arts 
Sponsor Lectures 

Society of Typographic Arts, Chi- 
cago, will sponsor a weekly lecture 
series from March 2 to April 13, giv: 
ing an analysis of contemporary de- 
sign in the graphic arts. 

E. Willis Jones, art director of 
Needham, Louis, & Brorby, Chicago, 
will lecture on “Layout” at the first 
| meeting. 


Connell Joins College 


| Kdward Connell, for the past seven 
years in charge of advertising and 
publie relations for the F. A. Bartlett 
Tree Expert Co., Stamford, Conn., has 
taken a leave of absence to become 
assistant professor of economics at 
Massachusetts State College. 


——_——- = —S 


As AN ADVERTISING MEDIUM 


“EVER-READY” IS THE WORD 
FOR EVER READY 
EQUIPMENT! 


No matter what your problem, Ever 


be helpful...with samples 


..Wwith sketches...with prices sharp- 
ened by the WORLD'S LARGEST 
LABEL PRODUCTION. Men agd ma- 
chines at Ever Ready are devoted ex- 
clusively to labels. Straight line "gang'’ 
runs have made Ever Ready the 


watchword for speed, economy and 


quality. Here labels are produced by 
the thousand and 
Here label THOUGHT has perfected 


IN MILLIONS. 


a new advertising medium! 


illustrated 


EVER READY: 


book of 528 ideas. 


| welcome the label as an 
advertising medium. 


NEW COLORFUL BOOK 
FEATURES 528 LABEL IDEAS! 


Ever Ready has a very interesting 
book for you...48 pages of colorful 


and label 


ideas...labels 


uses in endless variety...and a special 
section devoted to ADVERTISING 
LABELS. Send for your copy now. 
Use the handy coupon. 


528 IDEAS! FREE! 
Clip... Mail To-Day 


Send me your colorful 
No obligation. 


Company 


Address 
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GAMBLE URGES 
SLASH IN COST 
OF PRODUCTION 


New York, Feb. 25.—Reduced pro- 
duction costs, so that a greater per- 
centage of the advertising appro- 
priation can be used for space, was 
urged last week by Frederic R. 
Gamble, executive secretary of the 
American Association of Advertising 
Agencies, in a talk before the Pro- 
duction Men’s Club of New York. 

Stressing the fact that a quality 
standard must be maintained, Mr. 
Gamble pointed out that the more 
advertising dollars that go into 
space, the greater the productive- 
ness of the advertiser, and conse- 
quently the greater the benefit to 
advertiser, agency, publisher and 
graphic arts trades. 


Second in Cost 


Selecting as his subject, “Should 
the Production Department Try to 
Make Itself More Important to the 
Agency?” Mr. Gamble said that pro- 
duction men are responsible for the 
second largest item in the advertis- 
ing appropriation. He urged his 
listeners to increase their contribu- 
tion to their respective agencies by 
a better understanding of the prob- 
lems and functions of other depart- 
ments within the agency. 

Among the specific suggestions of- 
fered to make production work more 
productive were the following: 

1. Analyze each job carefully be- 
fore putting it into production. 

2. Study ways and means of im- 
proving the handling and routing of 
work. 

3. Try, as diplomatically as pos- 
sible, to get account, copy and art 
men to prepare their material for 
the earliest possible production. 

4. Avoid all possible errors and 
cut costs in every other conceivable 
way. 

5. Strive to be logical, clear and 
convincing in appearances’ before 
clients. 

6. Contribute to the co-operative 
production work carried on by the 
A.A.A.A. Committee on Mechanical 
Production; and in the newspaper 
field, work closely with the Me- 
chanical Department of the Ameri- 
can Newspaper Publishers Associa- 
tion. 


Cites 4 A’s Accomplishments 


Some of the accomplishments of 
the A.A.A.A. Committee, enumerated 
by Mr. Gamble include: 

Standard colors for magazine ad- 
vertising; standard colors for news- 
paper printing; standardized etching 
depths for halftones; studies of the 
relative merits of electros and mats; 
and constructive discussions with 
engravers, electrotypers and typog- 
raphers. 

Mr. Gamble expressed the opinion 
that regulation of the flow of work 
between agency and suppliers of- 
fered the greatest single opportunity 
to reduce costs. He urged his au- 
dience to concentrate on the solu- 
tion of this problem. 
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GLENMORE TAKES CONSUMER BEHIND THE SCENES 
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A behind-the-scenes picture of domestic whisky-making is given in a 
new talking motion picture, "The Spirit of Kentucky,” released by 


McCarthy Asks 
Streamlining 
of Advertising 


Detroit, Feb. 23.— Urging high- 
ranking executives to devote more 
attention to their sales departments, 
L. J. McCarthy, director of market- 
ing of Hearst Magazines, Inc., ad- 
dressed the Economic Club here last 
week on “Streamlining of Market 
Policies in 1937.” 

Speed, efficiency, comfort, appear- 
ance and profit are the children of 
streamlining, he said, but the aver- 
age company fails to realize that 
these results do not come about ac- 
cidentally. More stimulating leader- 
ship is the vital need, he asserted, 
to solve problems which are more 
intricate and dynamic than any 
which have ever confronted exec- 
utives. 

He fired this series of questions 
at his audience: 

“Do you personally watch the 
weekly business barometers show- 
ing national and sectional fluctua- 
tions? 

“Do you fully realize that the es- 
sence of national success lies in 
your sales and advertising depart- 


am tam, 
<< 


ments, your field organization and 
your re-sale channels? 

“Are you constantly alert to the 
proper and precise interpretations 
of your own sales records and Saleg 
accounting systems? 

“Are you aware that salesmen lef; 
to their own devices devote 35 per 
cent of their effort to markets which 
return only 7 per cent of the yo}. 
ume?” 


Forest City Rubber 


Opens New Campaign 


The Forest City Rubber Company, 
Cleveland, maker of Cro-Pax Foot 
Aids and Sentinel First Aids, which 
are marketed on a national scale 
through variety stores, has schedule¢ 
a campaign in The American Weekly, 
Good Housekeeping, Modern Maga. 
zines, The Saturday Evening Post. 
and Woman’s Home Companion and 
in rotogravure or magazine sections 
of principal metropolitan newspapers, 

Trade papers and direct mail wil] 
also be employed. The Hubbell Ad. 
vertising Agency, Inc., Cleveland, js 
in charge, 


Schoble to Glicksman 


Schoble Hats, Inc., Philadelphia, 
has appointed Glicksman Advertis 
ing Co., Inc., New York, to place its 
advertising. Newspapers, national] 
and trade magazines and direct mail 
will be used. 


udget 
Give Rosy Aura 
to NEMA Meeting 


New York, Feb. 23.—With 1937 
advertising budgets substantially 
increased and sales quotas set from 
30 to 50 per cent above last year, 
an optimistic air pervaded the third 
annual advertising and _ publicity 
conference of the National Electri- 
cal Manufacturers Association here 
last week. 

Following the precedent set at 
previous meetings, the conference 
resolved itself into a “panel” dis- 
cussion in which seven well known 
electrical advertising execu- 
tives analyzed pertinent advertising 
and marketing problems before a 
large audience. 

The participants were R. S. Ed- 
wards, Edwards & Co., New York; 
W. A. Grove, Edison General Electric 
Appliance Co., Inc., Chicago; Chester 
H. Lang, General Electric Co., Sche- 
nectady; S. D. Mahan, Westing- 
house Electric & Mfg. Co.; J. A. 
Smith, Anaconda Wire & Cable Co., 
New York; Rudolf Staud, Benjamin 
Electric Mfg. Co., Des Plaines, IIl.; 
and F. U. Webster, Cutler-Hammer, 
Inc., Milwaukee. 

Promotion plans revealed by these 
executives indicated that the elec- 
trical industry is looking forward 
to new industrial and_ residential 
building and modernization of exist- 
ing structures as an_ important 
source of business during the next 
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prove Calsorwvit a U4.N 


Every manufacturer who looks eagerly to the Golden State as a 
Golden Market, can tear a page from the book of experience of the 


men who make and sell new cars. 


It isn't by accident that they've made the Los Angeles and San 
Francisco Sunday Examiners their first and second choice among ALL 
Sunday newspapers of the world in new passenger car advertising. 


It has been by design 


a design with amazing parallel lines 


of people, purchasing power and profit. 


Study the figures in the panel. No matter what you sell in Cali- 
fornia those figures tell you a potent story of how to go about it. 


For California buys automobiles like it buys everything else: it buys 
throughout the whole market, and the market is the WHOLE State! 


two year. In the industrial field 
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sales forecasts for 1937 were set as 
high as 50 per cent above last year. 
Closer cooperation between engi- 


PARALLELS OF PROFIT 
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CFCN Appoints 


CFCN, Calgary, has appointed Wal- Lis SRS Re ae FAMILIES..... 
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COVERS THE 


_ BUILDINGS PLANNED AS AN INVESTMENT AND OPERATED FOR PROFIT ws 
_ OFFICE - COMMERCIAL - SPECIALIZED AND LARGE APARTMENT BUILDINGS 


BUILDINGS AND BUILDING MANAGEMENT 


PORTER LANGTRY COMPANY, PUBLISHERS 
ABC.- ABP. 


139 N. CLARK ST. CHICAGO 


NEW YORK, 60 E. 42nd ST. 


Represented Nationally by the 


HEARST 


Cover ALL of the able-to-buy portions of Cali- 
fornia with the TWO Examiners of San Francisco 
and Los Angeles! Get urban and suburban im- 
pact that parallels purchasing power and popula- 
tion with close to a million copies on Sunday, 
more than a third of a million weekdays; land on 
the front porches of the better homes by 6:30 
every morning, selling like we do throughout the 
ENTIRE territory. Any Hearst International Serv- 
ice man will give you case histories galore on | 
how the TWO Examiners of California have done 

big sales jobs alonel 
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Sales Master of America’s Fourth Retail Market 
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$600,000 Sales 


from Appliance 
Package Drive 


New York, Feb. 23.—Sales of 


almost $600,000 have been recorded 
to date as a result of the electrical 
“appliance package” campaign being 
conducted in New York newspapers 
py the Consolidated Edison Co. of 


New York. Batten, Barton, Durstine 
& Osborn, Inc., New York, is the 
agency. Three hundred independent 
retailers are participating in the 
campaign as “approved electrical ap- 
pliance dealers.” 

The current promotion began Dec. 
1 and is to continue through this 
month. Two bargain packages were 
featured for the first two months— 
a radio, toaster, lamp and iron com- 
pination, retailing for $17.64, and the 
same combination without the radio, 
for $8.82. This week a third package 
was introduced in the form of a 
desk lamp selling for $6.37. 


Include Industrials 


Heretofore the appeal of the ctam- 
paign has been primarily to residen- 
tial users of electricity but, with the 
addition of the desk lamp, an at- 
tempt is launched to stimulate pur- 


chases in offices and factories. The 
original two packages continue to 
be featured in all advertising. 

The units making up the $17.64 
package are said to retail for $35.80 
when purchased separately; the 
units of the $8.82 package, $15.85 if 
purchased separately, while the 
latest offer is said to represent a 
saving of $5.65. Time payments are 
offered to regular light customers of 
the power company. 


McGraw-Hill Shifts 
Spackman, Crist 


Effective Feb. 15, L. E. Crist, for- 
merly New England representative 
of Factory, was made New York rep- 
resentative for Textile World Publi- 
cations. J. M. Spackman, who has 
been New York and New England 
representative for Coal Age and Engi- 
neering & Mining Journal, is now 
New England representative for Tex- 
tile World Publications. 

Jan Van Eerde, for the past 12 
years a member of the promotion 
staff of the New York Herald Tri- 
bune, also has joined the copy serv- 
ice department of McGraw-Hill Pub- 
lishing Co. 


Appoints McDermid 
W. A. McDermid & Associates, New 
York, industrial counsel, have been 
appointed executive managers of the 
Lead Pencil Institute, New York. 


FORTUNE PAINTS 
STRIKING GROWTH 
OF CO-OPERATIVES 


Says Two Million Families 
Buy Through Groups 


New York, Feb. 25.—Two million 
American families, most of them in 
farm areas, are buying through con- 
sumer co-operatives today, the March 
issue of Fortune reports. 

In 1936, consumer co-operatives 
did a gross business of $500,000,000, 
an increase of 18 per cent over 1935 
business of $425,000,000, the maga- 
zine states, pointing out that the 
1935 figure represented 1.3 per cent 
of the nation’s retail business in that 
year. 

In an address before the Inland 
Daily Press Association in Chicago 
last week, as reported in ADVERTISING 
AGE of Feb. 22, L. R. Breedlove, en- 
gineer-economist of the Chicago 
Journal of Commerce, estimated the 
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TO GET ALL THE WAY 
INTO CALIFORNIA, 
GO IN THE 


EXAMINER WAY! 


ADVERTISING SERVICE, Rodney E. Boone, General Manager 


A Famous Newspaper Since 1887 


FOUR COLOR PARENT STOPPER 


JOHNSON'S BABY POWDER’ 


SOAP...OIL... CREAM 


New display of Johnson & Johnson is designed for the center of windows of 
druggists who feature the company's Baby Departments. 


volume of business done by con- 
sumer co-operatives in 1935 did not 
exceed $180,000,000, if the business 
of farmers’ purchasing societies is 
not counted. 


Although the business done by con- 
sumer co-operatives appears small, it 
is impressive when compared with 
the “mere chemical trace that ex- 
isted in the middle twenties,” For- 
tune comments. 


Chains Are Obstacle 


“The most immediate threat to the 
growth of consumer co-operation,” 
Fortune declares, “is competition 
from the chain stores, which have 
lusty leadership and funds with 
which to fight. Since the chain stores 
save so much money by buying in 
bulk, they can presumably afford to 
slash prices below what they are 
Ras 4. 6% 

“There is a chance, however, that 
the Robinson-Patman Act will work 
against the chain stores, by prevent- 
ing them from getting special dis- 
criminatory prices on bulk buying 
from wholesalers. And should pop- 
ular sentiment eventually result in 
state legislation imposing heavy dis- 
criminatory taxes on the chain 
stores, the picture could shift over- 
night to favor the co-operatives. In- 
asmuch as the consumer co-operative 
is not run for profit, it would almost 
certainly be exempted by liberal 
legislators from penalizing taxation. 

“Finally there is the barrier of 
heavy industry. Should consumer 
co-operation feel that it must work 
backward and organize the produc- 
tion of its own automobiles and steel 
girders to keep itself from being 
mulcted, it would eventually come up 
against the brutal fact of ownership. 
The major raw materials are not to 
be had except from private owners 
who demand a certain price for part- 
ing with them... 

“So long as the profit margin re- 
mains, the co-operative enemy can 
count on some quarter, at least. In 
point of fact, if co-operation can 
double its business in five years it 


will be happy. From one to two 
per cent doesn’t sound like much, 
but it is still an increase of 100 per 
cent.” 


City Organization Appearing 


City buying clubs, groups of pur- 
chasers who do not operate retail 
stores, are springing up rapidly 
throughout the country, Fortune de- 
clares. 

Another consumer co-operative 
movement, the co-operative mail 
order house, may prove significant, 
Fortune suggests. There are two of 
these in New York, Consumers Mail- 
Order Co-operative, Inc., and Co-op- 
erative Distributors, 


Back Home Again 


The Sun-Democrat, Paducah, Ky., 
resumed publication in its own 
plant Feb. 22. Because of flood con- 
ditions, the paper was published 
for several weeks at the plant of the 
Messenger, Mayfield, Ky. The Sun- 
Democrat missed only one issue, that 
of Jan, 22. 


Tells Coupon Exchange 


Ballard & Ballard, Louisville, have 
launched newspaper advertising in 
Louisiana emphasizing that premium 
coupons now packed with Ballard’s 
Obelisk flour are redeemable in com- 
bination with those issued by Col- 
gate-Palmolive-Peet Company for a 
variety of gifts. 


Push Columbus Flowers 


Harry Heilman has been named 
chairman of the publicity and adver- 
tising committee for the Columbus 
Flower Growers and Dealers associa- 
tion. The organization is planning a 
promotional campaign in newspapers. 


RADIO EVENTS, INC. 


AN INDEPENDENT RADIO PRODUCING GROUP SERVING ADVERTISING ACENCIES 


535 Fifth Avenue, — 
"Mew York, MY... © 
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In the Central West 


Those who are interested in timely news 
of business, finance and industry read 
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ADVERTISING AGE 


March 1, 1937 


ANNUAL HEGIRA 
AIDS SOUTHERN 
DAILIES’ VOLUME 


(Coutmued from Page 10) 
first in automotive copy in the Sun- 
day field, with 27.844 lines. The 
Seattle Post-Intelligencer and San 
Francisco Eraminer were second and 
third, with 23,429 and 22,919 
respectively 

As far passenger car ad- 
vertising was concerned, the Buffalo 
News was No. | in the weekday eve- 
ning field, with 17,688 lines. The 
Newark News carried 16,231, to rank 
second, and /ndianapolis News, 
794, for third. 

Seattle Post-Intelligencer was the 
leader in new passenger car lineage 
among Sunday papers, carrying 15,- 
167 lines. The Los Angeles Examiner 
carried 14,631, to hold second place, 
and the Los Angeles Times, 12,800, 
to rank third. 

The Miami Herald was first in new 
passenger car lineage, as well as to- 
tal automotive copy, in the morning 
newspaper field, carrying 13,714 lines 
in January. With 13,034 lines, the 
New Orleans Times-Picayune was 
second, and the 12,351 of the Detroit 
Free Press carried it to third. 


lines. 


as new 


Leaders in Retail 

The New York News was first in 
retail advertising among weekday 
morning papers in January, as well 
as for the entire year of 1936. It 
carried 722,004 lines during the 
month. The New Orleans Times- 
Picayune was second, with 579,554 
lines, and the Miami Herald, third, 
with 511,582. 

Washington Star carried more re- 
tail advertising in January than any 
other weekday evening paper, 828,- 
114 lines. The Toronto Star, with 
734,362 lines, was second, and the 
New York Sun, with 660,068, third. 


The Pittsburgh Press with 642,057 
lines, ranked fourth. 
The New York Times was the 


, — 


14,- | 


NEWS IN COPY 


BLESSED EVENT 


The other day we beard about a man who 
recerved one of those tiny envelopes that 
can mean only one thing -a birth an 
nouncement. When he opened , be dis 
covered a telephone number in the spece 
usually reserved for the new baby's name 
And im the epece for the parents’ aame 
was (we blush) our same 

It was a novel way of announcing the 
installation of a telephone. We like the 
story, too, because it suggests other places 
where your telephone number may well be 
put: on statonery, both business and per 
sona!, business cards and advertisements 
to mention a few. These days your tele 
phone address is as unportant as your 
street address. Perhaps more so at times 
for your telephone address can be reached 
more quickly and conveniently. New York 
Telephone Company 


Intimate stories, with a news slant, mark 

a new display series in newspapers of 

the New York Telephone Co., promoting 
phone installations. 


leader in retail advertising in the 
Sunday field, with 480,090 lines. The 
Chicago Tribune and New York 
News followed, with 415,181 and 407,- 
627 lines, respectively. 

The New York Times was also the 
financial leader among weekday 
morning papers, carrying 117,139 
lines in this classification. The To- 
ronto Globe & Mail was second, with 
99,651; New York Herald Tribune, 
third, with 77,987 and New Orleans 
Times-Picayune, fourth, with 59,151. 

The New York Sun led in financial 
volume in the weekday evening field, 
carrying 56,995 lines. The Toronto 
Star and Montreal Star were second 
and third, respectively, with 55,630 
and 47,999 lines. The Toronto Tele- 
gram was fourth, with 45,147, and 
the New York World-Telegram, fifth, 
with 438,343. 

The Hartford Courant led in finan- 
cial copy in the Sunday field, carry- 
ing 36,385 lines in January. The 
Newark Call ranked second, with 
26,569 lines, and Detroit Free Press 
third, with 26,129. 


Form Columbia Agency 


Public Relations, Inc., Columbia, 
S. C., has been chartered to engage 
in advertising and publicity. Romulus 
Reese is president. 


NOTHER record . . . an- 
other first for KTAT 

. the only Texas Station 
to accomplish a complete 
sell-out for all day at any 
time. Every minute of the 
regular broadcasting sched- 
ule was sponsored on Friday, 
January 29, 1937. 


A RADIO STATION PLANNED TO PRODUCE 


RESULTS 


In addition to good entertainment—popularity, station power, 
coverage and facilities—KTAT programs are planned to get 
business by continually building larger audiences to which 


you can deliver your sales 


messages. 


RADIO INCREASES SALES THROUGH 


SHOWMANSHIP 


Increase your sales in the Fort Worth area with a KTAT Radio 


program as scores of others are doing daily. 


standing talent 


tion... and everything to 


. . . planned merchandising ideas . . 


You get out- 
. promo- 
put your sales message over. 


POTENTIAL RADIO AUDIENCE OF ONE 
MILLION LISTENERS DAILY 


If you are looking for something different . . 
gets attention and HOLDS it, stop looking. 


. something that 
For no matter 


where you look you'll never be able to duplicate KTAT show- 
manship in merchandising to a potential audience of one mil- 
lion at anything near the cost. 


TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 
FORT WORTH, TEXAS 


RAYMOND BUCK SAM H. BENNETT 
President General Manager 


1000 WATT . . . FULL TIME 


KIAT 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit 


Chicago 


Los Angeles 


San Francisco 


GET ‘PLUSSAGE’ 
FROM DEALERS, 
RICHER URGES 


Feb. 24.—-Increased 
retailer advertising and closer co- 
operation between the national ad- 
vertiser and his retail outlets, will 
close up the “The Missing Link in 
Advertising,” in the opinion today 


San Francisco, 


of E. R. Richer, advertising direc- 
tor of Hart Schaffner & Marx, Chi- 
|cago. Mr. Richer, formerly adver- 
tising manager, Marshall Field & 
Co. Store for Men, Chicago, and 
sales promotion manager, Bruns- 
wick-Balke-Collender Co., made this 


statement in an address before the 
San Francisco Advertising Club. 

Mr. Richer cited “manufacturers 
who, because of their short-sighted- 


ness, have not found the lucrative 
gold mine that exists in working 
out a complete co-operative plan 


with their dealers; and dealers, who 
many times even though they are 
offered such co-operative advertising 
material by the manufacturer, re- 
fuse or ignore its use.” 

“Unquestionably,” he said, “many 
manufacturers have done their part 
and more by the constant use of 
large national campaigns in maga- 
zines, even through the depths of 
the depression. 


“Plussage” from Dealer 


“Such manufacturers are to be 
complimented; but if they have not 
seen the possibilities of the further 
hook-up with their local dealers, 
then all of the huge national adver- 
tising expenditures cannot possibly 
prove themselves to the best advan- 
tage if they do not recognize the 
tremendous plussage the dealer can 
give them in hooking up with their 
magazine program. 

“I do not necessarily mean, when 
I talk co-operative advertising, that 
the manufacturer should consider it 
his duty, nor the dealer his holy 
right, to ask for sums of money to 
buy local newspaper space. 

“Far from it. On the other hand, 
the answer lies in sound, smart 
illustrative material, punchy dra- 
matic copy ideas, strong successful 
direct mail pieces, etc. 

The Robinson-Patman Bill has 
smoothed over a_ situation’ that 
might have been all-enveloping in 
connection with the handling out of 
money indiscriminately for the fur- 
ther tie-up with such national ad- 
vertising as hundreds of manufac- 
turers have been doing, Mr. Richer 
said. 

There is nothing in the Robin- 
son-Patman Bill, he declared, which 


prevents manufacturers from _ fur- 
nishing their dealers with every 
possible co-operative newspaper, 


direct mail, and display help. 

“Magazine advertising can do one 
job for the manufacturer, but unless 
he allows and urges the local dealer 
to add to that job by a complete 
local newspaper campaign, the re- 
sults cannot be 100 per cent effec- 
tive,” he concluded. “The answer, 
as far as the manufacturer is con- 
cerned, lies in the dealer’s increased 
use of newspaper space.” 


Wald Retained 


S. Wald, Advertising, New York, 
has been appointed to handle direct 
mail campaigns for Whiting & Smart, 
and Stewart Tailoring, and news- 


paper and magazine advertising of 
the Dr. Tracy Institute of Derma- 
tology. 


Push Sea Food 


Seven Nova Scotia leaders in the 
fish industry have joined with the 
provincial government in a co-opera- 
tive campaign, including radio, and 
Toronto and Montreal newspapers. 
Recipe books and paint books for 
children are offered. 


Mexico Appoints Agent 


De Garmo Corporation, New York, 
has been appointed to place advertis- 
ing of the Mexican Government Tour- 
ist Bureau, using magazines, newspa- 
pers and radio. 
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‘for color pages 


PUGET TEASER 
YOUR TIRELESS SERVANT 


MEET 
in Wis paper 
TOMORROW 


HIM 


— 


Pre-climax of the novel teaser campaign 

of Puget Sound Power & Light Co. ap- 

peared in newspapers of the utility's 
area. 


Upson Company 
Sets Stage for 
1937 Campaign 


Lockport, N. Y., Feb. 23.—Setting 
the stage by adding two products 
and shifting personnel, The Upson 
Company, manufacturer of fiber wall- 
board building materials, will em- 
bark upon a mational campaign in 
the March issues of leading maga- 
zines. 


The company’s line has_ been 
rounded out by Decotile, a scientifi- 
cally processed wallboard of tile-like 
character produced in five colors, and 
Artwal, a _ similarly finished but 
smooth material, in matching colors. 

Harry R. Shedd, who rose from 
salesman to the post of director of 
sales, has been given the added 
recognition of a vice-presidency, 
while A. R. Johnson has been ap- 
pointed advertising manager. Mr. 
Johnson formerly conducted his own 
agency in Chicago. 

Plans for Upson advertising call 
in The American 
Home and Better Homes & Gardens, 
with supporting space in American 
Magazine, Business Week, Christian 
Herald, Collier’s, Literary Digest, 
McCall’s, Popular Science Monthly 
and Woman’s Home Companion. Two 
farm papers, Farm Journal and Suc- 
cessful Farming, round out the list. 
Practical Builder is on the trade 
paper schedule. The advertising is 


handled by Batten, Barton, Dur- 
stine & Osborn, Buffalo. 

Everett with R-W-C 
Walker Everett, formerly with 


Chicago Tribune, has joined Roche, 
Williams & Cunnyngham, Inc., Chi- 
cago, in the publicity department. 


i 


REDDY'S APPEARANCE 


f © REDDY 
& KILOWATT 


Your ELECTRICAL SERVANT 


Introduced by a teaser campaign, Reddy 

Kilowatt, new character of Puget Sound 

Power & Light Co. was given a large. 

space sendoff in newspapers throughout 
the company's territory. 


Put Theatrics 
in Copy, Urges 
Kroger Director 


Cincinnati, Feb. 23.—Theatrics to 
bring out good points of a product 
in advertising, and the importance 
of point of sale advertising, were 
stressed by A. E. Johnston, adver. 
tising director The Kroger Grocery 
& Baking Co., before members of 
the Advertisers Club of Cincinnati 
last week. 

“Forget about your competitor, and 
sell your own product,” Mr. John- 
ston advised, showing by several 
stories how radio continuity trying 
to criticize competitive products 
only succeeded in bringing them to 
the attention of the listeners. 

Smart retailers are getting away 
from show cases, covered wall cabi 
nets, ete., he declared, and are now 
using flexible fixtures, putting mer- 
chandise on flat surface fixtures, so 
that prospects will see the products 
and be reminded to buy. 


Randall Elected 


Roland R. Randall, senior vice 
president of Philadelphia Real Estate 
Board, was elected president of Real 
Estate Magazine, Inc., Philadelphia, 
at the annual meeting. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


PHOTO 


These cost 
no more! 


64 grades and sizes of paper, 
correct light for EACH job, 
special equipment, plus intense 
specialization — these make 
R. C. S. photo prints the most 
nearly exact duplicates obtain- 
able. Why accept less? 


COPIES 


R. C. S.STUDIOS 
NEW YORK: VANDERBILT | 
415 Lexington Avenue | 
CHICAGO: STATE 597 
110 South Dearborn Street 
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MIDDLE CLASS 
TESTIMONIALS 
INCREASE SALES 


(Continued from Page 2) 


cities, merely localizing the testi- 
monials. 

The drug company usually takes 
up the question of testimonials with 
its customers when they are in the 
store and experiences surprisingly 
little difficulty in getting them. Most 
women who are sincere in their 
good opinion of a product welcome 
the opportunity to say so and the 
gift of a box of the soap or what- 
ever is being advertised usually 
comes as a pleasant surprise. 

The newspaper campaign for 
Jewel shortening which has made 
use of the pictures of Southern 
women who are known among their 
friends as excellent cooks was char- 
acterized as highly successful by 
Leo Nejelski, advertising manager of 
Swift & Co., Chicago. 


Winners Are Featured 


This campaign, however, was not 
strictly of the testimonial type, how- 
ever, Mr. Nejelski pointed out. All 
of the material used in the adver- 
tising was obtained in a recipe con- 
test, and the winners were featured 
in newspaper advertising, though in 
no case were they quoted as en- 
dorsing Jewel shortening. The con- 
notation was unmistakable, however. 

Mr. Nejelski said that the cam- 
paign achieved the two objectives 
laid down: First, it called atten- 
tion to the product, and secondly, it 
described new ways of using it in 
tempting new recipes. Both results 
and surveys indicated that this copy 
possessed a high degree of interest 
to women. 

Many Detroit advertisers have 
tried “amateur” testimonials, and 
found them much to their liking. 
\lmost unanimously among the ac- 
counts serviced by Detroit agencies, 


ically all of this pros- 


group live within 


proven primary listen- 
area of WHAS. In 
lition to tobacco the 
iskey industries bring 
re millions into Ken- 
cky and Indiana retail 
tlets. WHAS sells the 


tuckiana market. 


WHAS 


LOUISVILLE, KENTUCKY 
CBS BASIC OUTLET 


Oar . 
Sal operated by The Louisville Times Com- 
8 ‘ishers of The Courier-Journal and The 
ui e Times 
es 


REPRESENTED BY EDWARD PETRY & CO. 


FAMILY STORY 


INCOME-SURE 


The "Fortune Family" is being introduced 

by John Hancock Mutual Life Insurance 

Co., Boston, in a series of insertions to 

appear in the American Weekly through 
April 18. 


the preference is for testimonial copy 
which carries no hint of the typical 
“paid” testimonial advertisement. 

Several motor car companies have 
used testimonials to good advantage. 
Dodge, Plymouth, and Buick are 
prominent among these. Dodge has 
covered a wide variety of fields in 
choosing testimonial personages. 
Movie stars have been used to good 
advantage in national copy, but oth- 
ers not so well Known—chosen with 
an eye to finding “typical” people 
of no special distinction—have been 
centers of attention in advertising, 
and have proved resultful, company 
officials said. 

Buick, among all the others, has 
probably gone the limit in choosing 
“unknowns” around which to build 
occasional copy themes. The intro- 
ductory series of the last two years 
have been typical of this plan. Sub- 
jects have been factory workers, on 
the assembly line or in various plant 
departments. Each of them has been 
directly quoted as saying that he, as 
an old-time Buick worker of many 
years’ experience, wants to go on 
record as saying that the coming 
year’s model far outstrips its prede- 
cessors. 

Plymouth has employed 
workers also, in less direct ap- 
proaches. Plymouth copy during the 
past year or two has occasionally 
been built around an old or trusted 
employee. Human interest has been 
generated by telling of the job the 
man does—or how he does it—or 
why he is an important cog in the 
Plymouth wheel. 

Kelvinator corporation used testi- 
monial copy in its last year’s trade 
paper campaign and found a high 
degree of success with it. This copy 
was tailor-made to fit the publication 
which carried the copy. Use was 
made of previous installations of Kel- 
vinator air-conditioning or other 
equipment, and a word was obtained 
from the user. 


factory 


.| Rowell and Cullum 


Join ‘‘Liberty’’ 

Edgar “Pat’’ Rowell, who has been 
on the advertising staff of Redbook, 
has joined the Eastern sales staff of 
Liberty. 

Richard F. Cullum, for the past 
seven years in the national advertis- 
ing department of the Milwaukee 
Journal, has joined the Western staff 
of Liberty, and will cover the North- 
western territory. 


“Evansville Courier” 


Changes Personnel 


D. H. Roberts, formerly classified 
advertising manager, has been ap- 
pointed local advertising manager of 
Courier, Evansville, Ind. 

Fred W. Balz was named national 
advertising manager, and Charles J. 
Becker, formerly in the classified ad- 
vertising department, succeeds Mr. 
Roberts as_ Classified advertising 
manager. 


J. W. T. anita 


House Bulletin 


J. Walter Thompson Co., New 
York, has entered the ranks of house 
magazine publishers, with the issu- 
ance this week of People, a monthly 
bulletin. 

Material for the magazine is 
drawn from the agency’s operations 
in the United States and in other 
countries, and an attempt will be 
made to present a “world-wide pan- 
orama of information” regarding ad- 


vertising and marketing. 


WGN, Chicago, Now 


adopted “Voice of the People” as part 
of its identification, but is asking 
listeners to submit their own 
slogans. 

“Voice of the Middle West” is an- 
other phrase under consideration by 
the station, owned by the Chicago 
Tribune. 


Government Issues 


Two New Surveys 


Two new surveys have been is- 
sued by the Bureau of Foreign and 
Domestic Commerce, Washington, D. 
C., and may be obtained for 10 cents 
each. 

One is “Markets for Plumbing and 
Heating Facilities in Residences,” 
the other, “Markets for Electrical 
and Gas Facilities in Residences.” 


Picks Towell 


Arthur Towell, Inc., Madison, Wis., 
has been appointed to handle adver- 
tising of National Pressure Cooker 
Co., Eau Claire. Farm and trade 
publications and women’s maga- 
zines will be used. 


Ring Advanced 


E. D. Ring, manager of Young and 
Rubicam, Ltd., Toronto and Mont- 
real, has been elected a _ vice-presi- 
dent. 
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‘Voice of People’ 
Radio station WGN, Chicago, has | 
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Effective small space newspaper inser- 

tions in a watch framework are being 

used pending full resumption of strike- 
curtailed Buick wraenanecll 


iio. iy Hush 
The Hush Sales Co., Philadelphia, 
maker of deodorants and non-per- 
spirants, has appointed Lincoln 
Roden, Inc., Philadelphia, to handle 


its advertising. Magazines will be 
| used. 


Within a 4-mile radius of Troy’s 
shopping district lie Watervliet, Green 
Island, Cohoes and Waterford. 


All are within Troy’s local bus fare limits. its local telephone 


“THE RECORD NEWSPAPERS 


Survey Shows 
Rise of Air 
Conditioning 


Chicago, Feb. 26—-A heavy increase 
in the number of residential installa- 
tions is disclosed in a summary of 
1936 air conditioning installations 
just completed by Automatic Heat 
and Air Conditioning. 

The summary covered 112 electric 
utilities serving approximately 48,- 
000,000 people. These utilities re- 
ported 5,229 installations, accounting 
for a total of 94,907 horsepower 
made on their lines during 1936. 

Installations during 1936 by 74 
utilities, which had records running 
back to 1933, totaled 4,087, against 
900 in 1933; 2,025 in 1934, and 2,511 
in 1935. 

The air conditioning market is 
broadening territorially as an in- 
creasing number of installations is 
coming from smaller cities, the pub- 
lication reports, adding that the 
Middle West contimues to be the 
outstanding air conditioning center. 

The survey was conducted by the 
Marketing and Research Bureau of 
Automatic Heat and Air Condition 
ing, and is reported in the March 
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territory, its A.B.C. City Zone. Uz 

Thus Troy is a compact market of 119,324 persons, present- Yy 

Z ing an exceptional low-cost opportunity for testing, for sales, for Y 
j profit. Troy’s sole dailies—The Record Newspapers—give blan- Yj; 
ket coverage of this productive audience at only 10c¢ a line. Yj 

Troy is the Empire State’s lowest cost “A” market. Yy 

y AVERAGE NET PAID CIRCULATION 31,918 Yy 
L COPIES DAILY, SEPT., 1936 ,A.B.C. AUDIT Yy 
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ADVERTISING AGE 


March 1, 1937 


STUDENTS TOLD 
ae ADVERTISING IS 
FULL OF FRAUD 


(Continued from 1) 
have done most noteworthy work in 
calling attention to the frauds prac- 
ticed by industry in cheating the 
eonsumer out of a good share or even 

i all of his dollar’s worth. 

-: 3 “The reader will derive much en- 

a" lightenment and personal benefit by 

reading ‘Your Money's Worth,’ writ- 

ten jointly by these two experts, as 
well as other writings by either or 
both.” 


Hits Emotional Appeals 


Page 


Professor Husband told ApbvVErTIs- 
inc AGE that he believes advertising 
is a useful business tool, but that it 


claims, and overuse of emotional ap- 
peals. He develops this point of view 
in the portion of “Applied Psychol- 
ogy” which is entitled “The Custom- 
er’s Side”: 

“As we saw in our brief tracing 
of the development of advertising, 


~ WHICH ROAD 
DO YOU CHOOSE? 
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e ‘Detour < Detour “oan *, 
a eee Detour 
* . 


PRINTING 

7. know that detours are 

always irritating, generally 
costly —and sometimes the 
cause of serious loss... Why 
suffer these handicaps in 
your printing or other produc- 
tion needs? Why have your 
printing continually detoured 
—one place for engravings, 
another for type-setting, some- 
where else for presswork?.. . 
When you put selling vehicles 
on the straight, smooth, fast pro- 
duction route—Faithorn 3-in-1— 
you avoid all detours. Your jobs 
bowl merrily along; arrive on 
schedule —clean and hand- 
some, fit to carry your sales mes- 
sage with honor... You'll get 
convincing testimony if you write 
us for the names of executives 
we serve and samples of the 
productive work we are doin« 
Exceptionally well fitted to submit ideas, 


write copy. prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
J. P. Smith Shoe Co. 
have routed muchof 
their printing over 
Faithorn 3-in-l. Ask 
themhowtheylikeitl 


YOUR NAME HERE 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish 


but all are here, ready to serve you... 
Speed, economy and satisfaction assured 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 


is shot through with unsubstantiated |; 


Bears in Promotion 
Parade Bring Ban Plea 


Miami, Feb. 23.—Safety Di- 
rector A. J. Kavanaugh rec- 


ommended to the city coun- 
cil a ban against promotion 
parades through downtown 


streets, declaring “Miami soon 


will resemble a carnival mid- 
way.” Dogs, monkeys, trained 
bears and a penguin were 
among animals filing down 
Miami streets recently in ad- 
vertising parades, he pointed 
out. 


claims become at times more and 
more alluring, more and more ex- 
travagant. These claims are often 
‘far beyond the ability of the manu- 
facturers to make good, deliberate 
‘misrepresentation is practiced, and 
great pressure is put on the reader 
ito buy things for which he has no 
‘need, use, or means to purchase.” 
The automobile, gasoline, and pat- 
jent medicine industries have a com- 
{mon basis in trying to sell on emo- 
tion rather than on scientifically 
\proven facts, he declares in his book. 
| Pointing out the “tremendous cost 
,of simple articles,” and quoting from 
\Chasé¢ and Schlink, Professor Hus- 
‘band cites the following as a repre- 
hensible example of building up 
price: 


Calis Beautifying “Bunk” 


“A simple reading lamp, adequate 
for every purpose, could not bring 
more than $3 at the most. So the 
manufacturer proceeded to make it 
ornate. On the upright he put iron 
leaves, Grecian designs ornamented 
the top, and a fancy silk shade com- 
pleted the supposed artistic effect— 
all of which added little to the ar- 
ticle but price.” 

“The Customer's Side” portion of 
his book describes in detail the 
workings of Consumers’ Research, 
and points out that this service is 
available for a “reasonable annuai 
subscription.” 


Sales Talk for Schlink 


“Consumers Research,” Professor 
Husband writes, “has been criticized 
as being over-critical and cynical. On 
the surface, this may seem true, but 
it is necessarily very critical for 
two chief reasons: first, a large share 
of products do not come up to ex- 
pectations; and second, one can say 


little more about an article which 
does prove to be first class than 
that it fulfills the advertised claims. 


Publicity departments are not reti- 
cent in exploiting any good fea- 
ture. 


“Newspaper publicity, the best way 
of disseminating information, 
practically taboo, since the papers are 
supported and hence directed by 
their advertisers. 

“When a newspaper does not even 
dare publish news which it would 
otherwise feature, because the indi- 
vidual involved happens to be an of- 
ficial of an advertising firm,” he in- 
quires, “how could we expect facts 
unfavorable to the product, the truth- 
fulness, or the business policy of the 
same firm to receive an accurate re- 
port?” 


is 


Hits Vitamin Copy 


The great emphasis placed upon 
vitamins in current advertising is 
unjustifiable, Professor Husband de- 
clared to Apvertising AGE. The only 
persons who need special diets, he 
said, are explorers, pregnant women, 


and poverty-stricken races who eat 
too much of one food. 
Edward Alsworth Ross, chair- 


man of the department of sociology 
and anthropology, and world-famous 
in his field, seeks to convert his stu- 
dents to his belief that newspapers 
are not free to tell the truth, because 
advertisers dominate their editorial 
policies. 

In his “Principles of Sociology,” 
used as a textbook not only at Wis- 
consin but throughout the nation, he 
devotes considerable space to this 
theme, without, however, offering any 
evidence to prove his case. 

Unless an advertisement 
sive or obscene, Professor Ross told 
ADVERTISING AGE, a newspaper will 

(Continued on Page 35) 


is offen- 


Ma 


The rates for this department ar 


Cdvé wisi 


e as follows: 


“Help Wanted,” “Situations Wanted,” “Representatives Wanted,” and 
“Representatives Available,” 30 cents a line, minimum charge $1. Terms: 
cash with order. ‘ 

All other classifications (single insertion rates): % in. to 3 in., 
per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., to 12 in., 
per in., $4.00; 13 to 15 in., per in., $3.75. 

Write for descriptive folder of specimen ads and discounts on term 


insertions. 


HELP WANTED 

WANTED—COPYWRITER 
If you think you have the spark and 
innate creative ability which has made 
men like Kudner, Getchell, Winters, 
Hummert and Lennen eminently suc- 
cessful advertising creators of today, 
you are invited to answer this adver- 
tisement. Please give your educational 
background and training, your busi- 
ness experience, your advertising 
agency and merchandising experience, 
the names of your past and present 
employers, and several character 
references, State briefly your philoso- 
phy of advertising, your ultimate aims 
and ambitions. Please do not reply if 
you are not qualified. Only mature 
men with national advertising experi- 
ence will receive consideration Ap- 
plication will be treated with the 
strictest confidence Members of our 
staff know of this advertisement. 
Old established Chicago advertising 
agency. Address 


30x 1028, ADVERTISING AGE, Chgo. | 


WANTED—ART DIRECTOR OR 
LAYOUT MAN 
Opportunity for a studious, talented 
man with initiative, vision, ambition, 
discriminating taste, a well-grounded 


training in art, layout, typography, 
and the printing arts to fill a chair 
which has been occupied during the 
last quarter century by many of 
America’s most distinguished art di- 
rectors. Give your educational back- 
ground, art training, advertising 


agency experience, names of past and 
present employers, several character 
references, and a brief statement of 
your ultimate goal. All qualifying ap- 
plicants will be requested to submit 
an exhibit of their layouts and finished 
work when interviewed. Our staff 
members Know of this advertisement. 
A Chicago advertising agency. Address 
Box 1029, ADVERTISING AGE, Chgo. 


COPY WRITER: There 

opening with a fast 
recognized Agency in the Southwest 
for a versatile young Copy Writer 
who can write simply and clearly and 
who has more than the average 


good 
fully 


is a 
growing, 


POSITIONS WANTED 


experience in 


Ten years successful 
advertising, editorial and _ publicity 
work. Agricultural background. Can 
contact accounts, develop ideas, write 
gxo0d copy. Now employed. 

Box 1021, ADVERTISING AGE, Chgo. 


job, state your requirements in a 
“Help Wanted" ad in these columns. 
The 20c per line rate is extremely low 
ind the results excellent Write to 
The Advertising Market Place, AD- 


VERTISING 
Chicago. 


AGE, 100 KE. Ohio St., 


REPRESENTATIVES WANTED 
Established progressive adhesive man- 
ufacturer has several territories open 
for part time men. If you are now 
selling to the Graphic Arts profes- 
sion and can use a profitable, sure- 
repeating side line item, write us. Be 
sure to state territory you are now 
covering. 

Box 1027, 


ADVERTISING AGE, Chgo. 
Experienced man to sell space in 
three class publications and one trade 
paper on straight commission in Chi- 
cago area. Excellent opportunity for 
right man. Selling expenses paid. 

Box 1023, ADVERTISING AGE, Chgo. 


_REPRESENTATIVES AVAILABLE _ 


Trade paper publishers seeking ex- 
perienced and responsible Middle West 
representation are invited to address 
Box 991, ADVERTISING AGE, Chicago 
_____ ADVERTISING FANS | 
ADVERTISING FANS 
Blank or Imprinted 
Samples 50c 
MALTZ, TOWANDA, PA. 


R. E. 


___ BUSINESS OPPORTUNITIES 


For Sale—Small drug business—harm- 


less effective remedy—can be built 
into big profits. Write 
Box 1024, ADVERTISING AGE, N. Y. 


amount of common sense. The start- 
ing salary is small but the right man 
will be given every opportunity to} 
work himself into a key position. | 
Write fully, but do not send samples 
until requested, 


Pr, O. Box No, 2399, Dallas, Texas 


To tind the job you seg tell the 
12,300 regular subsertber-readers of 
this paper, of your qualifications in 
a “Positions Wanted" ad The rate 
(only 30c per line) is exceptionally 
low for contacting this large group 
of advertising executive readers. 
Write to The Advertising Market 
Place, ADVERTISING AGE, 100) FE. 
Ohio St., Chicago. 


Advertising Sales Promotion man for | 
industrial publication as assistant to 
advertising manager. Must be able 
to create technical copy, ability to 
express himself clearly in sales let- 
ters, understand make-up, engineer- 
ing and sales experience helpful 
State experience, age, references and 

salary expected, 
Box 1020, ADVERTISING AGE, Chgo. 
POSITIONS WANTED 
CAN YOU USE THIS MAN? 
He's young, (25) ambitious, (seeks 
responsible position with Chi. or Pac. 
versatile, (1 yr. editor 


Coast agency) 
magazine; 6 mo’s as Asst. to Prom. 
Pub.—for past yr 


Mer. le. National 
has produced copy, layouts, ideas, 


LETTERHEADS _ 


Srila Nigra 
f1OM YOUT LELLETS «a. be sure to see 
the latest Monroe Portfolio of Specimens 
defore ordering new letterheads 
Sent FREE to Lrecutives writing on thei ‘e:terheed 
(4/% 0 ovhers) 


“4, 
i MONROE LETTERHEADS 
Cert AA Huntsville Alabama 


PHOTOGRAPHERS 


PHOTOGRAPHIC ILLUSTRATIONS 
Fred G. Korth 160 E. Illinois St., 
Chicago Phone SUPerior 8838 


PHOTO-OFFSET 
PLANOGRAPH and OFFSET USERS 
everywhere — We er you better 
presswork and finer halftones. Write 
for samples. Send us your inquiries. 
LAKE PHOTOPRINT Co., INC., 19 S. 
Wells St., Chicago, ill. All phones 
Franklin 7630. 

PLANOGRAPH OFFSET USERS-——Set 
display type like a printer—in a com- 
posing stick—with FOTOTYPE card- 


plus contacting and selling, for wide- 
ly known dir. mail house) 
change (wider horizons) 
ondary. 
him’? Write 

Box 1019, ADVERTISING 


Salary 


AGE, Chgo 


LET ME SPEND YOUR MONEY. That's 
exactly what I mean. I'll guarantee to 
manage your sales promotion in a way 
that will really increase your busi- 
ness. Age 35—young enough to spark 
live ideas—old enough to have my feet 
on the ground. Experience, 16 years. 
Married, plus” one. Employed but 
available after reasonable notice. 
Salary commensurate with real abil- 
ity. Write at once if you want to 


Wants |= 
sec- | 
Why not find out more about | 


board letters. Save composition on 
paste-ups. Write for folder. Fototype, 
629 W., Washington Blvd., Chicago. 
a __MAILING LISTS a 
ATTENTION!!! 
MAIL ORDER DEALERS: 
Why not use our GUARANTEED 


CLASSIFIED MAILING LISTS to sell 
your goods. Send 25c for 100 trial 
names, 


ROSA LEE ADVERTISING 
606 N. East Ave., 


SERVICE 
Oak Park, Illinois 


MISCELLANEOUS 
PURCHASING AGENTS APPROVE 
our newest process as Fast-Accurate- 


push your sales curve UP! 

Box 1026, ADVERTISING AGE, Chgo 
MANAGER Classified Want Ads, 25, 
sincere salesman and conscientious 
worker, who has reached the top on 
present job, seeks place in town of 
50,000 75,000. Can sell major ac- 
counts, train and supervise sales 
force, handle collections, write promo- 
tion and take full responsibilities of 
department Require better than 
average salary but will consider 
commission arrangement. Write 
Box 1022, ADVERTISING AGE, Chgo. 


FREE-LANCE COMMERCIAL ARTIST 


to 


wants work Experience—7 vears. 
Leo D. Keller, 17 Maryland = St., | 
Rochester, N. Y¥ 
. 
Doudna Joins WHBL 
William L. Doudna, formerly of 
the Wisconsin State Journal, Madi- 


son, has been made program director 


of WHBL, Sheboygan. 


|} Keonomical!! Ideal for reproducing 
fall sorts of illustrated advertising 
| literature, sales letters, testimonials, 
| price lists, sales manuals, ete. Any 
|size enn be supplied. Send for tree 
samples 
500 copies (8t%x11") 
Additional hundred 
LAUREL PROCESS, 480 Canal St., N.Y. 


e» " 
$2.63 


coples 22c¢ 


PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don’t fail to in- 
| vestigate this new form of Successful 
|Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 


| 
Terrill Belknap Marsh Associates 
have leased larger space in the 
Grand Central Palace Bldg., 480 Lex- 
fington ave., New York. 


COPELAND BILL 
CHANCES THIS 
SESSION DIM 


(Continued from Page 1) 


fenses of adulteration and the com. 
paratively minor infraction of mis. 
branding.” 

Congressman Lea has come to the 
rescue of the Federal Trade Com. 
mission in its joust with the Food 
and Drug Administration over ad. 
vertising jurisdiction with an amend. 
ment to the bill now before the In. 


terstate and Foreign Commerce 
Committee. This would permit the 
F. T. C. to sue for an injunction 


against issuance of any food, drug 
or cosmetic advertisement which the 
Commission thought would jeopar. 
dize health. By implication, at least, 
this would require all advertisers to 
submit their copy to the F. T. ©. 
before publication. 

Lea insists that the House at the 
last session voted overwhelmingly 
to give the F. T. C. authority over 
food and drug advertising. This is 
another thorn in the side of Senator 
Copeland, who denies that there is 
any unanimous opinion in favor of 
the F. T. C. On the contrary, he 
feels that since the Food and Drug 
Administration regulates food and 
drug labels, it should have its pow- 
ers extended to advertising, and 
that this view has many supporters. 

“It would be a backward step to 
deny the Administration this author- 
ity.” he asserted. 

Others, however, point out that 
the F. T. C. has virtually seized the 
citadel by a night surprise. In other 
words, while discussion of regula- 
tion of advertising is going on, the 
F. T. C. is actually regulating it. 
as its recent annual report proved 
definitely. 


BiGuess 


DOMINATES 


OUR visual material 

gets and holds at- 
tention when it's BIG. 
Take commonplace ex- 
hibits, cards, sales port- 
folios, charts—anything 
written, printed or 
drawn—and give them 
new kick by blowing 
them up BIG, with 
clear, crisp Rapid Giant 
Prints. Quick! Inexpen- 
Effective! Let a 
Rapid Man show you! 


sive! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg-. 

MAin 9335 e CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 
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STUDENTS TOLD 
ADVERTISING IS 
FULL OF FRAUD 


(Continued from Page 34) 


print it, and therefore the advertiser 
is at liberty to say what he pleases. 

professor Ross pays “little atten- 
tion to advertising,” he said, and is 
a subscriber to Consumers’ Research. 
Because he has no occasion, he does 
not recommend Consumers’ Research 
to his students, he said. 

For two years Wisconsin has 
had a law compelling the teach- 
ing of the theory of co-operatives in 
all schools, from grade school to uni- 
yersity. 

The College of Agriculture teaches 
its students that, so far as consumer 
co-operatives are concerned, ‘“ex- 
pensive advertising, designed to di- 
yert trade,” is an economic waste. 
But producer co-operatives, students 
are told, do well to utilize advertis- 
ing, because it increases consumption 
and extends markets. 


Charges “Economic Waste” 


In the course, “Economics of Con- 
sumption,” which was last taught at 
Wisconsin in 1935-36, a vitriolic cam- 
paign against advertising was car- 
ried on by Miss Margaret Pryor, who 
resigned last June on her marriage 
to Dean Harry Glicksman. 

Miss Pryor assailed advertising as 
an economic waste, and presented the 
“advertising exposé” books to her 
classes to back up her assertions 


MARKET ANALYSIS 


What is the nature of your most vital problem? 
Our analysis of a single marketing, distribut- 
ing, selling, merchandising or advertising prob- 
lem may make your entire selling effort more 


effective. 
A. C. WEICK CO. 
20 W. Jackson Blvd. 
Wabash 6890-1 


Chicago 


Com" 


A REAL ASSET 
~ 


And so it is! . . . Comfort that 
helps to guard your health and 
strength. Comfort that keeps you 
at the top, to enjoy every min- 
ute of your stay in New York. 
Comfortable, modern rooms, with 
every facility for your restful 
enjoyment. Smooth, efficient 


Service. Rates begin at $3.50. 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
F amous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


‘8th STREET at LEXINGTON AVENUE, N. Y. 


o 


Charles E. Rochester, Manager 
National Hotel Management 
1a) Company, Inc. 


TAKEN BY DEATH 


Charles Little, advertising executive, Title 
Insurance & Trust Co., Los Angeles, and 
former vice president of Robert L. Still- 
son Co., New York, died in Los Angeles 
recently of a heart attack. 


that advertising is rotten to the core, 
performs no useful function, and has 
no place in society. 

Philip G. Fox, associate professor 
of business administration, and one- 
time assistant to Thomas H. Beck, 
president of Crowell Publishing Com- 
pany, takes a constructive attitude 
toward advertising and selling in his 
“Business Ethics” course. 

A highlight of the “Business 
Ethics” course is a clinic in the 
ethics of persuasion. Various selling 
and advertising practices, some of 
which are questionable, are de- 
scribed, and the class considers each 
one, 

“We work out various recommen- 
dations together,’ Professor Fox said. 
“These I usually embody in a letter 
to the manufacturer. 

“For the most part, manufacturers 
show themselves to be very ready to 
improve their standards.” 

The practices and products consid- 
ered by the class range from adver- 
tising of a weight-reducer to a mag- 
agine publisher’s offer of a five-vol- 
ume set of cheap books to new sub- 
scribers, and from advertising of 
“the biggest box of soap on the mar- 
ket for 10 cents,” to selling of used 
cars. 

Professor Abby L. Marlatt, director 
of the course in home economics, em- 
phasized the need for more truth in 
advertising, for grade labeling, and 
for consumer education, when inter- 
viewed by ADVERTISING AGE. 

She commended the Council on 
Foods, American Medical Associa- 
tion, and declared that the A. M. A. 
is carrying out “as good a piece of 
work” as is being done, in the rais- 
ing of advertising standards. Many 
claims now made in advertising can- 
not be supported, she said. 


Propaganda On the Wane 


Propaganda against advertising as 
an economic waste is dying out, 
“certainly on our campus,”’ was the 
encouraging report of Professor 
yrant Hyde, director of the school 
of journalism. The peak of the anti- 
advertising sentiment at Wisconsin 
was reached two or three years ago, 
he said. 

Professor Hyde does not believe 
that advertising associations can be 
effective in combating propaganda. 
He views the problem as a “family 
affair.” 

“If the advertising world will do 
its job right and behave itself, it 
won't need a defender,” he _ said. 
“The advertising associations have 
accomplished a great deal. The 
clean-up of advertising in the past 
two years is comparable to that ac- 
complished in the period from 1905- 
1910.” 

No matter what the profession, 
there is always a certain minority 
which is dishonest, Robert R. Aur- 
ner, professor of business adminis- 
tration, pointed out. But one doesn’t 
burn the barn ta kill the rat, he com. 
mented. 

“It is about as reasonable for edu- 
cators who are not grounded in the 
economics and technique of adver- 
tising to make wholesale denuncia- 
tions of advertising,’ Professor Aur- 

(Continued on Page 37) 


Palm, Pioneer 
in Decalcomania, 
Succumbs at 86 


Cincinnati, Feb. 23.—Max Palm, 
president of Palm Brothers Decalco- 
mania Company, Norwood, and gen- 
erally regarded as the first manufac- 
turer of transfers in this country, 
died here at the age of 86. 


Idea Imported by Uncle 


Mr. Palm introduced the decalco- 
mania to business men of Cincinnati 
at the tender age of 17. He learned 
of the new advertising idea from his 
uncle, who came to this country in 
1868 with some of the first decalco- 
manias, said to have been created by 
a monk in France as an entertaining 
novelty. 

With his two brothers, Mr. Palm 


tined to become the largest in the 
world in its field. 


“Inquirer” Loses 
Its Office Manager 
Philadelphia, Feb. 23.—William D. 


advertising department of the Phila- 
delphia Inquirer, died here at United 
States Naval Hospital after a brief 
illness of pneumonia. 

Mr. Shelmire joined the Inquirer 
in 1890. He was a veteran of the 
Spanish-American war. 


Cracker i oe ny 
F. W. Rueckheim, Dead 


Tucson, Ariz., Feb. 23.—Frederick 
the Cracker Jack Company, 
ness. Mr. 


Rueckheim, son of the 


started a company which was des- 


K. Shelmire, 62, office manager of the | 


W. Rueckheim, Jr., 63, president of | 
Chicago, | 
died here last week after a long ill-| 


continued to reside in Tucson after 
his election to the presidency in 
1935. 

His father died in 1934, and Henry 
G. Eckstein, who acceded to the presi- 
dency, passed away a year later. 


Pearson Found Dead 

Humphrey Pearson, president of 
the former Robbins & Pearson Ad- 
vertising Agency, Columbus, O., now 
known as Mumm, Romer, Robbins & 
Pearson, Inc., was found shot to 
death at his cottage at Palm 
Springs, Calif., Feb. 25. In recent 
years he wrote for both the radio 
and the films, and was no longer 
affiliated with this organization. 


Salesman Dies 
Cincinnati, Feb. 23.—Bernard F. 
Beck, Sr., 72, former space salesman 


founder of the Chicago company,|for the Catholic Telegraph, died re 
moved here several years ago and/cently after a long illness. 


THE LARGEST 
CIRCULATION 
IN ITS FIELD! 


The new and the LOWEST basic rates in 
the entire A. B. C. General Field. A check 
of the following "FIRSTS" will convince 
you of the outstanding investment now 
available to "smart" buyers of space— 


GUARANTEED 
PAGE PER M 


e 


GUARANTEED - 
_MILLINE © 


ae Te 


irst 


in guaranteed volume in the field 


400,000 A. B.C. 


irst 


in voluntary circulation in the field 


96% Newsstand 


irst 


with the latest Radio News—Timeli- 
On sale 7 days after adver- 
tising forms close .. . 


irst 


with a big page size in the field 


680 Line Page 


my ee ee ee ee 


irst 


in economical coverage and assured 


Low Cost 


Effective and Eco- 
nomical Advertising 
is Reaching the 


Greatest number of 
prospects at the 


Lowest Cost... And 
that's just what 
RADIO GUIDE will 
do for you! Check 
your lists NOW! 


Mills’ Bldg. 
SAN FRANCISCO, CAL. _ 


Radio Guide issiiman 


731 Plymouth Ct.- CHICAGO 
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INDIA’S 
IMPORTS 


IN 1935/36 
WERE VALUED AT 


£ 100,000,000 


(489 Million Dollars) 
What About 


YOUR SHARE 
INDIA’S 
TR S DE 


An enormous demand exists for 
manufactured goods. Food prod- 
ucts, Beverages, Toilet articles, 
Proprietary medicines, Drug store 
sundries, perfumery, etc., are all 
big sellers, but almost every kind 
of merchandise can find the right 
market in India. 


THE 


SUNDA 
STANDAR 


(BOMBAY) 


INDIA’S MOST 

POWERFUL 

ADVERTISING 
MEDIUM 


will find buyers for your goods. 

It is 

© The only paper in India offer- 
ing Free Insurance for Regis- 
tered Readers. 

© The only Sunday illustrated 
paper (at 2 annas) published 
on that day in Bombay—a city 
of |,190,000 inhabitants. 


@ True National Coverage in In- 
dia, Burma and Ceylon. 


e Distributing Agents in over 
500 cities and towns through- 
out the Indian Empire. 


FOR YOUR 
SERVICE 


we have established at our Lon- 
don office an 


INDIAN TRADE 
ADVISORY 
BUREAU 


The advice of men with practical 
selling experience in India is 
yours for the asking. 


Address enquiries to the London 
Manager 


P. C. KNOTT, 


SUNDAY 
STANDARD 


LONDON OFFICE 
The Outer Temple, 222, Strand, 
London, W. C. 2. 


Specimen of the paper with rates on 
application. 


RETAIL LINEAGE 
IN RECORD GAIN 
AS STRIKES END 


Chicago, Feb. 26. — Newspapers 
gained more retail display advertis- 
ing in the week ended Feb. 20, 1937, 
than in any preceding week this 
year, according to the ADVERTISING 
Ace Index of Retail Activity. 

For the week reported, all news- 
papers in the cities measured by this 
Index carried 17,906,768 lines of re- 
tail display advertising against 15,- 
352,971 lines in the corresponding 
week of 1936 for a gain of 2,553,797 
lines or 16.6 per cent. 

Two factors should be considered 
as having an effect on the unusual 
gains for this week: Washington’s 
Birthday fell in the comparable week 
of last year, which ended Feb. 22, 
1936, and doubtless caused some re- 
duction of end-of-the-week sales 
advertising last year; the other fac- 
tor is the motor strike settlement, 
which stimulated retail activity dur- 
ing the current week. 


Fort Wayne Added 


Another important city — Fort 
Wayne, Ind.—is included in the tab- 
ulation this week, bringing the total 
number of cities measured to 75. 
Other important cities are expected 
to be added to this Index as rapidly 
as the figures become available. 

Newspapers in the 75 cities now 
included in this Index have carried 
a total of 126,466,615 lines of retail 
display advertising for this year 
through Feb. 20, against 118,314,255 
lines carried in the corresponding pe- 
riod of last year, a gain of 8,152,255 
lines or 6.9 per cent, which is the 
largest percentage of gain registered 
so far this year. 

Successive gains in retail lineage 
have appeared in each of the past 
seven weeks, as the following table 
of gain or loss for each weekly pe- 
riod, shows: 
January 2 
January 9 
January 16 .. ; ‘ 
SGRRUOTY BS. vcs ci venues 
January 30 .. 
February 6 
February 13 .. 
February 20. 


Rotogravure’s 
January Gain 


59.7 Per Cent 


Chicago, Feb. 24.—Rotogravure ad- 
vertising continued its long record of 
advances in January, with total line- 
age of 599,916 compared with 375,661 
for January, 1936. The gain was 224,- 
255 lines, or 59.7 per cent. The tabu- 
lation is made by Kimberly-Clark 
Corporation, 

The largest increase was registered 
by local rotogravure, which increased 
the 157,073 lines used in January, 
1936, to 272,301 in January, 1937, for 
a gain of 115,228 lines, or 73.3 per 
cent. The current national figure is 
327,615 lines, compared with 218,588 
for the corresponding month of 1936. 
The gain is thus 109,027 lines, or 49.8 
per cent. 

Color roto accounted for 66,777 lines 
of the January, 19387, total, the re 
maining 533,139 lines being in mono- 
tone. 


Introduces Treated Wood 

Using business papers and direct 
mail, I. F. Laucks, Inc., Seattle, 
Wash., manufacturing chemist, has 
launched a campaign for Rezited 
Douglas fir plywood, a treated prod- 
uct which stops grain raising and 
prevents decay, among other fea- 
tures. McCann-Erickson, Inec., is in 
charge. 


Belcher Changes Name 


Belcher Laboratories, Cambridge, 
Mass., manufacturer of Alka-Chew, 
medicated gum, has changed its 
name to A. D. F. Laboratories. Ben- 
nett & Snow, Inc., Boston, has been 
appointed to handle advertising of 


the company. 


— <a 


Index of Retail Activity in 75 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % Gain 


&8-Week 8-Week &-Week or Loss or Loss 

Period Period Period 1937 1937 Week Week &% Gaip 

Ended Ended Ended over over Ended Ended or 

City Feb. 23,1935 Feb. 22,1936 Feb. 20,1937 1935 1936 Feb. 22,1936 Feb. 20,1937 Loss 
BUPOM, Oh 6c cicereneees 2,086,443 2,038,792 2,155,128 +3.3 +5.7 255,080 277,564 +83 
Altoona, Pa. ...... 838,145 799,414 901,859 +7.6 +12.8 95,592 129,500 +35. 
Atlanta, Ga. ........ 1,732,416 1,884,862 1,971,358 +13.8 +4.6 242,844 284,774 +17.3 
Baltimore, Md. ........ 2,686,575 2,705,323 2,934,026 +9.2 +8.5 366,645 409,359 +115 
Birmingham, Ala. 1,286,866 1,317,904 1,659,462 + 28.9 + 25.9 179,522 216,566 +20.6 
Boston, Mass. ... 2,951,664 2,611,421 2,828,965 —4,2 +8.3 243,928 331,949 +36] 
tridgeport, Conn. ..... 980,958 999,908 1,027,528 +4.7 +2.8 100,604 132,676 +31.9 
Buffalo, N. Y.......... 1,987,916 1,863,646 2,171,582 +9.2 +16.5 253,120 296,296 +17 
CAMGOM, Bhs Gecc sv ccseses 514,218 525,155 580,253 +12.5 +10.5 60,618 74,643 +231 
Cedar Rapids, Ia....... 609,182 533,862 629,384 +3.3 +17.9 74,592 93,940 + 25.9 
Chattanooga, Tenn. 975,986 858,244 830,744 —14.9 —3.2 91,681 102,132 +114 
Chicago, Ill. .......... 3,746,899 3,775,338 4,307,144 +14.9 +14.1 465,367 610,620 +312 
Cincinnati, O. ........ 2,157,429 2,113,908 2,165,951 +0.4 2.5 270,778 310,632 +14.7 
Cleveland, OO. ..essccer 2,459,783 2,528,423 2,726,129 +10.8 + 7.8 301,116 347,793 + 15.5 
ORO ER. sav osaxves- wana:  -<Beeeew oj @aaeea ; 210,745 244,665 +16.1 
Dallas, Tex. .......... ~ 2,435,736 2,863,984 2,809,482 +15.3 —iis 367,188 409,630 +116 
a 1,932,436 1,754,620 1,898,848 —1.7 + 8.2 228,942 266,882 +16.6 
Denver, Colo. 1,405,110 1,361,018 1,383,965 —1.5 +1.7 161,885 181,560 +12.2 
Des Moines, Ia.... 869,634 820,708 887,913 +2.1 +8.2 84,081 116,185 +38.2 
Detroit, Mich. ........ 2,676,510 2,733,528 2,964,604 +10.8 +8.5 326,737 398,050 + 21.8 
i ae 947,730 893,020 1,099,692 +16.0  +23.1 125,778 143,346 +139 
Evansville, Ind. ...... 1,605,366 1,679,538 1,346,422 —16.1 —19.8 210,266 226,562 +7.8 
Fall River, Mass....... 427,845 452,943 484,479 +13.2 + 6.9 43,863 77,524 +76.7 
Flint, Mich. ‘ 1,149,302 1,211,658 1,078,378 —6.2 —11.0 141,736 144,368 +1.9 
Fort Wayne, Ind....... 1,373,218 1,427,558 1,473,955 +7.3 3:9 164,752 183,820 +11,6 
Gary, In. .iscsvsss 677,012 ~ 689,000 919,075 +35.8 +33.4 81,611 99,908 +224 
Grand Rapids, Mich. 1,121,034 1,118,628 1,404,732 + 25.3 + 25.6 129,780 189,434 + 45.9 
Greenville, S. C..... 749,056 662,850 855,555 +14.2 +29.1 98,952 105,140 +6.3 
Houston, Tex. ....... 1,756,608 1,807,260 2,088,464 +18.9 +15.6 244,146 278,866 +14.2 
Jersey City, N. J.... 295,609 315,261 312,414 +5.7 —0.9 41,515 41,875 +0.9 
Kansas City, Kans. ‘ 282,849 287,336 372,911 +31.8 + 29.8 32,613 61,047 + 87.2 
Knoxville, Tenn. ...... 1,082,603 1,215,522 1,265,670 +16.9 +4.1 143,710 199,668 +38.9 
Little Rock, Ark...... 1,224,622 1,221,780 1,228,650 +0.3 +0.6 177,800 173,264 —2.6 
los Angeles, Calif..... — sscess 3,375,798 3,491,842 “i +3.4 406,806 435,334 +7.0 
a a 1,409,198 1,316,994 1,297,632 —7.9 —1.5 140,042 178,850 + 27.7 
Manchester, N. H...... 444,681 449,846 456,432 + 2.6 +1.5 55,244 69,990 + 26.7 
Memphis, Tenn. 1,448,776 1,470,648 1,437,536 =, 8 —a? 152,068 191,800 +261 
Milwaukee, Wis. ...... 1,596,854 1,601,300 2,338,526 +46.4 + 46.0 221,507 299,408 + 35.2 
Minneapolis, Minn. 1,992,096 2,046,572 2,162,701 +8.6 +5.7 214,981 234,894 +9.3 
Moline-Rock Island 1,059,828 1,139,152 1,231,174 +16.2 +8.1 141,540 168,756 +19.2 
Nashville, Tenn. ...... 989,912 916,888 923,496 onl. 1 +0.7 131,558 139,244 +5.8 
New Bedford, Mass.... 404,558 461,580 473,816 +17.1 +-2.7 46,718 58,142 + 24.5 
New Haven, Conn..... ...... 1,415,930 1,432,063 en +1.1 130,676 175,000 +33.9 
New Orleans, La....... 2,525,648 2,782,688 2,866,964 +13.5 +3.0 343,899 437,740 + 27.3 
New York, N. Y... 7,988,180 8,560,033 9,204,682 +15.2 +7.5 979,297 1,162,620 -+18.7 
Brooklyn, N. Y.... 944,006 910,833 1,006,918 +6.7  +10.5 103,374 107,334 +3.8 
Norfolk, Va. 1,272,460 1,253,728 1,334,536 +4.9 +6.4 167,958 172,018 +2.4 
Oakland, Calif. ian 985,139 976,233 973,734 —1.2 —0.3 127,460 139,535 +9.5 
Oklahoma City, Okla... 1,402,702 1,418,984 1,500,240 +6.9 +5.7 168,938 197,246 +16.8 
Peoria, Ill. ...... 1,504,538 1,400,899 +7.5 249,564 249,312 —0.1 
Philadelphia, Pa. .. 3,956,694 3,927,460 4,225,592 5. 7.6 512,383 671,648 +116 
Phoenix, Ariz. ........ 1,089,056 1,068,690 1,052,870 onl. 3 —1,5 137,340 137,312 wage 
Pittsburgh, Pa. 3,189,356 3,114,274 3,296,958 +3.4 +5.9 389,134 450,156 +15.7 
Portland, Oreg, 1,419,110 1,508,920 1,635,862 +15.3 + 8.4 175,056 211,097 + 20.6 
Providence, R. 1. 1,698,725 1,755,684 1,782,012 +4.9 +1.5 235,671 232,647 —1.3 
teading, Pa. ........ 1,238,230 1,128,932 1,364,370 +10.2 +209 £160,734 £223,412 +39.0 
Richmond, Va. .. . 1,578,402 1,603,924 1,622,726 +2.8 +1.2 216,762 220,388 +1.7 
Rochester, N. Y.... 2,319,939 2,360,008 2,530,452 +9.1 +7.2 309,654 335,361 +8.3 
Sacramento, Calif. 1,145,841 . 1,154,633 1,173,130 +2.4 +1.6 122,003 142,184 +16.5 
San Antonio, Tex...... 703,815 901,530 828,499 + 27.7 anal) S 105,735 117,334 +10.9 
San Diego, Calif.. . 1,727,644 2,012,234  £.211,790 $28.0  £+9.9 ~ 222,320 307,608 +38.4 
San Francisco, Calif... 1,974,367 2,064,283 3,115,772 ( + 2.5 226,842 284,817 + 25.6 
Seattle, Wash. ; 1,348,396 1,380,186 1,384,474 1.2.7 +0.3 140,966 170,296 +20.8 
South Bend, Ind... 1,108,264 1,054,512 1,305,343 17.8 + 23.8 155,656 181,901 +16.9 
Spokane, Wash. ...... 889,753 1,010,276 1,038,016 16.7 +2.7 117,219 124,082 +5.9 
St. Louis, Mo........ 2,344,775 2,194,810 2,569,265  +9.6  £+17.1 285,030 348,570 +223 
St. Paul, Minn... 1,621,987 1,629,031 1,639,859 +1.1 0.7 189,786 196,099 +3.3 
Syracuse, N. Y... 1,352,809 1,376,222 1,489,077 +1051 +8.2 168,189 207,319 +23.3 
Tacoma, Wash. 709,716 787,530 881,574 + 24.2 +11.9 95,804 101,220 +65.7 
Tampa, Fla, ..... - 917,462 783,784 840,308 8.4 +72 101,472 120,526 +18.8 
Toronto, Ont., Can 3,295,702 3,041,610 ~ 2,965,489  —10.0— 2.5 384,316 +22 
Tulsa, Okla. ..... 1,218,980 1,235,514 1,244,684 21 0.7 162,498 —3,7 
Washington, D. C.. 277,544 4,708,224 5,070,637 +18.5 a 639,129 +16.2 
Worcester, Mass. 1,528,790 1,423,382 1,468,818 3.9 3.2 39,706 + 35.3 
Youngstown, O. 1,188,584 1,309,917 1,180,625 0.7 ee) 160,349 164,283 + 2.5 
po), Se 116,839,277 118,314,360 126,466,615 +8.2 + 6.9 15,352,971 17,906,768 +16.6 


Address Before 
Rochester Club 


Rochester, N. Y., Feb. 23.—A little 
color injected into baseball or an 
advertising campaign makes the 
turnstiles click, Rip Collins, who will 
play first base for the Chicago Cubs 
this season, informed the Rochester 
Advertising Club last week. 

Collins, who is a member of the 
club, said it’s color when Dizzy Dean 
and Pepper Martin dress as carpen- 
ters and proceed to take a hotel apart. 
When the Cards go into a base with 
their spikes flying, though, it is just 
the winning spirit expressing itself. 
Rip tagged the report that the Cards 
are really a gas-house gang as a 
canard. 

Collins said the habit of riding 
lowly opposing clubs is a dangerous 
pastime, as it gets them keyed up 
so that they play over their heads. 
The Cards, he went on, give young 
ball players a full year’s tryout. This 
looks expensive at first blush but is 
really economy if it develops a 
capable understudy for a star. 


Singleton Changes 
W. G. Singleton has joined Chain 
Store Age, New York. 


Cocomalt to Mathes 

R. B. Davis & Co., Hoboken, N. J., 
has appointed J. M. Mathes, Inc., 
New York, to direct the national 
magazine campaign for Cocomalt. 
Women’s and medical publications 
will be used. C. S. O'Donnell is the 
account executive. 


PERSONA 
TO ART DIRECTOR 


Don’t fail to see this 
new and better kind of photostat 


@ Its name is ATLASTAT—this new kind of photostat just recently 
created by ATLAS. There's nothing like it! 


To sell to hotels, use 


Therotel Monthly 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


The ATLASTAT reproduces more tones and more snap than the best 
of ordinary photostats. Records ALL tone values from extreme blacks 
to pure whites and stands out in your comprehensive layouts like real 
photographs. Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. Call ATLAS today for com- 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 Ne. Michigan Ave. 
4 Chicage Locations @ Ali Phenes: FRAnkiin 3476 
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STUDENTS TOLD 
ADVERTISING IS 
FULL OF FRAUD 


(Continued from Page 35) 


ner declared, “as it would be for me 
to assert, for instance, that all the 
excavations on the Peloponnesus are 
utterly useless to society.” 

Flagrant exaggeration, and “dis- 
honest” testimonials, are all too fre- 
quent characteristics of current ad- 
vertising, Professor Aurner pointed 
out. 

“When United States Senators al- 
legedly begin to testify for a cigar- 
ette they do not regularly smoke, 
or for a consideration of $1,000 for 
a cigarette they do smoke, advertis- 
ing will speedily be weighed in the 
scales of public opinion and found 
wanting,” Professor Aurner_ de- 
clared. “‘Coming from such a high 
station, it is a most unfortunate as- 
sault upon the dependability of the 
written word. 

“Lucky Strike methods in the 
past have been at least dubious. It 
is quite possible, in fact, that Lucky 
Strike has done more to harm the 
American advertising fabric than 
any other single advertiser, although 
only time can, of course, demonstrate 
this. 

“The use of the names of United 
States Senators, if secured by the 
seduction of a generous honorarium 
of $1,800 per Senatorial head, in said 
testimonials, the misuse of which 
has been obvious and patent in the 
past, is something to which I very 
vigorously object.” 

Indicating how students may be 
influenced to adopt an attitude of 
scholarship toward problems of ad- 
vertising and distribution, Professor 
Aurner described his experience in 
teaching the “Consumer Business 
Education” course at the University 
of Pittsburgh last summer. 

“The students were for the most 


DIVIDEND PACKAGE 


= e; 
6) 
¥ 


8957" 


a) | 
© MERCHANDISE DIVIDEND: 


* 


| 
| 


omercre mts 


ASTRING-O-SOL 


CONCENTRATED AMTIBO ETI Bement ee 


xD) 
nn pnepenice STEARIS & COMPANY iz <4] 
px pac srcm sn noumct wernt 
Si SmaTan  owace Dream BATE @ i 
(9): “ “ : Os Ay 
@ 


* 


‘ 


— 


Package within a package features the 

new "25 per cent dividend" promotion 

of Frederick Stearns & Co., Detroit, for 
Astring-O-Sol. 


part secondary school teachers,” he 
said. “The majority started the 
course with their minds violently 
‘packed’ against business. They re- 
garded big business as largely a 
matter of piracy. Some, indeed, 
were semi-hysterical, after the man- 
ner of Messrs. Schlink and Kallett. 
They viewed consumers as _ crea- 
tures with wings. 

“In teaching the course, I attempt- 
ed to balance the pro-consumer and 
pro-business factors. I told my stu- 
dents that they must clear their 


minds of prejudice, and approach 
the subject of abuses in business 


with true scholarship. 

“When the course ended, the 
trend of sentiment definitely reflect- 
ed wider reading, maturer judgment, 
and a willingness to recognize that 
in the study of business as in any 
other field, the attitude of the 
scholar requires a judicial balancing 


of the evidence available.” 


A Man from California 
Dropped In 


Someone told me that there 
were not over six really top- 
notch comie strip cartoonists in 
the country. And that all of 
these men were so busy that it 
was useless to recommend 
comic strip advertising. It is 
true that comic-strip advertis- 
ing is a distinctly specialized 
art technique. The strip should 
be humorous, it should be a 
narrative, and each strip must 
present a complete episode. 

Here’s where I began the 
search, with the result that I 
located a man whom I consider 
the best comic strip artist in 
America today. While I am 
Primarily interested in selling 
‘ne three comic strip features 
he has developed to some ad- 
vertiser who is willing to place 
at least that much of his ac- 
count with me, I am equally 
interested in seeing this man 
do whatever work he is best 
‘itted to do. So—his services 
are yours if you want them. He 
“ame trom that rich California 
‘chool of cartoonists which pro- 
Cuced Tad and Goldberg. Peo- 
ple who have seen his work say 
‘at he is the first man who is 
ly to fill the place of either 
~aney Smith or Gaar Wil- 
ams, 

: The point is this: Advertis- 
Pe thrives on originality. Tal- 
Ss DY no means confined to 
~lcago and New York. There 
“re scores of people who have 
-) Way of knowing where to 
“i the ability they have. You 


Maw ha<- . . ° 
‘lay have a radio idea that is 


just as original as the Bowes 
Amateur Hour. You may have 
a copy idea that is better than 
any of the food or cigarette ad- 
vertising that is being done 
today. You may have a pro- 
gram scheme that will bring in 
more box-tops than the best of 
the schemes that are now being 
used. 


If you have, I would like to 
know who you are and what the 
idea is—because there are ad- 
vertisers from one end of the 
country to the other who are 
interested in buying these ideas 
and are willing to place all or 
some part of their business 
with the agency that presents 
them. And if you think you 
can sell advertising of this 
kind, whether or not you have 
any business to pay your way, 
I might be helpful to you in 
making the start. 

It is true that we are one of 
the fine old fully accredited 
agencies, a member of the 
AAAA—serving some of the 
largest and most successful ad- 
vertisers in the country. We 
are ambitious. We know we 
must develop a new generation 
of advertising men as compe- 
tent as Claude Hopkins in his 
prime. 

I have asked a friend of mine 
to serve in our mutual interests. 
If it is not convenient for you 
to call on him personally, write 
him at this address: F. H. Pul- 
fer, Bankers Building, 105 W. 


Adams St., Chicago.—( Adv.) 


Color Adorns 
Corporations 
Annual Reports 


(Continued from Page 1) 
Marshall Field & Co. and Armstrong 
Cork Company. 

Sun Oil and Marshall Field & Co. 
used letterhead size for their reports, 
while Armstrong Cork, Bigelow-San- 
ford and Quaker Oats confined their 
statements of results to a 6x9 book- 
let. 

One, Armstrong Cork, felt it nec- 
essary to include a statement to the 
effect that “the data herein are pub- 
lished solely for the information of 
the company’s stockholders. No state- 
ment in this booklet is made for the 
purpose of inducing the purchase of 
any security issued by the company.” 

The lengthiest report among the 
five was that submitted by H. W. 
Prentis, Jr., president of Armstrong 
Cork Company. This was due both 
to Mr. Prentis’ thoroughness and the 
fact that his company operates in 
many foreign countries, including 
Spain, where factories are main- 
tained at Seville, Algeciras, Palamos 
and Palafrugell. 

The report said that advertising 
was intensified during 1936, with 


trade papers as well as consumer 
media being added. 

John Stuart, president of Quaker 
Oats Company, allowed the figures to 
tell his story for the most part, con- 
fining himself to a single page for 
his message to stockholders. The fig- 
ures told a most gratifying story of 
net income of $5,733,956. The Quaker 
Oats report is also sharply out of 
the ordinary in that some of the 
Statistics cover the last five years, 
instead of only two. 


“American” Takes Note 


James O. McKinsey, chairman of 
Marshall Field & Co., had a great 
deal to say and his analytical mind 
preferred to make point by point, 
numbering each paragraph for easy 
assimilation. While it is general 
knowledge that Marshall Field has 
reduced the number of items manu- 
factured, Mr. McKinsey surprised 
some with the information that the 
number of accounts sold has also 
been cut. The company formerly 
manufactured 58,000 items; the pres- 
ent number is 32,000. It sold 27,000 
accounts and has reduced the num- 
ber to 7,000. 

The annual report of Butler 
Brothers, Chicago, made public to- 
day, elicited commendation from 
Robert P. Vanderpoel, financial edi- 
tor of the Chicago Evening Amer- 
ican, who noted “the rapid advances 


made by many corporations in pre 
senting more understandable infor- 
mation to their shareholders.” 


Wants Comparative Figures 


“The current report of Butler 
Brothers,” he continued, “clearly rep 
resents an effort to give stockholders 
the sort of information they should 
have to form a correct appraisal of 
the company. Assets and liabilities 
are listed in detail and comparisons 
with the previous year are given.” 

The report of Bigelow-Sanford 
Carpet Company, printed on an In- 
dia tint stock, consumed only four 
pages and cover, John A. Sweetser, 
president, allowing the figures to 
speak eloquently. They told of net 
income after taxes of $1,672,206, 
compared with $416,260 for 1935. 

The report of Sun Oil Company 
was accompanied by the business 
card of Frank Cross, _ treasurer, 
clipped to the cover. President J. 
Howard Pew took advantage of the 
occasion to express new alarm over 
the taxes which the oil industry has 
deprecated for so long. 


Hoff-Brau Appoints 


Hoff-Brau Brewing Corporation, 
Fort Wayne, Ind., has appointed The 
Frank Welch Co., Fort Wayne, to 
handle advertising of its beer and 
ale. Newspapers and posters will be 
Hoff-Brau’s major media. 


Les the 


most remarkable 
group buy ever offered 


to advertisers... 


he Main Street Group 


With this one economical group 
buy, advertisers get dominating 
coverage on Main Street—where 
half of America lives and shops. 
Advertising in the weekly news- 
papers on Western Newspaper 
Union Lists does a double- 
barreled job. It wins the co- 
operation of influential Main 
Street merchants. 


And 

builds consumer demand not 
Only in country towns but 
also in the surrounding farm 
areas. 


The Main Street Group is 
available in a single mass 
unit—or in 31 territorial 
units. Write today for 
complete information. 


Earl E. Sproul David Magowan 
2 210 S. Desplaines St. 310 East 45th St. 
U n i Oo n Chicago New York City 
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\ [a factories are again back on a y 
\ 7 high geared production stride. Manufactur- * " 
\ \\, \_ ing plants in the flood area are, for the most part, ee 
w \) WW ~~ hag ae ne — a ae 
\C \\ Je back on a normal operating basis. The Cincinnati ioe 
XK as Chamber of Commerce reports that local industries an ~ 


show a 7% increase in number of employees over ; 
1929! Business IS good in Cincinnati! / es 
Industry in Cincinnati is highly diversified, mak- mg © oe = 


ing for stability of employment and business in 
general. The city’s 2,200 manufacturing plants 
represent 228 industries out of a possible 319 ; 
classified by the census. 
In the production of soap, machine tools, and 


playing cards, Cincinnati leads the world. Two of and varnishes, floor coverings, household 
CINCINNATI TACKLES A BIG JOB! the largest sheet metal mills in the United States appliances, cleaners . . . in fact, more of 
According _ or of the nt spoha Donnelley Corp., are within the metropolitan area. everything than normally, advertisers will 

, at y 1 " >rcid ‘ ‘ > $i ype a . . ; . 

ee ee ee nateeat conceens ana With a $25,000,000 post-flood rehabilitation job find the 163,748 daily buyers of The 
manufacturing plants and 24,340 residences were in the ; Hae HR bipiegy ; . : : 
metropolitan Cincinnati flood area. Various sources esti- ahead, with Cincinnati needing more building ma- Cincinnati Post a particularly responsive 
mate property damage at $25,000,000. terials, clothing, medical and toilet goods, paints market. 


The Cincinnati Post 


MEMBER OF THE UNITED ag A SCRIPPS*HOWARD NEWSPAPER 
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BUREAU OF CIRCU LATIONS 
and of 


MEDIA RECORDS, INC. 
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‘| PHOTOGRAPHIC REVIEW OF THE WEEK fi 


CENTER OF THE EXPOSITION SEAGRAM'S SEIZES MARDI GRAS BY THE TAIL 


acter tinalag «tae 


This elaborate float, fashioned after those in the famed Mardi Gras parade at New Orleans, fell in after the formal proces- 
sion and carried Seagram's message to the thousands lining the Crescent City's parade path. 


Ruby Reagan, veteran advertising model, has been selected as "theme girl” for MAGAZINE EDITORS INSPECT FRIGIDAIRE'S NEW MODELS 


advertising and publicity around the Greater Texas and Pan American Exposition 

opening in Dallas June 12. A Frontier Fiesta, sister-exposition to the Dallas fete, 

is to be staged. It will be backed with a $400,000 advertising fund. (News 
Flash on Page |.) 


WINNERS IN AMA CONTEST 


(Story on Page 15) 


Best package for shipping design by 
The Hakins Container Co. for Burton 
Products, Inc. 


Women's magazine editors gathered at Dayton last week to view the 1937 Frigidaire line. Front row, left to right are: 

Esther Kimmel, Pictorial Review; Dorothy Marsh, Good Housekeeping; Grace Pennick, Ladies’ Home Journal; Zorada Titus, 

SHELF EFFECT Household Magazine; Mary Davis Gillies, McCall's; Ada Bessie Swann, Woman's Home Companion; L. A. Clark, Frigidaire 

household advertising manager, and Julia Bourne, American Home. Back row, left to right, Edna Van Horn, Better Homes 

and Gardens; Katherine Thiel, Frigidaire home economist; E. B. Newill, chief engineer and Verna L. Miller, Frigidaire 
home economics director. 


BEST OF THE FIRSTS HOUR GLASS MOVES SALES SANDS UP 


This package, designed for Colgate- 
Palmolive-Peet Co. by Simon De Vaul- 
chier, was judged best in lettering and 


typography. 


TWO IN ONE 


LLL LE LOL LLORES EE RILRELILS SE OEE BE 
“ 


Stressing the "Timeplan” feature of the Bank of America, this hour glass symbol 
in all of the bank's extensive advertising has been a heavy factor, officials report, 
in deposit increase of more than half a billion dollars in the last five years. 


DOUBLE SPREAD TELLS QUADRUPLE STORY 


Judged th + effecti k = 
taining a winnie on, 1 GI elon This package designed by William Weber 
was designed by Bakon Yeast, Inc. for wags Sang holt saan — 


tionary NEW IDEA 
in bathing wear 


POTENT INSERT 


P'S’ \ee@eeeeeaeene- 


LOOK! BEACHWEAR BUYERS—A revolu 
MERCHANDISER | 


Best ‘first’ package designed by Martin , _— qagt : r. vl HEADLINER 
Ullman for Regal Paper Co. dl | - BATHING CAPS 


Made ah thine typer of Meedimes = 
wavi G08 6 


INVENTIVE GENIUS 


Shere 63 ae caevieey mre deve tagemeny ne bythe cape 
come hat 30 tm tame weit the Heme eme that elt 
Pied woth wemve rmmadtetety’ 


: ‘BATHING CAP 


. i quis CONTAINER.TO KEEP YOUR COMP poem! 
pene ‘pay AND FREE FROM 


Py. , . dome RAND CAPD mematgomand by The teens Sate Bg, 
— by — in? eee 3 seahen o Hom eteeny come mad he GURRRMIINED Cheuk Better hating sete 


The prize for inventive genius went to 
a effective’ package insert, this was Judged the best in merchandising and this Coronation manicure set designed Stressing four features of the new Headliner bathing caps, The Seamless Rubber 
“signed by Anderson, Davis & Platt, construction ingenuity, this container was for C. J. Bates & Son by Stuart S. Joslyn. Co., New Haven, Conn., is anticipating the swimming season with double page | 
inc., for Seamless Rubber Co. designed by Chevrolet Motor Co. (Story on Page 15) magazine spreads for its “face-fitting” line. 
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Because men like LIFE 
as keenly as women - - 


Each week the evidence becomes 
clearer that men like LIFE, subscribe to 
LIFE, reserve copies, complain of short- 
age and want LIFE just as women do, 
and for the same reasons. 


Men like LIFE’s pictures, they like 
its news, they like its human interest, they 
like the way it’s printed — they respond 
to the beauty and spaciousness and sharp 
clarity that results from that printing — 
and they like LIFE’s price. 


Apparently pictures belong to that 
family of human enthusiasms to which 
men and women respond equally. So 
LIFE’s editors, seeking to analyze and ex- 
plain the unprecedented and unpredict- 
able crescendo in the weekly demand for 
LIFE, the all-picture magazine, can only 


repeat, “It’s because men like it, because 
women like it, because THEY like it.” 
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